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CREAM  E45:  White  bland  emollient  cream  which  contains  white  soft  paraffin  BP  14.5%  w/w, 
light  liquid  paraffin  Ph  Eur  12.6%  w/w  and  hypoallergenic  anhydrous  lanolin  1.0%  w/w.  Legal 
category:  GSL.  Hc45  HYDROCORTISONE  CREAM:  Smooth  white  cream  containing 
hydrocortisone  acetate  BP  1%  w/w.  Legal  category:  P  Further  information  is  available  on 
request  from  the  licence  holder:  Crookes  Healthcare  Ltd.,  Nottingham  NG2  3AA. 
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If  91%  of  dentists 
recommend  Corsodyl, 

what  do  the  other  9% 
recommend?* 


Virtually  all  adults  experience  bleeding  gums  every  ■■rn^OT^HmfflJ  which  you  will  encounter  such  as  recurrent  i 

year.  This  is  not  due  to  excessive  brushing  but  is  a  NWP^IWBF^^^^  ulceration,  denture  stomatitis  and  oral  thrush.  C 

symptom  of  gum  disease;  the  most  common  cause  [S&lsliS  sK^^^SHH  twenty  years  of  unrivalled  dental  and  pharma 

of  tooth  loss.  Corsodyl  is  the  most  clinically  effective  E^ZpJB  L  endorsement  and  extensive  clinical  trials  pr< 

oral  antimicrobial  for  use  against  gingivitis  and  this  is  BaMKl^Uir^gCTnmtll  Corsodyl's  efficacy. 

why  the  vast  majority  of  dentists  already  recommend  \           ^^^■™*:IV'TISTREAT!"UNT      1  „  .   _      .  ,  , 

,                     J  ggggggg^j  Prescribe  and  recommend  Corsodyl  to  y 
Corsodyl  Mouthwash  to  treat  gingivitis.  ,         ...  ,       .     ; . 

3                         J  *~          ■  \r  ij  IB        JW  customers  and  you  will  see  were  not  making  < 

The  success  of  Corsodyl  extends  beyond  the  dental       ■     f     J§%^^(    II  1       I  fa/st?  promises. 

surgery  to  the  management  of  other  oral  conditions  mkJ \*JmJ  A  M  J       Corsodyl  -  The  gold  standard. 

c  h  I  o r h ex i d i n e  gluconate 

'Milpro  Independent  Resea 

Corsodyl.  Uses:  Inhibition  of  plaque;  treatment  and  prevention  of  gingivitis;  maintenance  of  oral  hygiene;  promotion  of  gingival  healing  following  surgery;  useful  in  the  management  of  aphthous  ulceration  and  oral  candidal  infections.  Presentation.  ! 
Mint  Mouthwash:  Clear  colourless  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Mouthwash:  Clear  pink  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Dental  Gel:  Clear  colourless  gel  containing  1%  w/w  chlorhexidine  gluconate.  D 
Administration.  Spray:  Apply  to  tooth  and  gingival  surfaces  and  ulcers  using  up  to  12  actuations  of  the  spray  twice  daily.  Mouthwash  and  Mint  Mouthwash:  Rinse  mouth  with  10  ml  undiluted  for  one  minute  twice  daily.  Prior  to  dental  surgery,  rinse  mc 
1 0  ml  for  one  minute.  Dental  Cel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  daily.  Ulcers,  oral  candidal  infections:  Apply  gel  directly  to  sore  areas.  For  gingivitis,  use  for  a  month.  For  ulcers,  oral  candidal  infections,  use  for  48  hi 
clinical  resolution.  Contraindications.  Previous  hypersensitivity  reaction  to  chlorhexidine.  Such  reactions  are,  however,  extremely  rare.  Precautions.  For  oral  use  only,  keep  out  of  eyes  and  ears.  Side  effects.  Occasional  irritative  skin  reactions.  Extrem 
allergic  reactions  to  chlorhexidine.  Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur,  usually  reversible.  Transient  taste  disturbances  and  burning  sensation  of  the  tongue  may  occur  on  initial  usj 
mouthwash,  usually  diminishing  with  continued  use.  Occasional  oral  desquamation.  Very  occasional  parotid  swelling.  Overdosage.  Systemic  effects  are  unlikely  after  accidental  ingestion  or  overdosage,  however  gastric  lavage  may  be  advisable.  Product 
Numbers  and  Basic  NHS  Cost  'Corsodyl'  Spray  (0079/0311)  60  ml  (OP)  £3.39.  'Corsodyl'  Mouthwash  (0079/0313)  300  ml  (OP)  £1.67.  'Corsodyl'  Mint  Mouthwash  (0079/0312)  300  ml  (OP)  £1.67  600  ml  (OP)  £3.34.  m  SmithKlme  I 
rsodyl'  Dental  Gel  (0079/0314)  SO  g  (OP)  £1.10.  Legal  Category  P  Date  of  last  revision  December  1995  Licence  Holder  SmithKline  Beecham  Consumer  Healthcare,  Brentford,  TW8  9BD  'Corsodyl'  is  a  trademark  JO  Consumer  Hea 


Virtually  all  adults  experience  bleeding  gums  every 
year.  This  is  not  due  to  excessive  brushing  but  is  a 
symptom  of  gum  disease;  the  most  common  cause 
of  tooth  loss.  Corsodyl  is  the  most  clinically  effective 
oral  antimicrobial  for  use  against  gingivitis  and  this  is 
why  the  vast  majority  of  dentists  already  recommend 
Corsodyl  Mouthwash  to  treat  gingivitis. 

The  success  of  Corsodyl  extends  beyond  the  dental 
surgery  to  the  management  of  other  oral  conditions 


CORSODYL 

chlorhexidine  gluconate 


COMMENT 


Last  week,  the  Royal  Pharmaceutical  Society's 
Council  issued  a  statemenl  on  ;i  subject  that 
seems  so  self-evident  t  hai  it  is  of  concern  thai 
it  had  to  be  said  at  all!  The  ( Jouncil  lias  acted 
against  those  pharmacies  which  sell  products  it 
believes  "adversely  affect  the  standing  of  the 
profession  in  the  eyes  of  the  public  and  are 
incompatible  with  the  healthcare  services 
provided  from  pharmacy  premises".  It  quotes 
specifically  pornographic  lit  erature  and  videos,  but 
qualifies  this  by  saying  it  does  not  wish  to  be 
exhaustive  in  listing  products.  One  presumes 
vegetables  in  supermarkets,  liquor  in  a  premises 
which  holds  an  off-licence,  or  souvenirs  in  a 
pharmacy  in  a  tourist  resort  are  acceptable. 

At  one  extreme  it  could  be  argued  that  any 
merchandise  that  a  pharmacy  can  offer  which  its 
competitors  do  not,  and  which  will  encourage 
customers  to  enter  the  premises  and  hopefully  be 
exposed  to  the  professional  services  the  pharmacy 
offers,  is  legitimate.  This  is  a  simplistic  view  since 
it  is  the  broad  church  of  the  consumers  who  will 
determine  what  is  acceptable  (last  week's 
statement  was  prompted  in  part  by  complaints 
from  the  public).  The  Society  quite  legitimately 
wants  to  encourage  the  highest  professional 
standards  of  practice,  and  is  only  prepared  to 
compromise  so  far  with  the  requirements  of 
running  a  retail  business.  Just  how  far  it  can  go  is 
prescribed  by  the  Dickson  judgment. 

The  concern  with  last  week's  statement  is 
precisely  that  it  is  so  vague.  Its  interpretation  in 
practice  will  largely  hinge  on  the  judgment  of  the 
Society's  law  department.  It  is  a  sledgehammer  to 
crack  a  nut,  although  the  law  department  argues 
that  it  cannot  take  formal  action  against  a 
pharmacist  on  the  basis  of  Council  guidance  alone. 
That  it  might  need  to  take  disciplinary  action  in 
such  circumstances  is  deplorable  in  any  event, 
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Sanctions  put  on  NPA  agenda 


1 '( issible  pharmacist  sanctions  ;uv 
io  be  considered  by  the  National 
Pharmaceutical  Association. 

Recent  derisory  pay  offers, 
combined  with  the  refusal  to 
establish  an  independent  rev  iew 
body  to  examine  pharmacists' 
remuneration  are  just  two  exam- 
ples of  how  Department  of 
Health  officials  and  ministers  are 
tailing  to  recognise  and  reward 
the  valuable  role  that  pharma- 
cists play  in  helping  to  deliver  the 
Government's  healthcare  tar- 
gets, says  April's  NPA  Hoard 
report. 

II  reveals  that  members' 
patience  is  wearing  thin,  with 
widespread  anger  and  frustra- 
tion at  the  lack  of  regard  with 
which  community  pharmacy  is 
seemingly  held  by  DoH  officials. 

As  a  consequence,  a  "serious 
debate  on  the  use  of  sanctions" 
and  the  possible  range  of  sanc- 
i  H  ii is  a\ ailable  is  scheduled  i< n 
the  end  of  this  month. 
Takeover  bid  The  NPA  has 
appeared  before  the  Monopolies 
and  Mergers  Commission's  in- 
vestigative committee  into  the 
proposed  Lloyds'  takeover  bid, 
made  by  I  iiichem  and  ( Jehe. 

An  NPA  delegation  comprising 
the  director,  Tim  Astill,  Peter 
Jenkins,  Alan  Cruickshank  and 
Wally  I  >o\  e  met  w  ll  h  the  (  oin- 
lllillee  Ihis  week  to  reiterate  its 
view  that  the  NPA's  only  concern 
was  the  possible  loss  of  whole- 


saler choice  in  some  areas. 
Model  dispensing  procedure 

The  NPA  is  to  produce  a  model 
written  dispensing  procedure 
which  members  can  adapl  to 
their  ow  n  circumstances. 
Unpaid  scripts  The  NPA  is  call- 
ing lor  a  more  'user-friendly'  and 
flexible  approach  by  the  Pre- 
scription Pricing  Authority  in  a 
dispute  with  a  member  who  sub- 


mitted a  bundle  of  unsigned 
exempt  prescriptions  for  pricing. 
Although  in  the  exempt  pile,  the 
PPA  transferred  these  prescrip- 
tions to  the  paid  category.  The 
member  claims  that  this  has  cost 
him  about  £4,000. 

Board  members  are  concerned 
at  the  failure  of  the  PPA  to  query 
the  unsigned  prescriptions  with 
the   member,   who   has  been 


Jenkins  is  new  NPA  chair 


South  Wales'  pharmacist  Peter 
Jenkins  has  been  elected  as  the 
National  Pharmaceutical  Asso- 
ciation's chairman  for  1990-97. 

Mr  Jenkins  succeeds  Wally 
Dove,  who  recently  became  the 
new  chairman  of  the  Pharma- 


ceutical Services  Negotiating 
Committee. 

Alan  Cruickshank  (Scotland) 
replaces  Mr  Jenkins  as  vice 
chairman,  with  David  Thomas 
(West  Midlands)  re-elected  as 
treasurer. 


The  National 
Pharma- 
ceutical 
Association 
1996-97  top 
team: 
chairman 
Peter  Jenkins 
is  flanked  by 
vice  chairman 
Andrew 
Cruickshank 
(left)  and 
treasurer 
David  Thomas 


offered  an  ex  gratia  payment  by 
the  Fl  ISA  w  hich  falls  far  below 
the  disputed  amount.  The  NPA 
has  agreed  to  arbitrate  in  an 
attempt  to  avoid  having  to  settle 
in  court. 

Training  A  more  formal  proce- 
dure for  working  with  manufac- 
turers in  developing  training 
material  is  to  be  introduced.  The 
NPA's  head  of  i  raining,  Ailsa  Ben- 
son, noted  the  increasing  amount 
of  requests  received  by  her 
department  from  manufacturers 
keen  to  have  NPA  endorsement 
of  their  training  material. 

Under  the  new  procedure 
there  would  be  criteria  against 
which  materials  would  be 
judged,  as  well  as  setting  a  scale 
of  charges  for  the  service  and 
establishing  management  ar- 
rangements and  guidelines  for 
confidentiality. 

Drugs  conference  Following 
the  NPA's  invitation  to  abend  the 
Association  of  Chief  Police  ( )ffi- 
cers  National  Drugs  Conference 
in  June,  it  was  felt  that  the  NPA 
should  participate  in  a  more 
active  way.  Jeremy  Clitherow, 
the  Board  representative  for  Liv- 
erpool, is  to  contact  the  organis- 
ers with  workshop  suggestions 
for  next  year's  conference. 
Gold  card  A  gold  credit  card  ser- 
vice will  be  available  for  mem- 
bers in  the  autumn.  A  new 
designer  card  for  the  standard 
product  will  also  be  introduced. 


Drug  task  force 


MP  takes  up  Dorrell's  challenge 


Pharmacists  could  play  a  key  role 
in  die  fight  against  ding  misuse, 
including  taking  part  m  a  com- 
prehensive needle  exchange 
scheme,  under  proposals  put  for- 
w  aid  by  a  I  tepartmenl  of  I  lealth 
task  force. 

The  drugs  task  force  says  the 
DoH  should  consider  setting  up  a 
pilot  scheme  to  see  whether  phar- 
macists could  expand  the  range 
of  services  thai  they  offer  to  drug 
misusers. 

These  might  include  the  super- 
vised consumption  of  controlled 
dings  or  oilier  medication  on 
pharmacists'  premises. 

The  task  force  also  recom- 
mends that  health  authorities 
should  consider  using  pharma- 
cies more  lo  deliver  health  pro- 
motion messages. 

Health  minister  John  Bowis 
says  an  extra  .S(i  million  would  be 
made  available  to  HAs  this  yeai  to 
improve  serv  ices  for  young  pen 
pie  and  lo  develop  methadone 
programmes. 


A  Conservative  MP  has  res- 
ponded lo  health  secretary 
Stephen  Dorrell's  call  for  politi- 
cians to  visit  community  pharma- 
cies to  find  out  more  about  the 
profession. 

Michael  Brown,  MP  for  Brigg  & 
Cleel horpes,  visited  Tim  ( 'ot ting- 
ham's  pharmacy  in  Cleethorpes, 
N  F  Lincolnshire,  last  week  after 
heal  ing  Mr  Dorrell  speak  at  I  he 
Pharmaceutical  Services  Negoti- 
ating Committee's  annual  dinner 
(<        March  9,  p2!>N). 


Needle  exchange  payments  to 
pharmacists  in  North  Staffordshire 
are  to  be  based  on  the  number  of 
returns  rather  than  packs  issued. 

Participating  pharmacies  will 
receive  a  retainer  of£50  per  quar- 
ter and  a  rising  fee  based  on  the 
percentage  of  returns.  An  ov  erall 
iate  of  0-50  per  cent  attracts  75p 
per  returned  set,  50-75  per  cent 


Mr  Cottingham  explained  the 
financial  problems  facing  phar- 
macy and  stressed  the  importance 
of  retaining  Resale  Price  Mainte- 
nance, lie  says  the  MP's  biggest 
surprise  was  the  amount  of  money 
tied  up  in  stock  and  the  level  of 
waste  from  unused  medicines. 

Mi  Brown  expressed  some 
sympathy  towards  limited  pre- 
scribing and  said  the  Go\  eminent 
was  concerned  about  local  ser- 
vices dwindling  as  a  consequence 
of  out  of  town  supermarkets. 


gives  i'l  pei  return,  and  a  rate  of 
more  than  75  per  cent  attracts 
SI. 50  per  return,  to  a  ceiling  of 
S500  per  quarter  pei  pharmacy. 

The  scheme  will  act  as  an 
incentive  for  pharmacists  to 
ensure  used  needles  are  re- 
lumed, says  ( laz  Clapinski,  chair- 
man of  the  local  pharmaceutical 
committee. 


Counterpart's  missing 
'Progress  MCQ'  14 ... 

Last  week  Chemist  &  Druggist 
delivered  the  11th  Cambridge 
Counterpart  Pharmacy  Assis- 
tant Development  Module  on 
women's  health  and  contracep- 
tion, together  with  the  matching 
case  studies  and  questionnaire. 

Additionally,  the  Module 
should  have  included  four 
copies  of  'Progress  MCQ'  14,  to 
allow  students  to  make  a  fur- 
ther check  on  their  understand- 
ing of  the  knowledge  elements 
n|  Modules  I  ! I  i  These  were  the 
Modules  thai  were  published 
before  Counterpart  was  accred- 
ited by  the  College  of  Pharmacy 
Practice  on  March  16). 

A  technical  hitch  resulted  in 
their  omission.  The  four  ques- 
tionnaires will  now  be  delivered 
with  next  week's  issue  as  a  four- 
page  folded  sheet.  All  assistants 
using  Counterpart  will  have  to 
complete  'Progress  MCQ'  14 
before  they  can  be  accredited. 


North  Staffs  tries  new  exchange  payments 
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Twelve  stand  for  the 
Scottish  Executive 


Dorrell  opens  multi 
discipline  health  shop 

Health  secretary  Stephen  Dorrell 
opened  a  multi-disciplinary  health 
centre,  founded  by  pharmacisl 
Pavin  Pattani,  last  week. 

The  pharmacy  in  the  Manor 
Medical  Centre  in  Thurmaston, 
Leicester,  will  be  joined  by  a  den- 
tal surgery  and  optician  at  I  he  end 
of  the  month.  The  first  flooi  of  the 
building  may  he  developed  to 
provide  chiropractor,  homo- 
eopath and  osteopath  services.  A 
five-GP  surgery  is  already  open  in 
another  building  on  the  site. 

Mi  Pattani  says  the  health  sec- 
retary was  pleased  that  the  centre 
was  a  multi-professional  com- 
plex. He  referred  to  the  fact  that 
when  talking  about  primary  care 
most  people  think  of  the  nursing 
side,  but  it  is  rare  to  think  of  the 
pharmacist,  optician  or  dentist 
who  are  an  integral  pari. 

Mr  Pattani  says  the  idea  for  the 
health  centre  came  when  he 
wanted  to  develop  a  derelict  site. 
Further  land  may  be  developed  to 
turn  the  centre  into  a  cottage  hos- 
pital, which,  Mr  Dorrell  indicated, 
may  become  the  way  of  the  future. 


There  will  be  a  natural  evolution 
towards  bigger,  and  probably- 
fewer,  pharmacies,  says  the 
National  Pharmaceutical  Associ- 
ation in  response  to  Pharmacy  in 
a  New  Age. 

Pharmacy  proprietors  should 
be  encouraged  by  incentives  to 
relocate  or  amalgamate,  rather 
than  be  discouraged  from  doing 
so  by  disincentives,  such  as 
financial  attrition. 

In  a  'steady  as  you  go 
approach'  the  NPA  emphasises  a 


Twelve  candidates  are  to  stand 
fi  >r  the  six  vacancies  on  the  Exec- 
utive of  the  Scottish  Department. 

Elizabeth  Montgomery,  who 
first  joined  the  Executive  in  1975, 
is  to  retire,  but  the  othei  five 
members  are  hoping  for  re-elec- 
tion: ( ieorge  Allan  ( Edinburgh  ); 
David  Bolton  (Dunfermline),  cur- 
rent chairman;  Dr  Graham 
Butchart  (Buckhaven);  Elizabeth 
Roddick  (Glasgow),  current  vice 


A  smoking  cessation  scheme  has 
been  expanded  in  Sunderland. 

Thanks  to  515,000  funding 
from  region,  the  Wearside  initia- 
tive can  now  train  pharmacy 
assistants  to  participate  in  the 
scheme.  The  number  of  pharma- 
cies registered  with  the  pro- 
gramme has  also  doubled  to  20. 

The  scheme  is  based  on  the 


need  for  more  resources  which 
should  be  regarded  as  "an  invest- 
ment m  healthcare''  and  may 
result  in  reduced  hospital  costs 
and  improved  quality  of  life. 

Closer  relationships  between 
patients  and  pharmacists  will 
form,  removing  a  need  for  com- 
pulsory patient  registration. 
However,  the  profession  should 
be  considering  item  of  service  or 
capitation  fees,  especially  it 
patient  registration  were  to 
become  the  norm. 


chairman;  and  Ronald  Sluels 
( Inverness). 

New  candidates  are:  George 
Downie  (Aberdeen),  Petei  Jones 
(Edinburgh),  Dr  Norman  Lannigan 
(West  (alder).  Rose  Mane  Ran 
(Kincardine-on-Forth),  Lorna  Sea- 
lull  (Longforgan).  Di  Sheila 
Stevens  (Drymen)  and  David 
Thomson  ( Lenzie). 

Voting  papers  must  be 
returned  by  1.00pm,  .lime  5. 


Pharmacists  Against  Smoking 
guidelines.  Pharmacists  will 
receive  S100  annually  to  take 
part  m  the  scheme,  S2  for  each 
smoker  registered  and  £2  for 
each  smoker's  visit. 

Records  of  visits  aie  kept  on 
RAS  tonus  which  allow  com- 
ments from  smokers  to  be 
rec<  >rded. 


•  Pharmacists  should  be  given 
the  right  to  prescribe  certain  pre- 
scription medicines,  w  ithin  spec- 
ified protocols,  says  the  College 
of  Pharmacy  Practice  in  its  Phar- 
macy m  a  New  Age  response. 

"It  might  be  a  requirement  that 
pharmacists  prescribed  certain 
medicines  for  at  least  two  years 
before  they  transferred  to  P  sta- 
tus." adds  the  CPP.  Pharmacists 
may  also  have  a  greater  supervi- 
sory  role  with  patients  who  are 
self-prescribing. 


functional'  foods 
under  attack 

'Fund tonal'  foods,  which  promote 
supposed  health  claims,  maj  be 
breaking  labelling  regulations. 

In  a  survey  of  over  700  items, 
the  food  (  oinmission  found  20 
products  which  broke  Medicines 
Act  guidelines  and  fi >< id  labelling 
regulations,  anil  is  calling  for  a 
test  case  to  determine  w  hat  can 
appear  on  I  I  labels  Smithkline 

Beecham's  Ribena  Juice  &  Fibre 

was  one  of  the  products  singled 
out  lor  claiming  it  could  help 
reduce  excess  blood  cholesterol'. 

Dt     Tllll     Lobstein,    the  Rood 

Commission's  co-director,  says: 
"A  product  making  a  health  claim 
must  have  a  medicines  licence." 

Beverley  pharmacies 
lose  their  appeal 

Pharmacists  in  the  market  town 
ol  Beverley,  Humberside,  have 
lost  then  appeal  against  a  local 
GP  practice  being  granted  dis- 
pensing rights. 

The  Appeal  I  nit  ackni  iwledged 
that  two  of  the  town  centre's  six 
pharmacies  maj  have  to  close  as 

a  consequence  of  Di  Lavine  & 
Partners  being  allowed  to  dis- 
pense for  patients  living  more 
than  a  mile  from  the  practice. 

David  Newton,  secretary  of 
East  Riding  and  South  Humbei 
Local  Pharmaceutical  Commit- 
tees, believes  the  patients  in  Bev- 
erley will  suffer  and  adds  I  hat  the 
ruling  "makes  a  mockery  of  the 
concept  that  doctors  prescribe 
and  pharmacists  dispense". 

Assistant  secretary  ol  the  Phar- 
maceutical Sen  ices  Negotiating 
Committee  Mike  Ring  says  this  is 
what  PSNC  is  trying  to  have 
changed  in  ( 'lothier.  "A  pharmacy 
would  not  have  a  chance  of  get- 
ting a  contract  beside  another 
pharmacy,  but  a  doctor  can. 
Clearly  that  w  as  not  the  intention 
i il  these  regulations."  he  says. 

Barnet  HA  launches 
home  guide 

A  public  aw  areness  campaign  on 
treating  minor  illnesses  and  acci- 
dents at  home  is  being  launched 
by  Barnet  Health  Authority. 

B(  ii  iklets  w  ill  In'  distributed  to 
each  household  and  will  be  avail- 
able from  pharmacies  and  surg- 
eries. Posters,  stickers  and  bal- 
loons are  also  available  as  part  of 
the  £25,000  scheme. 

Tin ■  cam] laign  w  ill  alsi  >  enci  im  - 
age patients  to  consider  visiting  a 
pharmacist  before  going  to  the 
doctor. 


Wearside  smoking  cessation  scheme  expands 
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Labour  man  pledges 
backing  for  pharmacists 


Community  pharmacists  are  key 
players  in  the  Labour  Parly's 
inlention  to  create  a  caring  com- 
munity 111  the  next  millennium. 

Speaking  at  the  Scottish  Phar- 
maceutical General  Council's 
annual  dinner  last  week.  Lab- 
our's shadow  secretary  of  stale 
for  Scotland,  George  Robertson, 
said:  "The  local  chemist  is  a  key 
player  in  the  kind  of  caring,  valu- 
ing, but  prudent  and  prosperous 
community  which  has  to  be  our 
mi  »del  for  Britain." 

Mr  Robertson  also  pledged  Ins 
parly  would  be  examining  the 
light  to  protect  Resale  Price 
Maintenance. 

SP<  IC  chairman  Andrew  Taylor 
pointed  i  ml  that  I  here  was  further 


scope  for  the  pharmacist 
as  a  key  member  of  the  pri- 
mary healthcare  team  He 
cited  P<  >M  to  P  switches  as 
offering  potential  for  fur- 
ther changes,  and  sug- 
gested pharmacists  be- 
come involved  in  dis- 
charge planning. 

But  such  changes 
would  require  extra  fund- 
ing and  a  revamp  of  the 
remuneration  system,  com- 
mented Mr  Taylor,  adding  thai 
the  SPCC  would  welcome  dis- 
cussions with  Labi  >ur  to  "develop 
a  system  whereby  the  skills  and 
knowledge  of  community  phar- 
macists are  most  appropriately 
used". 


Labour's  shadow  secretary  of 
state  for  Scotland  George 
Robertson  (left)  was  the  principal 
guest  at  the  Scottish 
Pharmaceutical  General 
Council's  annual  meeting  and  is 
pictured  with  the  SPGC's 
chairman,  Andrew  Taylor 


Script  charge  vote  was  a  'technical  victory' 


Labour  inflicted  an  embarrassing 
defeat  on  the  Government,  this 
week,  when  it  won  a  vote  oppos- 
ing recent  increases  in  prescrip- 
tion charges  and  other  health  ser- 
vice fees. 

Labour's  victory  was  on  a  tech- 
nical vote  and  it  will  not  block 


the  price  increases,  but  the 
shadow  health  minister,  Henry 
McLeish,  said  he  was  delighted 
with  the  result. 

"This  attack  was  part  of  our 
campaign  against  17  years  of 
increased  taxes  in  the  health  ser- 
vice," he  said. 


'No  change'  at  MeReC 


Restoration  bid  lost 

A  Glasgow  pharmacist,  struck  off 
more  than  three  years  ago  f<  >r  the 
unlawful  supply  of  addictive 
drugs,  lost  an  application  to  be 
restored  to  the  Register  last 
month, 

Pradeep  Gajree  of  Newton 
Meams  lost  his  second  applica- 
tion for  restoration  after  telling 
the  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society 
that  he  still  did  not  accept  that  he 
was  guilty  of  illegally  supplying 
dihydrocodeinc  and  Icniazepam 
at  his  shop  in  I'olloekshaws 
Road,  Glasgow,  in  1990. 

'flic  Committee  heard  that  the 
offences  had  been  regarded  "with 
the  utmost  severity".  Mr  Gajree 
was  lold  that  no  further  applica- 
tion would  be  entertained  by  the 
Statutory  Committee  for  ;it  least 
anot  her  year. 


'flic  Royal  Pharmaceutical  Soci- 
ety is  concerned  thai  pharmacies 
operating  in  close  proximity  with 
sex  shops  could  bring  the  profes- 
sion into  disrepute. 

The  concern  has  prompted  the 
Society's  Council  to  warn  phar- 
macists not  to  sell  products 
"which  maj  be  detrimental  to  the 
good  standing  of  the  profession. 
The  Council  does  not  w  ish  to  be 
specific  or  exhaustive  in  listing 
the  products,  but  considers  that 
...  pornographic  literature  and 
videos  are  inappropriate". 

Council  is  concerned  that  ens- 


It  will  be  'business  as  usual'  for 
the  Medicines  Resource  Centre, 
in  spile  of  its  incorporation  into 
the    new     National  describing 

Centre. 

Pharmacist  Nick  Hough  is  no 
longer'  director  of  MeReC,  bul 
remains  editor  of  its  Bulletin, 
which  will  continue  to  function 
as  pari  of  the  NP( '. 


tomers'  perception  of  pharmacy 
might  be  adversely  affected  if 
they  are  unable  to  distinguish 
between  the  professionaJ  area 
and  other  parts  of  the  pharmacy, 
as  laid  down  in  obligation  8.2  of 

the  code  of  ethics. 

The  Society's  director  of  legal 
services,  Sue  Sharpe,  told  C&D 
that  a  couple  of  cases  had  been 
brought  to  the  Society's  attention 
of  pharmacies  appearing  to  be 
combined  with  sex  shops  and 
selling  goods  that  might  be  con- 
sidered incompatible  with  pro- 
fessional healthcare  services. 


"The  attitude,  style  and  philos- 
ophy of  the  Bulletin  will  be  the 
same,  and  pharmacists  and  drug 
companies  will  continue  to  deal 
with  us  in  the  same  way  for  at 
leasl  the  next  year  to  18  months," 
he  told  ( '&D  this  week. 

A  pharmacist.  Clive  Jackson, 
becomes  director  of  the  NPC  in 
.June. 


The  Council  wanted  to  alert 
pharmacists  to  iH.ienii.il  prob 
lems,  but  w  as  unable  to  be  more 
specific  because  it  was  difficult 
to  define  exactly  what  was 
unsuitable  for  a  pharmacy.  It 
wi  iuld  be  left  to  inspectors  to  try 
to  resolve  problems  locally 
before  referring  individual  cases 
lot  i  iiincil  and  then,  it  necessary, 
to  the  Statutory  (  ommittee. 

She  added  that  Council  state- 
ments such  as  this  carried  the 
same  authority  as  the  Code  of 
Ethics  and  this  one  might  eventu- 
ally be  incorporated  into  the  Code. 


Scots  figures 

Scottish  pharmacists  and 
appliance  contractors  dispensed 
4,440,530  prescriptions  in 
January,  at  a  gross  cost  of 
£41,590,847  and  a  net  ingredient 
cost  of  £8.7015  for  chemists  and 
£8.8225  for  appliance  contractors. 

CPP  outcomes 

The  College  of  Pharmacy 
Practice  has  published  A  guide 
to  health  outcomes'.  Copies  are 
available  from  the  CPP  at  a  cost 
of  £5,  or  £3.50  to  members. 
Cheques  should  accompany 
orders  and  be  made  out  to  the 
College  of  Pharmacy  Practice. 

IBS  week 

Relaxyl  manufacturer  Whitehall 
Laboratories  is  to  launch  Irritable 
Bowel  Syndrome  Awareness 
Week  on  June  3.  Pharmacists  can 
participate  by  displaying  IBS 
leaflets  and  special  posters, 
available  from  Whitehall 
representatives  or  by  calling 
01628  669011. 

Sue  you 

Consumers  are  being  advised  that 
they  can,  in  theory,  sue 
pharmacists  who  sell  them  a  drug 
which  causes  side-effects  not 
listed  by  the  labelling  or  patient 
information  leaflet.  Which?says 
this  option  is  open  to  those  who 
buy  the  product  or  who  obtain  it 
on  a  private  prescription,  but  that 
it  is  unlikely  the  consumer  will 
get  a  judgment. 

Waste  not 

The  Royal  Pharmaceutical 
Society's  secretary  and  registrar, 
John  Ferguson,  has  written  to 
The  Times  disputing  an  earlier 
letter  which  suggested  patients 
should  request  large  volumes  of 
medicines.  Monthly  instalments 
mean  less  waste  and  "much 
better  care  for  the  patient,  who 
has  an  opportunity  to  discuss  any 
medication  problems  with  the 
pharmacist ",  writes  Mr  Ferguson. 

HEA  opens  wide 

The  Health  Education  Authority 
has  issued  a  leaflet  updating 
dental  hygiene  and  oral  care 
recommendations.  Bulk  copies  of 
Looking  after  your  mouth'  is 
available  from  the  Oral  Health 
project  at  the  HEA,  Hamilton 
House,  Mabledon  Place,  London 
WC1H9TX. 

Thrush  it  out 

Vaginal  thrush  is  the  focus  of  the 
latest  National  Pharmaceutical 
Association  consumer  information 
leaflet.  Copies  free  to  NPA 
members  on  01727  858687  ext  315. 


Sex  shop  links  worry  Society's  Council 
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Time  to  take  a  stand 
on  script  tax 

While  waiting  in  the  hairdresser's 
recently,  I  read  in  one  of  those 
iihi(|iiiioiis  glossy  magazines  an 
article  on  VAT  and  sanitary  pro- 
tection. An  intriguing  subject,  I 
thought.  I  read  on. 

The  editor  the  champion  of 
her  readers  -  attacked  VAT  on 
these  products,  claiming  il  was  "a 
sexist  laxal ion".  Some  interesting 
lads  followed:  a  women  will 
spend  around  £35  per  year  on 
sanitary  protection,  equivalent  to 
£5.70  VAT  per  year  per  woman. 
The  ( ii  iverninent  I h us  gains  some 
£6.5  million  annually, 

The  magazine,  the  editor  said, 
was  going  to  make  a  stand  and 
would  lobby  MPs  -  the  majority 
of  whom  are  male  and  not  nor- 
mally in  need  of  sanitary  protec- 
tion. The  objective:  to  put  an  end 
to  sexism,  I  [ear!  I  leai ' 

I  must  admit  thai  I  have  nevei 
looked  at  sanitary  towels  as  a 
political  issue  before  -  a  political 
red  hei  ring,  perhaps  -  but  I  w  as 
quite  taken  by  the  magazine's 
audacity.  What  it  was  really  doing 

I  have  never  looked 
upon  sanitary 
towels  as  a  political 
issue  before  ,„ 

was  portraying  itself  as  the  cham- 
pion of  its  readers.  The  deception 
was  that  it  was  looking  alter 
issues  that  affect  women,  and  I 
remembered  that  old  adage:  'all  is 
perception'. 

At  around  the  same  time  as  this 
article  appeared,  the  Pharmaceu- 
tical Society's  spokesmen  were 
making  their  usual  tired  and 
hackneyed  comments  to  the 
media  on  the  rise  in  the  prescrip- 
tion charge. 

This  would  seem  to  be  a  cause 
that  pharmacists  should  be 
putting  their  full  weight  behind. 
Firstly,  it  is  unjust  -  it  is  a  tax  on 
the  sick  and  it  is  unfair  to  those 
on  low  incomes.  It  must  be  an 
inefficient  way  of  collecting  tax, 
with  IK)  per  cent  of  items  exempt. 

The  Society  needs  to  be  more 
creative  in  the  w  ay  it  approaches 
this  perennial  problem.  We  need 
to  think  of  a  concrete  alternative 
to  this  method  of  raising  taxation. 
The  Government  can  then  do 
away  with  the  charge,  but  still 
ensure  rational  use  of  medicines. 
Pharmacists  should  be  given 
more  responsibility  for  the  lattej 
to  ensure  the  former.  Let's  take  a 
leaf  out  of  the  magazine's  book' 

II  ritten  by  a  practising  Northern 
Ireland  community  pharmacist. 


A  question  of 
benefit  „, 

It  is  so  nice  of  Glaxo  Wellcome 
to  ask  for  my  help  by  sending 
me  a  questionnaire  designed 
to  help  the  company  to  help 
me!  For  the  privilege  of 
providing  GW  with. substantial 
quantities  of  commercially- 
sensitive  information  and 
valuable  marketing  data,  I  also 
stand  a  one  in  10,000  chance 
of  winning  a  super-duper 
laptop  computer.  Whoopee! 

And  this  from  a  company 
whose  discount  structure 
means  I  lose  approximately  2 
per  cent  relative  to  the 
clawback  every  month,  and 
whose  representative  appears 
as  ethereal  as  the  benefits  of 
the  Glaxo  agency  scheme. 

My  requirements  from 
Glaxo  are  quite  simple.  I  want 
to  be  treated  equally  with  my 
competitors.  I  want  to  be  able 
to  dispense  Ventolin  against 
open  scripts  for  salbutamol, 
without  committing  financial 
suicide,  and  I  want  to  see 
tangible  proof  of  the 
advantage  to  me  of  all  Glaxo's 
huffing  and  puffing. 

This  questionnaire  can 
achieve  little  of  importance  to 
me  that  could  not  be  better 
served  by  a  regular  and 
sympathetic  visit  from  a 
representative  with  real  power 
to  deal  constructively  with  my 
problems. 

A  good  working  relationship 
between  pharmacists  and  the 
UK's  largest  pharmaceutical 
company  could  provide 
valuable  resources  for  the 
development  of  community 
pharmacy  services.  It  just 
seems  a  pity  that,  so  far,  I 
have  seen  little  evidence  of 
that  imperative  working  in  my 
favou  r. 


Put  pen  to 
paper  to  the 
OFT! 


I  must  join  the  clamour 
exhorting  all  pharmacists  to 
write  to  their  member  of 
parliament  and  the  Office  of 
Fair  Trading  in  support  of 
Resale  Price  Maintenance  on 
medicines.  Without  a 
concerted  effort,  short-term 
consumer  advantage  could  be 
sacrificed  to  the  long-term 


Reflections 


availability  of  community 
pharmaceutical  services. 

I  do  not  apologise  for 
desiring  a  monopoly  on  the 
sale  of  potent  medicines,  nor 
for  wanting  the  inherent  profit 
margin  to  be  maintained  in 
order  to  fund  my  professional 
service.  It  will  do  no  favours  to 
my  community  if  I  close  my 
doors  while  Asda  provides  an 
hourly  bus  service  to  its  out  of 
town  superstore  when  urgent 
medical  advice  is  required. 

Asda  is  pressuring  for  the 
abolition  of  RPM  for  its  own 
commercial  reasons  and  not 
through  any  altruistic  desire  to 
provide  pharmacy  services,  or 
even  a  comprehensive  range 
of  price-competitive 
medicines.  Commercial 
advantage  is  the  company's 
only  motivation  and  this  has 
to  be  made  very  clear. 

Last  year,  Asda  was 
instrumental  in  events  which 
led  to  the  demise  of  the  net 
book  agreement.  Books 
cannot  easily  be  equated  to 
medicines,  but  already  book 
sales  revenue  has  fallen  by  6.8 
per  cent  at  the  expense  of 
minority  titles  (The  Guardian, 
April  22).  Best-sellers  available 
only  from  supermarkets  is  a 
nightmare  scenario  that  must 
not  be  allowed  to  be  extended 
to  medicines. 


Clorets  lose 
out  to  new 
Mac  Oral 

I  have  a  predilection  for  raw 
onion,  so  afternoons  can  be  a 
traumatic  time  until  the  anti- 
social vapours  evaporate  from 
the  pharmacy. 

I  think  Dotty  is  over-reacting, 
and  all  this  pressure  to 
conform  is  pure  sour  grapes, 
but  in  an  attempt  to 
compromise  I  have  now  also 
become  addicted  to  Clorets! 
The  problem  here  is  that  I  do 
not  like  the  sugar-free  version, 
so,  while  I  am  assured  that  the 
Clorets'  aroma  is  far  superior 
to  that  of  its  Allium  sp 
alternative,  the  quantity  of 
sugar  I  am  now  consuming 
can  only  increase  my  girth. 

Fortunately,  all  is  not  lost 
because  I  have  just  sampled 
Jackson's  new  Mac  Oral 
Spearmint,  which  not  only 
promises  long-lasting  breath 
freshness  but  is  also  sugar- 
free  and  highly  palatable. 

Now  at  last  I  am  able  to 
indulge  my  harmless  lunch 
time  vice,  retain  my  slim, 
youthful  appearance  and  also 
talk  to  my  customers  without 
the  whole  street  listening  in 
on  the  conversation. 

A  laughable 
delivery  fee 

I  have  just  delivered  a  month's 
supply  of  epoetin  alpha 
injections  to  a  patient  on 
peritoneal  dialysis.  This 
patient  needs  the  delivery 
service  which,  on  a 
professional  basis,  I  am  happy 
to  provide. 

I  will  be  paid  94. 6p  for  the 
privilege  -  what  a  disgrace! 
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IPTspecials 


Napp  doubles  up  on  once 
daily  presentations 


New  Thixo-D  tubs 

Thixo-D  Original,  the  instant 
thickener  for  the  management  of 
dysphagia,  is  now  available  in  a 
smaller  diameter,  easier  to 
handle  tub  which  still  contains 
375g.  It  has  a  tamper-evident  seal, 
and  a  resealable  plastic  lid.  New 
large  print  labels  contain  more 
information  on  use  of  the  product. 
Sutherland  Health  Ltd.  Tel:  01635 
874488. 

Trufree  repackaging 

Trufree  Flours,  100  per  cent 
gluten-free  and  available  on 
prescription,  are  being 
repackaged  in  full-colour  packs 
which  feature  illustrations  of 
practical  applications  for  the 
products.  Numbers  4,  6  and  7SR 
are  currently  available  and 
numbers  1  and  5  will  be 
introduced  shortly. 
Trufree  Foods.  Tel:  0181  874 1130. 

Discontinuations 

Organon  is  discontinuing  all 
strengths  and  presentations  of 
Bolvidon  (mianserin 
hydrochloride)  on  May  1. 
Alternative  manufacturers  of  the 
drug  are  available.  The  company 
is  also  discontinuing  Tetrabid 
(tetracycline  hydrochloride) 
when  present  stocks  are 
exhausted,  which  is  estimated  to 
be  early  June,  1996. 
Organon  Laboratories  Ltd.  Tel: 
01223  423445. 

Neo-Medrone  Cream 

Neo-Medrone  (methylprednisolone 
acetate)  Cream  15g  will  not  be 
available  to  order  after  April  30. 
Due  to  the  expiry  date  of  the 
licence,  wholesalers  and 
pharmacists  may  only  continue  to 
sell  it  until  the  end  of  June,  1996. 
Pharmacia  &  Upjohn  Ltd.  Tel: 
01908  661101. 


Roseniont  Pharmaceuticals  has 
defended  the  launch  of  Media- 
dose  a  range  of  concentrated  liq- 
uid methadone  for  the  treatment 
of  opioid  addiction  ((■&!)  April 
27,  p556). 

The  range  was  criticised  re- 
cently in  The  Big  Issue,  a  maga- 
zine sold  in  aid  of  the  homeless. 
The  article  quoted  addiction  spe- 
cialists as  saying  it  was  "mad- 
ness" to  supply  methadone  in  ten 
times  the  usual  strength  because 


Napp  Laboral  's  has  I. nun  hed 

two  new  once  daily  preparations, 
one  for  mild  to  moderate  hyper- 
tension and  one  lor  pain 

MXL  capsules  are  the  first  once 
daily  morphine  preparations. 
The  new  capsules  have  been  clin- 
ically proven  to  be  as  effective 
and  as  well  tolerated  as  Napp's 
MST  range. 

However,  as  most  cancer 
patients  are  taking  large  num- 
bers of  different  drugs,  any 
reduction  in  frequency  of  dosing 
will  be  an  advantage  to  the 
patient  or  carer. 

MXL  capsules  are  available  in  a 
range  of  six  strengths  -  30mg, 
60mg,  90mg,  12()mg,  15()mg  and 
200mg  -  to  allow  titration  of 
dose,  and  are  blister-packed  in 
30s  (basic  NHS  prices:  £13.16, 
£18.03,  £26.59,  £35.16,  £43.95  and 
£55.67). 

The  company  has  also  intro- 


The  world's  first  'off  the  shelf 
bio-engineered  human  skin  re- 
placement product  is  expected  to 
be  launched  towards  the  end  of 
1997.  Dermagraft  will  be  tar  geted 
at  the  $2.5  billion  worldwide  mar- 
ket for  the  treatment  of  chronic- 
diabetic  foot  ulcers.  Smith  & 
Nephew  has  established  a  joint 
venture  with  California-based 
Advanced  Tissue  Sciences  to 
produce,  market  and  sell  the 
product. 

Tissue  engineered  dermis  (in- 
ner skin)  is  created  by  culturing 
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( >f  t  he  dangers  of  accidental  over- 
dose in  children. 

But  Thomas  Engelen,  Rose- 
mont's  managing  director,  says 
the  concentrates  are  not  sup- 
plied undiluted  to  addicts.  They 
are  licensed  for  dispensing  with 
a  licensed  diluent. 

Various  lOnig  and  20mg  per  ml 
formulations  had  been  on  the 
market  for  many  years  as  'spe- 
cials', lie  explains,  manufac- 
tured by  Roseniont  and  other 


duced  Europe's  first  once  daily 
calcium  antagonist  and  diuretic 
combination  preparation  indi- 
cated for  mild  to  moderate 
hypertension. 

Adizem-XL  Plus  capsules  are 
available  in  one  strength  and 
contain  controlled  release  < lilt i- 
azem  15()mg  and  hydrochloroth- 
iazide 12.5mg.  The  usual  close  is 
two  capsules,  swallowed  whole 
and  taken  in  the  morning.  A  blis- 
ter pack  of  30  capsules  has  a 
basic  NHS  price  of  £  1 1 .49. 

It  is  estimated  that  50  per  cent 
of  treated  hypertensive  patients 
do  not  achieve  acceptable  blood 
pressure  control  with  monother- 
apy. Napp  says  Adizem-XL  Plus 
capsules  offer  patients  a  useful 
combination  for  added  blood 
pressure  control  from  a  simple 
once  daily  dosage. 
Napp  Laboratories  Ltd.  Tel:  01223 
424444. 


human  cells  on  a  biodegradable 
mesh  in  a  nutrient-rich  environ- 
ment created  in  a  bioreactor. 
Using  the  mesh  as  scaffolding, 
the  cells  grow  as  they  would  in 
the  body,  laying  down  new  'tis- 
sue'. Dermagraft  will  be  distrib- 
uted to  wound  care  specialists  in 
convenient  frozen  sterile  packs. 

The  product  is  currently  in  the 
final  stages  of  clinical  evaluation 
in  the  US  and  France  prior  to  pro- 
market  approval  submission  to 
the  US  Food  and  Drug  Adminis- 
tration, planned  for  late  1996. 


companies  as  well  as  hospital 
pharmacies.  They  fulfilled  a  spe- 
cial need:  they  avoided  patients 
on  high  doses  of  the  drug  having 
to  swallow  100-  150ml  a  day  and 
they  occupied  less  storage 
space  in  drug  dependency  units 
and  pharmacies. 

He  added  that,  even  in  the  hii- 
gation-conscious  US,  lOmg  per 
ml  was  the  only  strength  used 
and  was  often  dispensed  undi- 
luted there. 


Retrovir  300mg 

Glaxo  Wellcome  is  introducing 
Retrovir  300mg  tablets  to 
complement  the  existing  100mg 
and  250mg  capsule  presentations. 
The  new  tablets  provide  a  simple 
means  of  administering  600mg 
daily  to  patients  for  whom  this  is 
the  most  appropriate  dose.  The 
basic  NHS  price  for  a  60-tablet 
pack  is  £224.90. 

Glaxo  Wellcome  UK  Ltd.  Tel:  0181 
990  9000. 

Elleste  from  Searle 

Searle  is  launching  Elleste,  a 
new  range  of  HRT  products 
consisting  of:  Elleste  Solo-1mg 
(oestradiol  1mg),  three  x  28 
tablets,  £5.34,  Elleste  Solo-2mg 
(oestradiol  2mg),  three  x  28 
tablets,  £5.34,  and  Elleste  Duet 
2mg  (oestradiol  2mg,  oestradiol 
2mg/norethisterone  acetate  Img), 
three  x  28  tablets,  £9.72.  All  three 
products  are  indicated  for  the 
treatment  of  postmenopausal 
symptoms,  such  as  sweating  and 
flushes,  and  the  prophylaxis  and 
treatment  of  postmenopausal 
sequelae  of  oestrogen 
withdrawal,  including  atrophic 
vaginitis,  atrophic  urethritis  and 
osteoporosis. 
Searle.  Tel:  01494  521124. 


Sabril  (vigabatrin)  is  now 
recommended  as  monotherapy 
for  the  management  of  infantile 
spasms  (West's  Syndrome).  The 
recommended  dose  for  this 
indication  is  between  60- 
100mg/kg/day  depending  on  the 
severity  of  the  spasms.  This  can 
be  titrated  over  a  period  of  one 
week  if  necessary.  Doses  of  up  to 
150mg/kg/day  have  been  used 
with  good  tolerability. 
Hoechst  Marion  Roussel  Ltd.  Tel: 
01895  834343. 

Infanrix  DTPa 

Smithkline  Beecham  (SB) 
Biologicals  is  introducing 
Infanrix  DTPa,  a  combination 
vaccine  containing  diphtheria, 
tetanus  and  highly-purified 
acellular  pertussis  antigens.  It 
has  already  been  launched  in 
Germany,  Sweden,  Switzerland 
and  Italy,  and  an  application  for  a 
product  licence  for  its  use  in  the 
UK  has  been  filed.  Further 
combinations  of  vaccines  will 
follow  to  include,  in  the  same 
injection,  vaccines  protecting 
against  hepatitis  B,  Haemophilus 
influenzae  b  (Hib)  and  polio. 
Smithkline  Beecham  pic.  Tel: 
0181  975  2000. 


New  frontier  in  wound  care 


Rosemont  responds  to  criticism  of  Methadose  range 
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COUNTERnoints 


Hair  care  strictly  for  men 


Sara  Lit  Ii >< iks  set  to 
revitalise  the  hair  care 
market  with  the  launch 
of  the  UK's  first  range  of 
shampoos  and 
condit  ioners  developed 
spe<  llr.  illv  lor  men  and 
marketed  under  the 
Brylcreem  brand. 

Research  carried  out 
by  the  company 
discovered  that  although 
men  spend  &  15(>  million 
annually  on  hair  care, 
only  -SL!Oin  of  this  is  on 
male-specific  products. 
Sara  Lee  believes  that 
Brylcreem's  male 
heritage  and  strong 
association  with  hair 
care  will  allow  it  to 
capitalise  on  this  new 
'strictly  for  men'  sector. 

The  new  range, 
developed  by 
trichologist  Tony 
Maleedy,  takes  account 
of  the  physical  and 
psychological 
differences  between 
men  and  women.  Men's 
hair  lends  to  be  greasier 
than  women's,  more 
prone  to  persistent 
dandruff  and  more  likely 
to  thin,  issues  which  are 
reflected  in  the  range  of 
products.  A  selection  of 
2  in  Is  and  the  granite 

Out  of  the  blue 

Blue  and  pink-mauve 
shimmer  are  the  newest 
shades  for  nails  from 
Bourjois.  Reflet  de  Nacre 
Nail  Polish  (£3.25)  reflects 
the  latest  trend  for 
opalescent,  transparent 
and  shimmery  effects.  The 
two  new  pastel  shades  for 
summer  -  Reflet  Bleute 
(blue)  and  Reflet  Violine 
(pink-mauve)  -  will  be 
launched  in  mid-June. 
•  Bourjois  is  to  sponsor 
the  make-up  and  provide 
prizes  for  the  prestigious 
Elite  Model  Look  1996 
competition  in 
association  with  Colgate 
Platinum,  the  main 
sponsor.  The  final  will 
take  place  in  London  on 
July  17. 

Bourjois  Ltd.  Tel:  0171  436 
6110. 


grey  packs  with  cleai 
and  concist 
pi  i  >ducl 
inform- 
al ion  arc 
intended  to 
appeal  to 
the  'no  non 
sense,  no 
fuss' 

approach 
many  men 
adopt  to 
grooming. 

The  new 
products  are: 
three  variants  of 
shampoo  and  2  in 
1  shampoo/conditioner  - 
normal/dry,  greasy  and 
anti  dandruff  (all  250ml, 
£2.35);  and  two 
condit  ioners  -  normal 
hair/frequent  wash  or 
dry  hair  and  scalp  - 
which  come  in  200ml 
packs,  also  retailing  at 
£2.35.  The  shampoos 
contain  vegetable 
protein  amino  acids  and 
ingredients  which  add 
body  to  the  hair. 
Octopirox,  the  active 
ingredient  of  the  anti- 
dandruff  variants,  is 
effective  but  gentle  on 
the  scalp 

To  complement  the 
shampoo  and 


condit  ioner  launch 
Brylcreem  is 
relaunching  its  styling 
products  in  the  new 
packs:  Modelling  <  iel 
(150ml,  £2.35);  Styling 
( Iel  Strong  Hold  (  125ml, 
£2.35)  or  Styling  Gel  Wet 
Look  ( 125ml,  S2.35); 
Spray  Gel  ( L25ml,  £2.35); 
Wax  Gel  (50ml,  £2.99); 
and  a  new  Sly  ling  Cream 
( 150ml,  £2.35),  w  hich  is 
a  non-greasy,  light 
Brylcreem  formula 

When  merchandising, 
the  company  suggests 
that  the  new  range 
should  be  in  the  unisex 
hair  care  seel  ion  li  is 
making  customised  in- 
store  merchandising 


hair  care  sector  and  it 
offers  an  excellent 
opportunity  to 
independent 
pharmacies 

The  company  is 
backing  the  launch  wit] 
a  i>':!.(im  mull l-uiedia 
spend  in  I  lie  firsl  six 

mont  lis,  which  will 
include  television 
advertising,  both 
terrestrial  and  satellite; 
highly-focused  press 
campaign  in  men's 
magazines;  extensive 
sampling;  and  a  media 
relations  campaign  to 
educate  men  on  I  hen 
hair  care  needs. 
Sara  Lee  UK  Ltd 
Household  &  Personal 
Care.  Tel:  01753  523971. 


Monsoon  sales 
are  in  the  bag 

Coty  is  capitalising  on 
summer  sales  of  Monsoon 
fragrance  with  in-store 
promotions  and  striking 
new  advertising. 

The  promotion  features 
a  blue  and  green-striped 
raffia  bag,  available  free 
with  every  purchase  of 
30ml  Monsoon  Eau  de 
Toilette  in  independent 
chemists  until  June  26. 
Boots  will  run  a  variation 
on  the  promotion  from 
June  19  July  9  Both 
promotions  will  feature  in 
a  national  press 
advertising  campaign. 

A  new  merchandiser 
unit,  display  material  and 
50ml  tester  are  also 
available. 

Coty  (UK)  Ltd.  Tel:  01734 
302302. 

Cinemas  act  on  Impulse 

Two  new  commercials  for 
Impulse  will  feature  in  a 
len-w eek  cinema 
campaign  starting  this 
m< mi  h  The  i iromi  m  ional 
push  incorporates 
sampling,  including 
postcards  scented  with 
the  new  ( >2  fragrance 
distributed  in  Kill 
cinemas  nationw  ide. 

This  is  pari  of  a  SG 
million  support  package 
tin  Impulse  in  1996. 
Elida  Faberge.  Tel:  0181 
481  6000. 


Gliss  care  system  to  repair  hair  damage 


The  (Hiss  hair  care  rangi 
has  been  relaunched  to 
include  a  new  system  to 
repair  and  protect 
damaged  hair. 

Key  ingredients  in 
(diss  Hair  Repair 
( lomplex  combine  to 
maximise  repair 
performance.  D- 
Panthenol,  which 
occurs  naturally  in 
healt  hy  hair,  is 
enhanced  by 
Phytantriol  to 
strengthen  the  hall's 
internal  structure. 
Wheatgerm  and 
almond  proteins 
provide  a  protective 
layer  around  the  hair 
cuticle  and  vegetable 
oils  add  to  its  gloss 


and  manageability. 

New  products  include 
(  diss  1  Phase  Repair  and 
Care  -  available  in 


variants  for  long  ban, 
dry/damaged,  and 
penned  or  coloured  hair. 
This  spray  formulation 
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can  be  used  on  wet  or 
dry  hair  (3  1.99  for 
100ml). 
( Hiss  I  lydro  Treatment 
is  a  new.  light,  leave- 
in  gel  treatment  in 
strengthen  and 
protect  long  hair 
(ill >!i  lor  125ml 

tube). 

A  ,S_!  million  launch 
I  programme  w  ith 
§5  nai  H  >nal  TV  coverage 
I  w  ill  start  m  June,  The 
cam] iaign  will  targe) 
women  who  arc 
concerned  about  the 
condition  of  their  hair 
and  are  prepared  to 
pay  a  premium  for 
hair  car  e  products. 
Schwarzkopf  Ltd.  Tel: 
01296  314000. 
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COUNTERPOINTS 


Brighter  look  for 
Cymalon__ 


E 


Cymalgn"^ 


Smithkline 
Beecham 
has  given  its 
Cymalon  cystitis 
treatment  a  striking  new 
pack  design  to  attract 
consumers  who  do  not 
currently  purchase  OTC 
treatments. 

New  packs  have  been 
redesigned  in  bright 
blue  to  give  improved 
shelf  stand-out  and  a 


less 
medicinal  feel. 
Shelf  edgers  and 
leaflets  will  be  available. 
•  The  £3.3  million 
cystitis  market  is 
predicted  to  grow  to 
S3. 5m  by  the  end  of 
1996.  Some  2.52  million 
women  a  year  suffer 
from  cystitis  and  25  per 
cent  of  these  use  a  non- 
OTC  or  other  treatment. 
Smithkline  Beecham  pic. 
Tel:  0181  560  5151. 


A 'slice  of  life' 
for  Pepcid  AC 

A  new  slice  of  life' 
advertisement  for  Pepcid 
AC  shows  sufferers  the 
benefits  of  long-lasting 
relief.  The  £2  million 
campaign,  beginning  on 
March  6,  illustrates  how 
rushed  meals  and  a  busy 
lifestyle  can  often  lead  to 
indigestion,  which  often 
returns  despite  the  use  of 
antacids.  The  campaign  is 
due  to  run  for  two  months 
in  the  following  areas: 
London,  Central,  Granada, 
Border,  Yorkshire,  Tyne 
Tees,  STV,  Grampian,  HTV, 
West  Country  and  Ulster. 

To  support  it  Johnson  & 
Johnson  MSD  is 
distributing  a  range  of 
point  of  sale  material  to 
pharmacies  across  the 
UK. 

Johnson  &  Johnson  MSO 
Consumer  Pharma- 
ceuticals. Tel:  01494 
450778. 


Toepedo  strikes  on  television 


This  month  sees  the  start 
of  a  television  campaign 
for  Toepedo  cream  -  the 
new  treatment  for 
athlete's  foot. 

Commercials  will  be 
shown  initially  in  the 
Carlton,  Granada, 
Yorkshire,  Tyne  Tees  and 
Border  regions  prior  to  a 


national  roll-out. 

The  campaign  has  a 
strong  nautical  theme 
and  includes  a  powerful 
image  of  a  Toepedo  tube 
speeding  t  hrough  water 
towards  its  target  - 
athlete's  foot. 

A  nationwide  cinema 
campaign  featuring  a 


version  of  the  TV 
commercial  also  starts 
this  month  and  runs  until 
the  end  of  the  year. 

This  advertising  is  part 
of  a  SI. 5  million  spend 
for  Toepedo. 
Dendron  Ltd.  Tel:  01923 
229251. 


Arkopharma  roots  for  new  products 


Arkopharma  has 
introduced  two  new 
producis  to  the  UK:  Azinc 
Menopause  and  Tealine 
Solution. 

Azinc  Menopause  (30, 
£4.95)  is  the  first 
multivitamin  product  in 
the  Arkopharma  range. 
The  one  a  day  capsules 
contain  essential 
nutrients  for  women 
going  through  the 
menopause,  including 


calcium,  evening 
primrose  oil  and  cod  liver 
oil. 

The  company  plans  to 
launch  other 

multivitamins  in  the  Azinc 
range  this  year. 

Tealine  Solution  (seven 
sachets,  £4.95)  is  a  peach 
and  apricot-flavoured 
slimming  aid, 
incorporating 
concentrated  extracts  of 
green  tea  and 


blackcurrant  leaf. 

It  is  recommended  as  a 
starter  product  and  its 
use  should  be  confined  to 
one  to  two  weeks  in 
conjunction  with  a 
calorie-controlled  diet. 

Arkopharma 
introduced  its  range  of  24 
herbal  products  to 
pharmacies  last  month 
through  distributor  Ceuta. 
Ceuta  Healthcare  Ltd.  Tel: 
01202  780558. 


Headlice  expert  on  video 


Warner  Wellcome  has 
produced  a  headlice 
video  for  pharmacists 
and  other  health 
professionals. 

( 'ailed  'Going  Going 
Gone!',  the  video  is  part 
of  a  programme  to 
provide  up  to  date 
educational  information 
on  how  to  detect, 
diagnose  and  treat 
headlice. 

It  features  Dr  John 
Maunder  of  the  Medical 
Entomology  Centre, 
( 'ambridge.  I  >r  Maunder 


answers  questions  that 
health  professionals  may 
commonly  be  asked, 
such  as  how  to 
distinguish  lice 
infestations  from  other 
dermatological 
conditions  and  how  lice 
are  transmitted. 

Copies  of  the  video  are 
available  from  the 
Warner  Wellcome  sales 
promotion  depart  ment 
on  01703  (111400. 
Warner  Wellcome 
Consumer  Healthcare. 
Tel:  01703  641400. 


User-friendly  Alophen 


Warner  Wellcome's 
constipation  remedy, 
Alophen,  has  new 
simpler  to  use  packaging. 

The  previous  plastic 
tablet  containers  have 
been  replaced  by 
blisterpacks,  enabling 
each  tablet  to  be  pushed 
out  with  greater  ease. 

Presented  in  a 
cardboard  carton,  each 
box  of  blisterpacks  holds 
50  laxative  pills. 

"Alophen  has  a 


customer  base  which 
tends  to  be  in  the  older 
age  range,"  says  Carlton 
Lawson,  senior  producl 
manager  at  Warner 
Wellcome.  "The  new 
packaging  allows  users 
complete  accessibility  to 
the  medication  -  offering 
reassurance  for  what  can 
often  be  a  distressing  and 
uncomfortable  problem." 
Warner  Wellcome 
Consumer  Healthcare. 
Tel:  01 703  641400. 


Effective  OimtfeM  Relief  frtrni  <  niK/ijMU'ou 


Laxative  Pills 


Alophen 
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To  find  a  soluble 
analgesic  that  won't 
leave  a  bad  taste  in 
your  mouth 

Grange  a  test 


Finding  out  why  96%  of  people  thought  Nurofen  Micro-Granules  were 
pleasant  tasting  couldn't  be  easier.  Your  Territory  Manager  will  be  calling 
soon  so  you  can  try  Nurofen  Micro-Granules  for  yourself.  Gently  effervescent 
with  an  orange  flavour,  Nurofen  Micro-Granules  offer  all  the  pain  relieving 
benefits  of  Nurofen  in  a  unique  formulation  customers  will  like.  With 
Nurofen  Micro-Granules  you  can  now  recommend  a  soluble  analgesic  that 
you  know  won't  leave  a  bad  taste  in  the  mouth. 


A  tasteful  solution  to  pain 

should  be  advised  to  consult  their  doctor  before  taking  Nurofen  Micro-Granules,  Each  sachet  contains 
1  32  mg  (approximately  (imLq)  sodium.  This  should  be  considered  in  patient  whose  overall  intake  of 
sodium  must  be  restricted.  In  normal  use,  side  efrects  are  rare,  but  mav  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding,  and  skin  rashes.  Not  recommended  for  children  under  12. 
If  symptoms  persist  for  mure  than  3  days  patients  should  consult  their  doctor  Product  Licence 
Number  0327/0081  Licence  Holder  Crookes  Healthcare  l  imited,  Nottingham.  NG2 
Legal  Category   I'  Price:  Nurofen  Micro-Granules:  6's  £1.69.  1-s  £2.t)5   Date   March  1996 


1  SINGLE  DOSE 

\JL  SACHETS 


MICRO  -  G  R  ANULES 

{contains  Ibuprofen] 


fast  acting 
soluble  pain  relief 


contains  ibuprofen 


Nurofen  Micro-Granules  I  ach  sachet  contains  4()U  mg  Ibuprofen  B.P  Indications  Effective  in  the 
relief  of  headaches,  cold  and  'Hu  symptoms,  rheumatic  and  muscular  pain  backache,  lever  migraine, 
period  pain,  dental  pain  and  neuralgia.  Dosage  and  Administration:  Adults  and  children  over  12 
years:  Initial  dose  I  sachet,  then  it  ncecss,ir\'  I  sachet  every  -t  hours.  Do  not  esxecd  5  sachets  in  any  2-i 
hours.  Precautions  and  Warnings;  As  with  some  other  pain  relievers.  Nurofen  Micro-Granules  should 
not  be  taken  by  patients  with  a  stomach  ulcer  or  other  stomach  disorder  or  hypersensitivity  to  ibupro- 
ten.  Patients  receiving  regular  medication,  asthmatics,  anyone  allergic  to  aspirin,  and  pregnant  women 


COUNTERPOINTS 


YOU.'RF'fAI'ING  MORE  THAN 
'9  FOR;. YOUR  SUNTAN  LOTION. 
IT  S  T?  AY :  !  G  H  T  SNOBBERY. 


Boost  for 
low-cost 
sun  care 

Malibu  sun  preparations 
will  be  boosted  with  a 
new  £650,000  press 
advertising  campaign  this 
summer. 

Advertisements  will 
appear  in  high-circulation 
June,  July  and  August 
editions  of  monthly  and 
weekly  women's 
magazines. 

The  campaign  is 
designed  to  help  change 
consumer  perceptions 
that  paying  more  for  a  sun 
care  brand  means  that  it 
is  more  effective  than 
lower-priced  alternatives. 

Malibu  lotions  retail 
from  £2.99  and  have 
helped  drive  the  low-cost 
end  of  the  sun  care 
market. 

International  Classic 
Brands.  Tel:  0181  579  6060. 


Therapy  for  bath 
salts  market 


This  June  will  see  the 
relaunch  <  >f  Radox 
Herbal  Bath  Sails  with 
new  packaging  and 
improved  fragrances. 

Designed  to  stimulate 
the  salts  market,  the 
relaunch  builds  on  Ihe 
brand's  therapeutic 
positioning  -  reinforcing 
the  'melts  away  aches 
and  pains'  proposition. 

The  new  line-up 
comprises  Active 
Therapy  for  aches  and 
pains  after  exercise, 
Warming  Therapy  for 
warming  aching  muscles 
and  Vapour  Therapy 
(with  eucalyptus)  for 

Where  East 
meets  West 

I  (eveloped  to  enrich  the 
menopausal  years, 
Equillence  is  a  new 
natural  product  in  the 
I  IK  from  Regina  Health. 

It  is  a  blend  of  Royal 
Jelly  and  eight  traditional 
(  hinese  herbal  extracts 
in  a  soft  gelatine  capsule 
(pack  of  60,  5  19.95 ). 

The  formulation  is 
called  Kun  Bao  Wan  by 
the  Chinese,  which 
liter  ally  translated  means 
'women's  treasure  pill' 
Regina  Health  Ltd.  Tel: 
0181  446  6644. 


ON  TV  NEXT  WEEK 


Ambi-Pur  perfume:  All  areas  except  U 

Bisadol:  B,  G,  Y,  C,  M.TT,  C4  

Colgate-Palmolive  Soft  &  Gentle:  All  areas 
Imodium:  All  areas 

Johnson's  Kids  bubble  bath  :  All  areas 
Johnson's  Kids  shampoo:  All  areas 
Neutrogena  T/Gel  shampoo:  All  areas 
Nizoral  Dandruff  shampoo:  Sat 
Relaxyl:  G 

Sensodyne  toothpaste:  All  areas 

The  Wrigley  Company/Sugar  Free  Brands:  All  areas 

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


stiff  muscles  am 
for  clearing  the 
head. 

New  graphics 
and  a  clear 
window  enable  the 
consumer  to  view  the 
products  prior  to 
purchase.  The  packaging 
also  features  a  new  easy 
to  open  spout  and  a 
resealable  pull-strip. 

Two  of  the  val  iants  - 
Active  Therapy  and 
Warming  Therapy  -  are 
available  in  waterproof 
refillable  container 
packs. 

•  Radox  Herbal  Bath 
Salts  is  the  brand  leader 


in  the 
growing  £9.8  million 
salts  market  with  a  61.5 
per  cent  shar  e  (Infoscan 
November,  1995).  Sara 
Lee  predicts  that  the 
physical/therapeutic 
benefits  of  bath  salts 
will  extend  their  appeal 
to  after  sports/exercise 
users 

Sara  Lee  UK  Ltd 
Household  and  Personal 
Care.  Tel:  01753  523971. 


Colgate's  solid  stick-up 


( 'olgate-Palmolive  has 
added  smooth,  solid 
deodorant  sticks  to  its 
Soft  &  ( ientle  range. 

These  dry  application 
products  are  formulated 
to  oiler  effective  APD 
protection  withoul 
leaving  a  while  powdery 
residue. 

Available  in  the  Coral, 
Alter  Hours  and  new 
Lights  variants,  the  15g 
sticks  are  priced  at  SI. 85. 


They  are  designed  to 
appeal  predominantly  to 
a  young  female  audience 
in  the  16-34-year-old  age 
group. 

The  launch  is  being 
supported  by  a  new 
television  advertising 
campaign  -  part  of  a  £2.5 
million  investment 
behind  Soft  &  Gentle  this 
year. 

Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


Anusol  flares  up 

Anusol  Plus  HC  is  being 
backed  by  a  £500,000 
press  campaign  over  the 
next  two  months.  This 
features  the  innovative 
red  flare'  advertisement 
developed  for  last  year's 
launch  of  the 
hydrocortisone- 
containing  OTC 
haemorrhoid  treatment. 
Warner  Wellcome 
Consumer  Healthcare.  Tel: 
01703  641400. 

Shaving  special 

Top  models  in  the 
Philishave  range  are 
featured  in  a  promotion 
which  runs  from  May  4- 
June  22.  Consumers  who 
buy  a  Philishave  worth 
£40  and  over  will  qualify 
for  a  free  six-month 
subscription  to  men's 
magazine  Loaded.  Bright 
showcards  with 
application  forms 
highlight  the  promotion, 
which  is  supported  by 
national  newspaper 
advertising. 

Philips  DAP.  Tel:  0181  689 
2166. 

Hayfever  campaign 

Unichem  has  launched  a 
new  hayfever-themed 
promotion.  It  includes 
special  trade  offers  on 
hayfever  remedies,  a 
consumer  leaflet  about 
the  condition  and  a 
consumer  advertising 
campaign. 

Unichem  pic.  Tel:  0181  391 
2323. 

Gillette  offers 

Gillette  has  introduced  a 
series  of  price  promotions 
on  women's  shaving 
products. 

Gillette  UK  Ltd.  Tel:  0181 
560  1234. 


Launch  of  Sensiq  by  Pierre  Robert 


Sensiq  is  being 
relaunched  as  Sensiq  by 
Pierre  Robert  to 
capitalise  on  the  heritage 
of  Ihe  Pierre  Robert 
brand,  which  is  the 
numbei  one  colour 
cosmetic  throughout 
Scandinavia. 

The  first  product  to  be 
launched  under  the  new 
name  is  20(1%  Max 
Mascara,  a  new  formul- 
at  ion  which  is  said  to 
build  100  per  cent  thicker 
lashes  in  just  two  coats. 


The  active  ingredients 
include:  panlhenol  to 
strengthen  and  condition 
lashes;  vitamin  E;  UVB 
sunscreen;  and  marine 
extract,  which 
incorporates 
conditioning  minerals  to 
improve  the  appearance 
of  the  lashes. 

The  new  mascara  is 
fibre-free,  fragrance-free, 
water-resistant  and 
suitable  for  contact  lens 
wearers. 

A  specially-designed 


brush,  developed  in 
tandem  with  the 
mascara,  helps  ensure 
maximum  length  and 
instant  lash  building. 

The  mascara  is 
available  in  three  shades: 
black,  black/grey  and 
black/brown.  An  8ml  size 
retails  at  £4.40.  Atrial 
size  of  5ml,  retailing  at 
.S  1 ,  lit,  w  ill  be  available 
for  a  limited  period  only 
while  stocks  last. 
Rimmel  International  Ltd. 
Tel:  01233  625076. 
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COUNTERPOINTS 


Strong  taste  for  sugar-free  mint 


Association  of 
Toothfriendly  Sweets 
and  is  approved  by 
the  British  Dental 
Association. 

Sniint  is  presented 
in  convenient,  easy 
to  use  packaging 
which  dispenses  one 
mint  at  a  time.  Each 
pack  contains  40 
mints  and  retails  at 
around  £0.99. 
Chemist  Brokers.  Tel: 
01705  219900. 


Unichem  is  ready  for  holiday  tummies 


In  time  for  the 
summer  holiday 
season,  Unichem  is 
extending  its  own- 
brand  range  of  over 
the  counter  and 
pharmacy  healthcare 
lines  with  two  new 
products. 

Unichem 
loperamide  capsules 
for  diar  rhoea  relief 
are  priced  at  £2.79  for 
ten  capsules. 

Unichem  travel  calm 
tablets  prevent  the 
unpleasant  and 
distressing  effects  of 


travel  sickness  caused  by 
car,  plane  or  boat.  They 
can  be  used  for  children 
of  three  years  and  over 
(12  for  £1.49). 


Molton  Brown  comes  to  the  rescue 


•  New,  too,  in 
Unichem's  own- 
brand  range  is 
ibuprofen  200mg 
(GSL).  For  the 
first  time,  the 
company's  own- 
brand  ibuprofen 
is  available  in 
packs  of  12.  With 
a  retail  price  of 
£1.19,  this  enables 
the  pharmacist  to 
compete  with  the 
supermarkets  and 
multiples. 

Unichem  pic.  Tel:  0181  391 
2323. 

Vivid  colour 


Food  for 
thought 

With  mums  returning  to 
work  sooner,  there  is  a 
growing  interest  in  high- 
quality,  pre-prepared  baby 
meals,  according  to  the 
Heinz-sponsored  1996 
Baby  Products  Market 
report. 

Roger  Hobbs,  Heinz 
Infant  Feeding  general 
manager,  says  consumers 
accept  that  baby  food 
manufacturers  can 
replicate  the  principles  of 
good  home  cooking  -  but 
on  a  greater  scale. 

"Mums  believe  that 
babies  respond  best  to  a 
variety  of  tastes  and 
textures,"  he  said. 

Wet  meals  in  cans,  jars 
and  other  packaging 
gained  7  per  cent  in  value 
in  1995,  while  the  dry  baby 
meals  value  grew  by  4  per 
cent. 

®  Concerns  about  sugar 
levels  continue  to  have  an 
impact  on  sales  of  baby 
drinks,  according  to  the 
report.  Only  the  ready  to 
drink  sector  experienced 
an  increase  (11  per  cent) 
in  1995  and  is  now  joint 
leader  with  concentrated 
baby  drinks.  The  report 
predicts  that  if  this  trend 
continues,  ready  to  drinks 
will  be  the  clear  leader  in 
1996. 

•  Follow-on  milk  for 
babies  from  six  months 
onwards  is  the  prime 
growth  area  in  the  baby 
milks  market  -  increasing 
by  28  per  cent  in  value. 
H  J  Heinz  Co  Ltd.  Tel:  0181 
848  2193. 


Meerkats  and  a  revised 
taste  f(  i)  mutation  are 
pai  l  of  an  innovative  new 
£3.2  million  advertising 
campaign  for  breath- 
freshening  brand  ( Ilorets. 

Two  commercials  use 
I  he  same  high-tech 
methods  as  the 
blockbuster  film  'Babe' 
lo  creak'  talking 
meei  kats  and  hippos 

Targeting  the  Hi-::  I  age 
group, one 

advertisement  features  a 
gr<  nip  i  if 'lad'  meerkats 
planning  a  Saturday  night 
out  of  curry  and 
clubbing.  The  other 
features  female  hippos 
enjoying  a  mud  bath 
Jacuzzi  while  gossiping 

610 


Sniint  is  a  new  low- 
<  alone,  sugar-free  mint 
which  is  being  launched 
into  the  adult 
confectionery  market  by 
Chemist  Brokers. 

This  strong-tasting 
mint  contains  Xylitol  -  a 
natural  sweetener  which 
helps  break  down  the 
bacteria  on  teeth  which 
cause  plaque.  It  carries 
the  'Mr  Happy  Tooth' 
quality  mark  of  the 
International 


Molton  Brown  has  added 
Eye  Rescue  to  its 
Essential  Skin  Care  range. 

The  cream  gel  liposome 
complex  is  designed  to 
leave  eyes  feeling  awake 
and  renewed  (£16.50,  15ml). 


about  their  Saturday 
night  successes  and 
giving  each  other  friendly 
had  breath  advice! 

The  campaign  will  run 
lor  the  next  six  weeks. 
An  improved  taste  and 
breath-freshening 


Active  ingredients  of 
the  formulation  are 
Algisium  C,  which  has 
anti-oxidant  properties, 
and  borage  oil. 
Molton  Brown.  Tel:  0171 
911  0070. 


formulation  is  being 
introduced  across  all 
Clorets  variants  from  this 
month. 

Warner-Lambert 
Confectionery.  Tel:  01495 
750049. 


for  Kodak 
slide  film 

Kodak  has  launched  an 
advanced  new  slide  film  - 
Elite  II.  The  company 
says  the  product  has 
improved  vivid,  saturated 
colours  ami  greater  roll 
to  roll  consistency  - 
combined  with  the  ease 
of  E-6  processing. 

A  roll  of  36-exposure 
100  ASA  Elite  II  w  ith 
promotional  Hashes 
(subject  to  availability) 
carries  a  'money-back 
guarantee',  giving  full 
refunds  on  both  film  and 
processing  to  any 
consumers  dissatisfied 
with  the  product. 

The  launch  will  he 
backed  by  heavyweight 
advertising  in  the  photo 
enthusiast  press  and 
other  selected  media. 

Eye-catching  point  of 
sale  items  are  available  to 
create  impact  in-store. 
Kodak  Ltd.  Tel:  01442 
61122. 


Ceuta  Arkopharma 

Arkopharma  has 
appointed  Ceuta 
Healthcare  to  handle  its 
sales  to  pharmacy. 
Jerome  Chauvarie, 
manager  of  Arkopharma 
(UK),  comments:  "We  are 
delighted  to  have  joined 
forces  with  Ceuta  in  order 
to  drive  the  business 
forward  in  the  UK  and 
increase  existing  sales." 
Ceuta  Healthcare  Ltd.  Tel: 
01202  780558. 


Elida  Faberge  is 
supporting  National  Smile 
Week  (May  13-19)  with 
Signal,  SR  and  Mentadent. 
The  Week  is  run  by  the 
British  Dental  Health 
Foundation  to  encourage 
people  to  improve  their 
dental  hygiene  routine. 
Elida  Faberge.  Tel:  0181 
481  6000. 

Higher  protection 

Superdrug  has  improved 
and  reformulated  its  own- 
brand  range  of  Solait  sun 
protection  products. 
Available  in  SFPs2-25,  the 
Solait  range  incorporates 
a  new  UV  filtration  system 
to  offer  more  effective, 
broad  spectrum  protection 
against  UVA  and  UVB. 

Fascination ... 

...  is  a  new  luxury 
mascara  from  Christian 
Dior.  It  features  a  cone- 
shaped  brush,  soft  nylon 
fibres  and  gives  a  lash- 
curling  effect.  Available 
in  five  shades,  including 
plum  and  violet  (£14.50). 
Parfums  Christian  Dior 
(UK)  Ltd.  Tel:  0171  235 
9411. 

Slimming  Wrap 

Celluzone  Contour  Wrap 
is  a  new  slimming  kit  from 
Newton  Laboratories.  It  is 
an  ultra-fine  plastic  wrap 
which  clings  to  the  skin, 
plus  a  Toning  and  Firming 
Gel  (£24.95). 

Newton  Laboratories.  Tel: 
0171  278  9597. 

Capital  prize 

Capital  bonds  are  the  top 
prize  for  pharmacy 
assistants  in  a  multiple 
choice  migraine 
competition  from 
Migraleve.  Winners  will 
be  drawn  on  June  1. 
Pfizer  Consumer  Health- 
care. Tel  01420  84801. 
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Clorets  campaign  runs  wild 


SHOPFITTING  AWARDS 


it  for  the  Nineties 


The  fourth  Fit  for  the  Nineties 
Shop  Design  Award  has 
seen  the  continued 
partnership  between 
co-sponsors  Chemist 
&  Druggist  and 
Whitehall  ii  ^iior.«i.ories, 
as  well  as  the 
introduction  of  a  new 
category  for  GSL  display. 
Judges  thought  the  quality  of  the 
entries  was  excellent,  particularly  AAH 
Pharmaceuticals'  Hills  Pharmacy  in  Sowerhy  Bridge, 
with  its  stunning  manipulation  of  light  and  space 


|remendous,  stimulating,  in- 
spiring. All  this  and  mine 


was  said  about  the  numer- 
ous cnliics  in  this  year's  Fit 
for  the  Nineties  Shop  Des- 
ign Award. 

The  introduction  of  the  (iSL 
counter  medicines  display  cate- 
gory has  also  meant  more  pharma- 
cists have  had  the  opportunity  to 
enter.  "And  to  hopefully  promote 
the  value  of  merchandising  in 
pharmacy  and  the  benefit  this  can 

Award  winners 

Full  refit 
Winner 

AAH,  Hills  Pharmacy,  Sowerby 
Bridge,  West  Yorkshire 
Runner-up 

Noel  Dixon,  Dixon  &  Spearman, 
Stanley,  County  Durham 
Highly  commended 

David  Sharpe,  Care  Chemists, 
Mill  Hill,  London 
Noel  Anderson,  Andersons, 
Portadown,  County  Armagh, 
Northern  Ireland 
Dick  Hazlehurst,  E  &  M 
Hazlehurst,  Bradford,  West 
Yorkshire 

Partial  refit 
Winner 

David  and  Sharon  Maxted, 
Maxted  Pharmacy,  Coventry, 
West  Midlands 

GSL  counter 
Winner 

Dianne  Fry,  Hughes  Chemists, 
Whitefield,  Manchester,  Greater 
Manchester 
Runner-up 

Girish  Mehta,  Chemilab, 
Garston,  Watford,  Hertfordshire 


have  on  cus- 
tomer satisfac- 
tion and  business 
performance," 
said  David  Beau- 
champ,  manag- 
ing director  of 
Whitehall  Labo- 
ratories, the  co- 
sponsor  of  the 
event. 

He  added  that 
the  new  category, 
together  with 
Whitehall's  spon- 
sorship of  <  'hem- 
ist  &  Druggist's 
C  ounte  rp  a  r  l 
Assistant  Train- 
ing Programme 
and  the  Propri- 
etary Association 
of  Great  Britain/- 
National  Phar- 
maceutical Asso- 
ciation (iSL  merchandising  initia- 
tive, demonstrated  I  he  company's 
commitment  to  developing  its  ser- 
vices to  pharmacy. 

"1  think  pharmacy  and  industry 
over  the  last  few  years  have  got 
their  act  together.  Now  we  are 
talking  and  working  together  at 
it,"  said  Mr  Beauchamp. 

The  judges  were  not  only 
impressed  by  the  number  of 
entries  Ibis  year  but  also  by  the 
trend  towards  health  promotion 
and  open  display.  "The  entries 
we  have  received  have  been 
tremendous  and  the  kind  of  peo- 
ple who  have  come  through  have 
been  a  credit  to  the  profession," 
said  C&D's  publisher,  Ron 
Salmon,  who  was  also  the  non- 
V(  il  ing  chairman  of  the  Award. 

John  Skelton,  associate  pub- 
lisher for  Pharmacy  Croup  Spe- 


AAH  retail  director  Alan  Sanders  (pictured  with  plaque)  accepts  the 
award  for  Hills  Pharmacy  in  Sowerby  Bridge.  He  is  pictured  (left  to 
right)  with  C&D  publishing  director  Roger  Murphy,  Whitehall 
Laboratories'  managing  director,  David  Beauchamp;  C&D's  editor, 
Patrick  Grice;  and  C&D's  publisher,  Ron  Salmon 


cial  Projects,  which  organised 
the  Award,  praised  the  winners 
and  said  that  the  day  was  one  of 
those  when  you  felt  good  to  be 
associated  with  excellence:  "The 
exc  ellence  of  the  award  winners 
is  plain  in  both  design  and  execu- 
tion, but,  more  importantly,  in 
their  intent  and  ability  to  deliver 
a  considered,  professional  and 
business  service  to  customers." 

These  awards  were  a  result  of 
synergy  between  Whitehall  and 
C&D  dating  back  eight  years, 
said  Mr  Skelton.  and  he  praised 
the  energy  of  all  parties  con- 
cerned. "It  costs  everyone  -  win- 
ners, Whitehall  and'  C&D  -  a 
great  deal  of  commitment  in  time 
and  in  cash  to  deliver,  bul  it  is 
worthwhile.  C&D  readers  will 
reap  the  benefit  when  they  read 
of  your  success,  how  you 
achieved  il  and  why,  and  try  to 
emulate  your  examples  as  their 
inspiration  and  role  models." 

Modern,  clean  design 

The  Hills  Pharmacy  at  Sowerby 
Bridge,  near  Halifax.  West  York- 
shire, outshone  the  others  be- 
cause of  its  modern,  c  lean  design 
and  its  emphasis  on  healthcare 
advice  and  health  promotion. 

The  two  driving  forces  for  the 
refit  were  the  threat  of  shoplift- 
ing and  poor  lighting.  The  phar- 
macy was  originally  I  wo  shops 
merged  into  one,  with  only  an 
archway  linking  the  two.  As  a 
result,  it  had  several  areas  which 
were  hidden  from  staff  view  and 
consequently  had  been  a  haven 
lor  shoplifters.  The  pharmacy 
was  also  underlit,  both  naturally 
and  artificially,  which  gave  it  a 
gloomy,  uninviting  feel. 


Whitehall  Laboratories'  managing  director,  David 
Beauchamp,  presents  a  plaque  to  Nick  Shields  (left) 
of  shopfitter  Alexander  King  Associates,  which 
designed  the  award-winning  Hills  Pharmacy 


Prizes 

1  £1,750  for  the  winner  of  the  full 
refit,  £750  for  the  runner-up,  with 
plaques  for  both.  The  shopfitter 
receives  a  certificate  with  the 
right  to  use  the  competition 
emblem  in  advertising. 

2  £1,000  for  the  winner  of  the 
partial  refit,  £500  for  the  runner- 
up,  with  plaques  for  both.  The 
shopfitter  receives  a  certificate 
with  the  right  to  use  the 
competition  emblem  in 
advertising. 

3  £500  for  the  winner  of  the  best 
GSL  counter  display,  £250  for  the 
runner-up. 

All  entrants  receive  a  certificate 
of  entry. 
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Judges  and  winners  close  ranks.  Left  to  right:  Whitehall  Laboratories'  director  of  pharmacy,  Steve  Dickson; 
AAH  retail  director  Alan  Sanders;  National  Association  of  Shopfitters  president  Des  Vincent;  Sharon 
Maxted;  NPA  deputy  director  John  D'Arcy;  Dianne  Fry,  and  Nick  Shields 


Judges 

Ron  Salmon  non-voting 

chairman  and  publisher  of 

Chemist  &  Druggist 

John  D'Arcy  -  deputy  director 

of  the  National  Pharmaceutical 

Association 

Des  Vincent  National 

Association  of  Shopfitters 

Steve  Dickson    director  of 

pharmacy  at  Whitehall 

Laboratories 


Judgment  day  (left  to  right)  with 
Des  Vincent,  Steve  Dickson, 
John  D'Arcy  and  Ron  Salmon 


Judges'  citations  for 
runners-up 

Dixon  &  Spearman,  full  refit 

"An  exceptionally  good  layout 
which  invites  customers  to 
'shop  the  shop'  in  nicely 
identified  sections.  There  is  an 
excellent  view  of  the  floor  area 
from  the  dispensary,  and  the 
whole  ambience  emphasises 
the  healthcare  role  of  the 
pharmacist.  This  is  a  design 
which  will  stand  the  test  of  time 
and  still  be  looking  good." 

Chemilah,  GSL  display 

"Achieves  the  objective  of 
improving  customer  choice  and 
increasing  sales  of  GSLs." 

Skipton-based  shopfiltei  Alex 
andpr  King  Associates  sel  about 
integrating  the  two  halves  < » I '  the 
pharmacy  The  party  wall  was 
removed  and  the  dispensary  and 
medicine  countei  were  placed 
centrally  with  the  retail  gondolas 
i  adial  ing  i  oil  fr<  mi  it.  A  circular 
plan  w  as  clii  ism  c  >\  el  a  lineal  h  u 
mation  I  ><  'c  ause  ii  was  c<  msidered 
hi  I  ii  '  mi  ire  cusi  ( uner-friendly. 

To  enhance  lighting  and 
warmth,  low  dichroic  spots  were 
adopted,  augmented  by  an  ash- 
veneered  finish  and  grey  vinyl 

flooring.    The    fascia    was  also 

removed  and  replaced  with  a 
full-height  3.2-metre  glass  wall. 

The  refit  took  a  mere  foui 
weeks  to  complete,  while  trading 
continued  around  it.  The  phar- 
macy is  now  reaping  its  rewards 
w iih  a  30  per  cent  increase  in 
business  since  ii  returned  to  full 
trading  lasi  Septembei 

Customers  first 

Husband  and  wife  team  David 
and  Sharon  Maxted  grabbed  the 
award  for  the  partial  refit  of 


AAH's  Hills  Pharmacy  placed  an  emphasis  on  healthcare  advice  and 
health  promotion 


Maxted  Pharmacy's  partial  refit  had  its  wheelchair-bound  customers 
in  mind 
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Maxted  Pharmacy  in  Coventry, 
which  took  into  account  cus- 
tomers using  wheelchairs  and 
motorised  buggies.  However, 
accessibility  was  thwarted  when 
the  council  then  came  along  and 
raised  the  front  paving  outside 
the  out  let. 

"We  decided  to  improve  Ihe 
pharmacy  front  by  building 
ramps  and  steps.  We  applied  to 
our  family  health  services 
authority  for  a  grant,  lint  they 
were  not  forthcoming  and  by  the 
time  we  had  waited  for  planning 
permission  we  were  forced  to 
postpone  work  until  May,  1995," 
explained  Mrs  Maxted. 

The  surface  of  the  ramp  was 
laid  with 
a  spe- 


Hills'  modern,  clean  design  and 
full-height  glass  frontage 
impressed  the  judges 

rial  non-slip  finish  and  the 
slcps  were  then  embedded 
witli  bumps  to  alert  any  par- 
tially-sighted and  blind  cus- 
tomers to  the  potential  prob- 
lem to  be  negotiated. 

Customer  response  has  been 
immense.  "The  improvements  to 
the  shop  front  have  probably 


Dixon  &  Spearman,  runner-up  in  the  full  refit  category,  wanted  to  make 
the  pharmacy  more  inviting  to  customers 


generated  more  positive  cus- 
tomer relations  than  the  major 
internal  relit  The  personal  satis- 
faction of  being  able  to  commu- 
nicate with  customers  directly  in 
the  pharmacy  -  rather  than  via 
representatives  while  Ihe  cus- 
tomer waits  outside  -  is  really 
tremendous,"  commented  Mrs 
Maxted. 

Inspired  renovation 

Dianne  Fry  was  inspired  by  the 
PAGB/NPA  merchandising  guide 
and  set  about  renovating  the  GSL 
counter  at  Hughes  Chemists  in 
Whitefreld,  Manchester,  where 
she  has  worked  as  a  manager 
since  qualifying  almost  four 
year's  ago. 

The  medicines  were  separated 
into  P  and  GSL  and  a  self-selec- 
tion area  was  introduced  The 
counter  was  also  angled  to 
encourage  customers  into  the 
section. 

"The  positive  feedback  from 
customers  has  been  encourag- 
ing. The  professional  image  of 
the  pharmacy  has  been  enhanced 
and  sales  have  increased.  Space 
is  money  and  good  merchandis- 
ing makes  a  more  attractive  and 
profitable  pharmacy,"  said  Ms 
Fry. 


Runner-up  in  the  GSL  display  category  Girish 
SVHehta,  with  C&D  editor  Patrick  Grice 


Patrick  Grice  congratulates  runner-up  in  the  full  refit 
section  Noel  Dixon 


ALLER  EZE  CLEAR  Presentation:  Tablets  containing 
Terfenadme  US  P  60  mg  Indications:  All  day  relief  Irom 
hayfever.  allergic  rhinitis,  insect  bites,  stings  and  nettle  rash. 
Dosage:  Adults  and  children  over  12  For  hayfever  and 
allergic  rhinitis:  One  tablet  a  day,  taken  whole  in  the  morning 
|or  in  2  halves  at  separate  times)  If  necessary,  the  dose  may  be 
increased  to  one  tablet  twice  a  day  lor  two  tablets  daily) 
For  insect  bites  and  nettle  rash:  One  tablet  twice  a  day  (or 

2  tablets  in  the  morning)  The  tablets  aie  not  recommended  to  be 
taken  all  the  time,  but  on  days  when  relief  of  symptoms  is 
required  Oo  not  exceed  the  stated  dose  Side  Effects/Adverse 
Reactions:  Reports  of  drowsiness  are  rare.  Othei  side  effects 
reported  include  headache,  gastrointestinal  upset,  increased 
appetite  and  sweating  Precautions/Warnings:  Discontinue 
treatment  if  syncope,  palpitations,  unexpected  swelling  or  tight 
chest  occur  and  evaluate  lor  potential  arrhythmias 

Use  in  Pregnancy  and  Lactation:  Not  recommended 
Use  in  Children:  Not  recommended  for  children  undei  12 
Contraindications:  Hypersensitivity,  significant  hepatic 
dysfunction,  predisposing  electrolyte  imbalance,  concomitant 
administration  with  ketoconazole.  itraconazole  and  other 
imidazole  antifungals,  erythromycin  and  other  macrolide 
antibiotics,  drugs  with  atrhythmogentc  potential 
Cost  (retail)  10's  £2  85  Product  Licence  Number:  0530/0391 
Licence  Category: 

ALLER  EZE  PLUS  Presentation:  Tablets  containing 
Clemastine  Fumarate  U.S.R  670  meg  (equivalent  to 
500  meg  Clemastine  base)  and  Phenylpropanolamine 
Hydrochloride  B  P  25  mg.lndications:  Effective  relief  ot nasal 
and  sinus  congestion,  hayfever  and  other  allergy  symptoms 
Dosage:  Adults  one  tablet  every  six  hours  Maximum  ot  4  tablets 
per  day  Do  not  exceed  the  stated  dose  Side  Effects/Adverse 
Reactions:  At  normal  doses  diowsmess  is  infrequent  and  when 
it  does  occur  it  is  usually  mild  and  transient  Raie  miscellaneous 
side  effects  such  as  restlessness,  weakness,  dizziness, 
confusion,  insomnia,  hallucinations,  dry  mouth,  headache, 
palpitations,  tachycardia  and  hypertension,  gastrointestinal 
disturbance,  heartburn  and  skin  rash  have  occurred  These  effects 
can  be  minimised  by  using  the  minimum  effective  dose  foi  the 
minimum  penod  May  potentiate  the  effects  of  sedatives, 
hypnotics  and  alcohol  Phenylpropanolamine  may  interact  with  B 
blockers  and  antihypertensive  agents  Avoid  monoamine  oxidase 
inhibitors  (see  contraindications!  Precautions:  May  cause 
drowsiness,  if  affected  do  not  drive  oi  operate  machinery  Use 
with  caution  in  those  with  narrow  angle  glaucoma,  stenosing 
peptic  ulcer,  pyloroduodenal  obstruction,  prostatic  hypertrophy 
with  unnary  retention,  bladder  neck  obstruction 
Use  in  Pregnancy  and  Lactation:  Not  recommended 
Use  in  Children:  Not  recommended  for  children  Interactions: 
Avoid  alcohol  May  potentiate  the  effects  of  sedatives,  hypnotics 
and  monoamine  oxidase  inhibitors  Use  with  caution  in  those 
taking  antihypertensive  agents,  tricyclic  antidepressants  and 
other  sympathomimetic  agent1  Contraindications:  Known 
hypersensitivity  and  those  who  are  taking  monoamine  oxidase 
inhibitors  oi  who  have  taken  monoamine  oxidase  inhibitors  in  the 
preceding  two  weeks  Severe  caidio-vascular  disorders,  including 
hypertension  and  coronary  heart  disease,  diabetes  melitus  - 
unless  recommended  by  a  doctor  -  and  thyrotoxicosis 
Cost:  detail!  12's  £2  89, 24's  £4 .69. 36's  £6  60  Product 
Licence  Number:  0255/001 9  Licence  Category:  7 

ALLER  EZE  Presentation:  tablets  containing  Clemastine 
Fumarate  U  S  P  1.34  mg  (equivalent  to  1  mg  Clemastine 
base!  Indications:  Clemastine  is  a  potent,  prompt  and  long 
acting  antihistamine  tor  the  relief  of  allergic  rhinitis,  including 
hayfever.  perennial  rhinitis  and  vasomotoi  rhinitis  Dermatoses, 
including  pruritis.  atopic  eczema,  contact  dermatitis  and  othei 
allergic  dermatoses  Urticaria,  angioneurotic  oedema  and  drug 
allergy  Dosage:  Adults  one  tablet  night  and  morning.  Children  3- 
6  years  half  tablet  night  and  morning  7-12  years  half  lo  1  tablet 
night  and  morning  Side  Effects/  Adverse  Reactions:  Ar 
normal  doses,  drowsiness  is  infrequent  and  when  it  does  occur,  it 
is  usually  mild  and  transient  Rare  miscellaneous  side  effects  have 
been  reported,  such  as  weakness,  dizziness,  dry  mouth, 
headache,  palpitations,  gaslro-intestmal  disturbance,  heartburn 
and  skin  rash  These  effects  can  be  controlled  by  reducing  the 
dose  Precautions/Warnings:  May  cause  drowsiness,  if 
affected  do  not  drive  or  operate  machinery  Use  with  caution  m 
those  with  narrow  angle  glaucoma,  stenosing  peptic  ulcer, 
pyloroduodenal  obstruction,  prostatic  hypertrophy  with  urinary 
retention  and  bladder  neck  obstruction 
Use  in  Pregnancy  and  Lactation:  Not  recommended 
Use  in  Children:  Not  recommended  for  children  under  3 
Contraindications:  Known  hypersensitivity 
Interactions:  Avoid  alcohol  May  potentiate  the  effects  of 
sedatives,  hypnotics,  and  monoamine  oxidase  inhibitors. 
Cost:  (retail)  10  s  £2  55. 30's  £5  95  Product  Licence 
Number:  0255/0016  Licence  Category:  [P 

ALLER  EZE  CREAM  Presentation:  Aller  eze  Cream  is 
presented  as  a  smooth,  white  cream  containing 
Diphenhydramine  Hydrochloride  B  P  2%  w/w.  Also 
contains  Propyl  Hydoxybenzoate  B.R  Liquid  Paraffin  B  P 
and  emulsifying  wax  Uses:  Principal  aciton:  A  last  acting 
antihistamine  loi  lopical  use  in  non-perfumed  and  non-greasy  cream 
base  Indications:  For  the  symptomatic  treatment  of  allergic 
conditions  e  g  urticaria,  pruritus,  allergic  rashes,  stings  and  insect 
bites  Recommended  Doses:  Adults  and  children  over  6  Apply 
sparingly  to  the  affected  aiea  twice  a  day  and  tor  no  longer  than 

3  days  Use  in  Children:  Not  lecommended  for  children  under  6 
Contraindications:  Hypersensitivity  to  antihistamines  and  benzoates 
Do  not  apply  to  mucus  membiane,  eczematous  conditions  or  wheie 
the  skin  is  exiensively  broken  oi  denuded  or  in  acute  vesicular  or 
exudative  dermatoses  Precautions/Warnings:  For  external  use  only. 
Apply  sparingly  to  the  affected  area  Do  not  apply  more  than  twice  a 
day  oi  foi  longer  than  three  days  Side  Effects/Adverse  Reactions: 
In  rare  instances  Ihe  skin  may  become  sensitised  to  the  pioduct  or  to 
sunlight  II  this  happens,  discontinue  use  immediately 
Pharmaceutical  Precautions:  Store  between  4  C  and  25  C  Retail 
Price:  25g  cream  £2  65  Product  licence  Number:  PL  0255/0030. 
Licence  Category:  [P] 

References 

1  Murphy  O'Connor  JC  et  al  Int  Med  Res  1987  2  Data  on  file 
Intercare  Products  limited  3  A  Hedges  etal  4  Van  Coller  1971 
5  Data  on  file  Intercare  Pioducis  Limited 
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MAKE  HAY  ALL 
SUMMER  LONG 


Hayfever 

•  Aller-eze  Clear  contains 
the  m  ost  widely  prescribed 
antihistamine,  terfenadine 

•  Aller-eze  Clear  reduces 
low  level  mucosal  inflam- 
mation', making  it  ideal  for 
today's  hayfever 

Congested 
hayfever 

•  Aller-eze  Plus  contains  a 
unique  combination  of  the 
antihistamine  clemastine 
and  a  decongestant  to 
relieve  the  added  misery 
of  sinus  congestion 


Bites  and  stings 

•  Recommend  Aller-eze 
Original  Formula  for  the 

treatment  of  bites  and  stings 

•  Greater  efficacy  than 
chlorpheniramine1' 

•  More  effective  in  inhibiting 
histamine  induced  weals  than 
chlorpheniramine' 

•  Faster  acting  than  dextro- 
chlorpheniramine' 


Nettle  rash 

•  Aller-eze  Cream  (diphen- 
hydramine) for  localised  relief 
of  pain  and  swelling 

•  Aller-eze  Cream  was  preferred 
in  user  trials  to  mepyramine 
cream  for  soothing  bites,  stings 
and  summer  rashes5 


THE  ONLY  COMPANY  INVESTING  IN  RELIEF  FOR  ALL  ALLERGIES 
FROM  HAYFEVER  TO  BITES  AND  STINGS 


Aller-eze  now  offers  a 
complete  range  of 
allergy  treatments  for 
your  customers 

HAYFEVER 


•  £lh  million  full-page 
colour  advertising  in 
the  national  press 
throughout  the  summer 


Full  pharmacy  support 
programme  with 
summer  bonus  offers  and 
new  display  materials 


Aller-eze  is  set  to  grow 
the  whole  allergy  market 
with  the  launch  of  new 
Aller-eze  Cream 


BITES,  STINGS  AND  SKIN  ALLERGIES 


Mler*eze  Clear 

~         WITHOUT  DROWSINESS 
FOR  A  CLEAR  HEAD 


Aller*eze  Plus 


ALLERGY  RELIEF  +  DECONGESTANT 


FAST  ACTING  RELIEF 
FROM  CONGESTED 
HAYFEVER 


Aller*eze 

Bites 
& 

Stings 

■jfiL  Nettle 
Rash 

FAST  ACTING  RELIEF  FROM  SKIN  ALLERGIES 


Aller*eze 


FAST  RELIEF  FROM  BITES  AND 
STINGS  AND  SKIN  ALLERGIES 


Clemastine  +  PPA 


Clemastine 


Diphenhydramine  Hydrochloride 


AllGI**6ZG  Complete  relief  from  summer  allergies 


INTERCflRE   .  fht  Rmmcss  Centn,  Molly  Milhrs  Line.  Wokingham,  Berkshire  R41  2QZ 


3 

SANDOZ  COMPANY 


r he  winner 

byahead 


(and  a  neck). 


£2  million  TV  support 

&  further  innovations  in  199 

Stock  up  with  Aquafresh 
Flex  'n'  Direct  &  ensure 
you're  a  winner  too! 
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PHARMACYupdate 


Glucose  testing 

A  look  at  blood  glucose  monitoring's 
impact  on  quality  of  life  / 


Beta-blockers 

The  mainstay  of  cardiovascular 
therapy  examined  /// 


Cystitis 


What  are  the  best  measures  to 
tackle  a  bout?  .  / 


Sugar  talk 


Blood  glucose  monitoring  may  be  a  way  of  life  for 
people  with  diabetes,  but  does  it  affect  quality  of 
life?  Fawz  Farhan  digs  into  the  issue 


There  are  almost  1 .5 
million  people  with 
diabetes  in  the  UK, 
according  to  the  British 
Diabetic  Association.  But 
regardless  of  whether  the 
condition  is  managed  by 
simple  diet  or  by  insulin 
injections,  sufferers  will 
invariably  be  left  with  the 
responsibility  of  controlling 
and  checking  their  own  blood 
glucose  levels. 

But  do  the  current  methods 
of  blood  glucose  monitoring 
impinge  on  quality  of  life? 

Simon  O'Neill,  diabetes 
care  adviser  at  the  BDA  and  a 
diabetic  himself,  does  not 
think  so.  He  believes  finger 
pricking  devices  and  blood 
glucose  monitoring  machines 
have  made  the  process  less 
painful  and  more  convenient, 
accurate  and  discrete.  "From 
our  experience,  people  want 

Urine  testing 

Urinalysis  can  use  reagent 
strips  or  reagent  tablets  to 
monitor  glucose.  The  former 
will  detect  only  glucose, 
while  the  latter  will  pick  up 
all  reducing  sugars. 

•  Glucose  testing  strips: 
Clinistix,  Diabur  Test  5000, 
Diastix  and  Medi-Test 
Glucose.  All  available  on 
FP10. 

•  Glucose  testing  tablets: 
Clinitest,  available  on  FP10. 

In  addition,  reagent  strips 
and  tablets  are  available  to 
detect  ketones  (Acetest 
tablets,  Ketostix,  Keturtest 
strips);  protein  (Albustix  and 
Albym  Test).  All  are  available 
on  FP10. 

All  other  reagent  strips  for 
urinalysis  are  blacklisted. 


to  know  more  about  their 
diabetes.  They  have  come  to 
learn  that  the  better  control 
you  have  the  less  chance 
there  is  of  getting 
complications  later." 

The  need  to  test 

The  aim  of  controlling  blood 

sugar  levels  within  the  BDA 

recommended  4-8mmol/l  is 

two-fold: 

O  to  stay  healthy 

•  to  avoid  short-term 

complications,  such  as 

hypoglycaemia,  infection  and 

ketoacidosis;  and  to  minimise 

the  long-term  risks,  such  as 

nephropathy,  neuropathy  and 

retinopathy. 

From  a  psychological  point 
of  view,  self-testing  also 
increases  confidence  and 
takes  away  the  worry  of 
impending  hypoglycaemic 
attacks.  "It  gives  you  the 
security  blanket  of  knowing 
you  are  keeping  control  of  it 
[diabetes]  rather  than  it 
controlling  you,"  says  Mr 
O'Neill. 

There  are  two  ways  of 
assessing  blood  sugar  levels: 
urinalysis  or  blood  glucose 
monitoring. 

Testing  options 

In  both  urinalysis  and  blood 
glucose  monitoring,  test 
strips  produce  a  colour 
reaction  that  is  proportional 
to  the  amount  of  glucose 
present,  which  can  then  be 
matched  with  an  on-pack 
colour  scale. 

Urinalysis,  using  diagnostic 
reagent  strips  dipped  in  urine 
samples,  gives  an 
approximate  and  delayed 
(four  hours)  estimation  of 
blood  glucose.  Testing  several 
times  a  week  is  usually 


adequate  in  diet-controlled 
non-insulin  dependent 
diabetics,  where  precise 
control  is  less  essential. 

Urinalysis  tests  for  ketones 
are  encouraged  during  times 
of  illness  and  episodes  of 
abnormal  glucose  levels. 
However,  annual  hospital 
check-ups  would  also  include 
tests  for  proteins  and 
microalbuminurea,  as  well  as 
a  multi-dipstick  test,  a  general 
blood  screening  test. 

Continued  on  Pll 


Choosing  a  meter 

The  British  Diabetic 
Association  offers  tips  for 
choosing  a  blood  glucose 
meter: 

"  is  it  a  handy,  portable 
size? 

•  how  long  does  the  test 
take? 

•  are  the  testing  strips 
required  available  on  FP107 

•  do  you  have  to  wipe  blood 
from  the  testing  strip? 

®  how  much  does  it  cost? 
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PRACTICE 


Finger  pricking  devices  and  lancets* 


Company 

Device 

Lanrpts 

Hub  IO 

1  anrpt^ 

L(l  IILCIO 

on  FP10 

Bayer 

G In r nipt 

Rnth  ii9P'  Amp<; 

LJ  U  L 1  1  U  O  C  .  A-\  IMCo 

Diagnostics 

I J n 1 1  pt  *m 1 np rlitp 

Yps 

Mnnnlpt  Fxtra 

Yes 

B-D  Micro-Fine-f 

Yes 

I Jni  1  pt  I Iniv/pr^a  1 

u  i  1 1  lb  i  ui  1 1  v  C  I  ju  I 

Comfort  Touch 

Glucolet  2 

Minilet 

No 

Becton 

B-D  Lancer 

B-D  Micro-Fine+ 

Yes 

Dickson 

Monolet 

Yes 

Unilet  G  Superlite 

Yes 

Unilet  Universal 

Yes 

Comfort  Touch 

Boehrinqer 

Autoclix 

Autoclix 

No 

M  a  n  n  h  6  i  m 

1 1  nilpt  G  Si i nprlitp 

'■J  Mill,      \j                      1 1  It 

Yes 

Unilet  Universal 

Yes 

Comfort  Touch 

Soft  Touch 

Autoclix 

No 

Monolet 

Yes 

Unilet  G  Superlite 

Yes 

B-D  Micro-Fine-t- 

Yes 

Unilet  Universal 

Comfort  Touch 

Soft  Clix 

Softrlix 

No 

Hypoguard 

Hypolet 

Unilet  G  Superlite 

Yes 

Hvnnm  larri 

1  1  y  LIULJUUI  u 

No 

Monolet 

Yes 

Unilet  Universal 

Yes 

Comfort  Touch 

Medisense 

Exactech 

Ames 

Yes 

Unilet  G  Superlite 

Yes 

B-D  Micro-Fine+ 

Yes 

Monolet 

Unilet  Universal 

Yes 

Comfort  Touch 

Owen  Mumford  Autolet  Lite 

Unilet  Superlite 

Yes 

Monolet  extra 

Yes 

Unilet  Universal 

Yes 

Comfort  Touch 

Sherwood 

Monoiector 

Monolet 

Yes 

Medical 

B-D  Micro-Fine+ 

Yes 

Unilet  Universal 

Comfort  Touch 

Information  courtesy  of  the  British  Diabetic  Association 

*  Finger  pricking  devices  are  VAT  exempt  on  presentation  of  GP  letter 


I  Continued  from  PI 

Blood  glucose  monitoring, 
again  using  diagnostic 
reagent  strips,  on  the  other 
hand,  is  more  accurate  and 
detects  both  hypoglycaemia 
and  hyperglycaemia.  The 
frequency  of  testing  varies 
from  once  a  week  to  ten  times 
a  day,  depending  on  choice, 
but  this  is  usually  discussed 
at  the  diabetic  clinic.  Once 
daily  is  recommended. 
Recording  results  will  help  to 
identify  consistent  patterns 
and  give  an  indication  of 
overall  control. 

This  method  is  a  must  for 
insulin  dependent  diabetics 
and  in  cases  of  pregnancy, 
those  with  renal  problems  or 
who  experience  frequent 
hypoglycaemic  episodes. 

For  persistent  non- 
compliers  of  home  glucose 
monitoring  a  haemoglobin 
test,  the  HbAiC,  is  used  in 
hospitals  as  a  measure  of 
blood  glucose  levels  over  a 
three-month  period.  This  is 
also  used  to  monitor  overall 
control  in  all  people  with 
diabetes. 

Precise  question 

Visually  read  strips  give 
measurements  across  a 
range,  unlike  blood  glucose 
meters  which  give  exact 
decimal  readings.  Although 
the  BDA  recommends  use  of 
machines  by  people  who  can 
afford  them,  many  diabetics 
whose  condition  is  stable  find 
manual  readings  satisfactory. 

Cost  is  an  obvious  issue 
with  meters  as  they  are  not 
available  on  the  NHS 
(average  cost  £30-£40,  VAT 
exempt).  However,  they  are 
particularly  beneficial  to 
people  with  poor  vision  or 
colour  blindness  and  those 
who  need  to  control  blood 
glucose  within  a  tight  range. 

Some  diabetic  clinics  have 
machines  on  loan  and  the 
BDA  Samaritan  Fund 
provides  grants  of  up  to  £200 
for  those  who  cannot  afford 
to  buy  machines. 


However,  finger  pricking  for 
blood  samples,  although 
reasonably  comfortable,  puts 
a  lot  of  people  off  self-testing 
and  often  more  so  than 
insulin  injections,  according 
to  Mr  O'Neill.  Teenagers  are 
the  worst  self-testers  and  the 
least  likely  to  comply  with 
blood  glucose  monitoring. 

Avoiding  problems 

The  problems  of  finger 
pricking  can  be  minimised  by: 

•  using  the  sides  of  the  finger 
or  the  mound  of  skin  just 
behind  the  finger  nail  rather 
than  the  pouch  of  the  finger. 
Finger  tips  have  a  high 
capillary  and  nerve  density 

•  using  different  fingers  -  in 
frequent  testers  the  horny 
layer  of  the  epidermis 
thickens,  making  it  harder  to 
reach  capillaries 

®  using  finer,  sharper  lancets 
-  the  higher  the  gauge  the 
finer  and  less  painful  the 
lancet.  Re-used  lancets  can  be 
blunt 

•  using  a  lancer  -  an 
automatic  spring-loaded 
finger  pricking  device  (not 
available  on  NHS,  but  again 
VAT  exempt).  The  lancet 
attached  to  the  lancer  darts 
out  when  pressed  against  the 
skin,  pricks  to  a  specific  depth 
and  darts  back  in  again. 

There  is  less  stigma 
attached  to  finger-prick 
sampling,  compared  with 
using  syringes,  and  machines 
have  become  smaller,  more 
discrete  and  portable,  with 
most  meters  giving  a  reading 
within  30  seconds. 

The  risk  of  infection  from 
sampling  is  also  minimal, 
even  though  diabetics  find  it 
harder  to  shake  off  infections. 
The  BDA  used  to  advise 
swabbing  the  skin  with 
alcohol,  but  now  suggests 
simply  washing  with  soap. 

Although  manufacturers 
advise  single  use  for  lancets, 
the  tendency  to  re-use  them 
is  a  matter  of  personal 
preference  and  comfort. 
Lancers  retract  the  lancet  and 
protect  it  from  contamination, 


but  swabbing  the  lancer  end 
with  alcohol  after  use  is 
advisable. 

Future  approach 

Sore  fingers  could  be  a  thing 
of  the  past  if  non-invasive 
blood  glucose  monitoring 
finally  makes  a  breakthrough. 
One  non-invasive  meter  has 
been  developed:  the 


Diasensor  1000,  which  uses 
infra-red  absorption  through 
the  skin  to  determine  the 
blood  glucose  content. 
However,  the  cost  is 
prohibitive  at  £5,000. 

Other  measuring  devices 
may  be  based  on  sub- 
cutaneously  implanted 
sensors,  which  can  be 
attached  to  an  external 
measuring  device  in  the  form 
of  a  wrist  watch,  and 
ionopheresis  techniques. 

One  possible  drawback  of 
these  approaches,  aside  from 
the  cost,  is  that  each  will  have 
to  be  attuned  to  the 
individual. 

Useful  addresses 

The  British  Diabetic 
Association,  10  Queen  Anne 
Street,  London  W1M  OBD 
Tel:  0171  323  1531 

Connect 
A  free  bi-monthly  diabetes 
education  publication  for 
pharmacy  from  Becton 
Dickinson.  Tel:  01865  74884 


Blood  glucose  meters  of  the  market* 


Company 

Meter 

Strip  needed 

Strip  on  FP10 

Retail  cost 

Bayer 

Glucometer4 

Glucotide 

Yes 

£43.18 

Diagnostics 

Boehringer 

Refloflux  S 

BM-Test 

Yes 

£34.08 

Mannheim 

Accutrend 

BM-Accutest 

Yes 

£39.95 

Accutrend  alpha 

BM-Accutest 

Yes 

£34.00 

Accutrend  mini 

BM-Accutest 

Yes 

£29.38 

Hypoguard 

Supreme 

Hypoguard  supreme 

Yes 

£41.06 

GA  system 

GA  strips 

Yes 

£29.31 

Lifescan 

One  Touch  II 

One  Touch  II  test  strips 

Yes 

£69.33 

One  Touch  Basic 

One  Touch  test  strips 

Yes 

£45.83 

Medisense 

Exactech  card 

Exactech  test  strips 

Yes 

£39.95 

Medisense  Pen/card 

Medisense  G2  test  strips 

Yes 

£52.87 

Information  courtesy  of  the  British  Diabetic  Association 

*  Blood  glucose  meters  are  VAT  exempt  for  diabetics  on  presentation  of  GP  letter 
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New  Concentrate  Formula  -  Easily  tailored  to  individual  requirement 


Methadose 

Methadone 
Oral  Concentrate 
lOmg/ml  Sugar  Free 


I 
I 
I 


\ 
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Rosemont's  new  Methadose1"  -  the  UK's  first  licensed  oral  methadone 
concentrate  -  really  does  give  you  the  best  of  both  worlds. 

Its  lOmg/ml  formulation  squeezes  100%  of  the  efficacy  of  a  standard 
methadone  solution  or  mixture  into  just  10%  of  the  space, 
dramatically  relieving  the  pressure  on  your  pharmacy  or  clinic's 
secure  storage. 

Not  only  does  Methadose™  save  space,  it's 
sugar  free  to  prevent  tooth  decay  -  and  it 
has  no  chloroform  or  tartrazine  that  could 
give  rise  to  allergic  reactions. 

Methadose™  is  easily  diluted  with  a  fully 
licensed  blue  diluent  if  required,  and 
comes  in  highly  cost  and  space-effective 
200ml  packs. 

So  if  you'd  like  to  cut  volume  without  cutting  efficacy  look  for  the 
blue  concentrate  from  Britain's  oral  liquid  methadone  specialists. 

Also  available,  Methadose1'"  20mg/ml,  Methadose''''  Diluent  and 
Methadone  lma/ml  DTF 


Sales/Customer  Service:  Freephone  0800  919312 

Rosemont  Pharmaceuticals  Ltd.,  \ 

Rosemont  House,  Yorkdale  Industrial  Park,  Braithwaite  Street,  Leeds  LS11  9XE  Telephone:  (0113)  244  1400  Fax:  (0113)  246  0738 


THERAPEUTICS 


eta-blockers 

Despite  the  advent  of  newer  drugs,  beta-blockers  remain  the  mainstay  of 
cardiovascular  drug  therapy,  as  John  Quinn,  clinical/research  pharmacist  at  the 
Centre  for  Pharmacy  Practice,  the  School  of  Pharmacy,  explains 


eta-blockers  remain 
popular  in  treating  a 
range  of  cardiovascular 
complaints,  even  with  the 
advent  of  newer  drug 
discoveries,  such  as  calcium 
channel  blockers  and 
angiotensin  converting 
enzyme  (ACE)  inhibitors. 

Although  beta-blockers  are 
also  used  in  the  treatment  of 
thyrotoxicosis,  anxiety  states, 
glaucoma  and  migraine,  this 
article  will  focus  on  their  use 
in  cardiovascular  disease. 

What  are  they? 

In  order  to  understand  what  a 
beta-blocker  is,  we  need  to 
know  a  little  about  the  basic 
pharmacology  of  the 
adrenoceptor. 

The  adrenoceptor  is 
principally  classified  into  the 
alpha-  and  beta-receptor  with 
the  beta-receptor  being  sub- 
classified  into  beta-)  and 
beta2,  along  with  the  more 
recently-discovered  beta3 
receptor. 

Adrenoceptors  can  be 
found  in  the  myocardium, 
peripheral  vascular  system, 
bronchi,  central  nervous 
system,  muscle,  the  pancreas 
and  the  liver. 

The  heart  principally  has 
beta^-receptors  with  the 
beta2-receptors  present  on 
the  other  sites.  The  beta3- 
receptor  is  thought  to  affect 
fat  lipolysis  and  insulin 
sensitivity,  but  as  yet  there 
are  no  clinical  uses. 

Therefore,  a  drug 
prescribed  for  the  heart  may, 
theoretically,  affect  the  other 
systems  and  cause  side- 
effects.  Indeed  beta-blockers 
have  a  wide  side-effect  profile 
(see  later). 

Beta-blockers  are 
antagonists  of  the  beta-site 
on  the  adrenoceptor.  They  are 
subdivided  into  three  types, 
dependent  on  their 
characteristics. 

Cardioselectivity 
Those  which  are  cardio- 
selective  affect  the  beta-|- 
receptors  which  exert  their 
action  mainly  on  the  heart; 
those  which  are  non-selective 
affect  both  beta-|  and  beta2- 

The  latter  group  exert 
pharmacological  effects  on 
the  other  parts  of  the  body 


and  are  mainly  responsible 
for  side-effects  of  these  drugs 
(see  table  1 ). 

Cardioselective  beta-|- 
antagonists  exert  their  effect  on 
the  heart  by  decreasing  the 
chronotropic  effect,  ie  they 
slow  the  heart  down.  They  do 
this  by  slowing  conduction 
velocity  and  automaticity  in  the 
myocardium.  They  also  have  a 
negative  inotropic  effect,  ie 
they  decrease  the  force  of 
contraction. 

Intrinsic  sympathomimetic 
activity 

Intrinsic  sympathomimetic 
activity  (ISA)  is  the  ability  of 
the  drug  to  act  as  both  an 
agonist  and  an  antagonist  on 
the  receptor  site.  Beta- 
blockers  with  ISA  may  differ 
in  the  degree  to  which  they 
stimulate  beta-receptor 
activity,  eg  pindolol  has  a 
higher  agonist  activity  than 
celiprolol  (see  table  1 ). 

Clinically,  beta-blockers 
with  ISA  may  produce  less  of 
a  reduction  in  the  resting 
heart  rate  and  may  have  less 
of  a  negative  inotropic  effect, 
as  well  as  having  vaso- 
dilatation properties. 

Therefore,  patients  who 


have  a  slow  heart  rate  with 
beta-blockers,  or  have 
congestive  heart  failure 
exacerbated  by  beta-blockers, 
or  have  peripheral  vascular 
disease,  may  benefit  from  a 
beta-blocker  with  ISA. 

In  reality,  this  group  of  drugs 
are  not  highly  prescribed,  even 
with  theoretical  clinical 
advantages  in  some  patients. 

Lipid  solubility 
Lipid  soluble  beta-blockers 
(eg  propranolol,  labetalol, 
metoprolol  and  oxprenolol) 
cross  the  blood-brain  barrier 
and  hence  may  cause  sleep 
disturbances,  vivid  dreams  or 
even  depression.  Also,  the 
higher  the  lipid  solubility  then 
the  more  rapid  and  extens- 
ively absorbed  they  are  and 
hence  they  undergo  extensive 
first  pass  metabolism  in  the 
liver. 

Water  soluble  drugs  (such 
as  atenolol,  nadolol  and 
sotalol)  are  excreted 
unchanged  by  the  kidneys. 
These  cross  the  blood-brain 
barrier  to  a  much  lesser 
degree  and  hence  are  less 
likely  to  cause  central  nervous 
side-effects,  although  in  a 
small  number  they  may. 


THE  COLLEGE  OF 
PHARMACY  PRACTICE 

Tins  course  (module  14),  in 

ASSOCIATION  WITH  MULTIPLE 

CHOICE  QUESTIONS  BEING 
PUBLISHED  IN  C&D  JUNE  8, 
PROVIDES  1  HOUR  OF 
CONTINUING  EDUCATION  CREDI 


OBJECTIVES 


•  To  understand  the  basic 
pharmacology  of  beta-blockers 

•  To  be  aware  of  the 
subdivisions  within  the  class 

•  To  list  their  therapeutic 
actions 

•  To  comprehend  the 
potential  side-effects  and 
long-term  problems 


Some  beta-blockers,  such 
as  acebutolol,  timolol  and 
pindolol,  are  eliminated  via 
both  kidney  and  liver. 

Therapeutic  uses 

Angina  pectoris 

Beta-blockers  are  useful 
agents  in  the  treatment  of 
angina.  They  primarily  work 
by  decreasing  the  heart  rate, 
blood  pressure  and  reduction 
in  contractility.  There  does 
not  appear  to  be  any  clinical 
difference  between  beta- 
blockers  to  treat  angina, 
except  for  the  limitations 
arising  from  side-effects. 

Beta-blockers  can  reduce 
the  number  of  angina  attacks 
and  improve  exercise 
tolerance,  but  about  20  per 
cent  of  patients  may  not 
respond  to  single  beta- 
blocker  therapy  alone. 

These  patients  will  require 
additional  agents.  Dihydro- 
pyridine  calcium  channel 
blockers,  eg  nifedipine,  have 
been  shown  to  work  well  in 
combination  with  beta- 
blockers  to  control  angina. 

However,  the  calcium 
channel  blockers  verapamil 
and  diltiazem  must  be  used 
with  caution  in  combination 
with  beta-blockers  as  extreme 
bradycardia,  atrio-ventricular 
block  or  severe  negative 
inotropic  effects  may  occur. 

Beta-blockers  may  also  be 
prescribed  with  nitrates  either 
on  a  'when  required'  basis  or 
as  a  continuous  treatment. 

The  use  of  a  beta-blocker,  a 
nitrate  and  a  calcium  channel 
blocker  is  known  as  triple 
therapy;  if  patients  do  not 
respond  to  this,  then  surgery 
may  be  the  next  option. 
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THERAPEUTICS 


Table  1:  the  pharmacodynamic  and 
pharmacokinetic  properties  of  beta-blockers 


Drug 

Cardio- 

ISA 

Lipid 

Half  life 

selectivity 

solubility 

(hours) 

A  r  o  h  1 1 1  n  1  n  1 
ML  c  UU  LU IUI 

Low 

Moderate 

/ 

A  to  n  n  In  1 

B1 

None 

U 

7 

DeidXOIOI 

*1 

None 

High 

18 

DlbUpi  UIUI 

»1 

None 

Moderate 

10 

Udl  VcUIIUI 

B1 

,B2 

None 

7 

I  olmrnlnl 

uenproioi 

o 

Moderate 

n 
(J 

5 

F  C  fTl  A 1  n  1 
CSIIIUIUI 

None 

Low 

9  mins 

Labetolol 

5i 

.  1^2'  '"1 

None 

High 

A 
t 

Metoprolol 

None 

Moderate/high 

4 

Nadolol 

;i 

None 

0 

19 

Oxprenolol 

Moderate 

High 

2 

Pindolol 

;i 

High 

Low 

4 

Propanolol 

None 

High 

4 

Sotalol 

ji 

h 

None 

0 

11 

Timolol 

B2 

None 

Moderate/high 

13 

Patients  with  angina  should 
not  stop  taking  beta-blockers 
suddenly  as  this  may  cause 
their  angina  to  be  exacer- 
bated. Therefore,  any  patient 
being  treated  for  angina  using 
beta-blockers  should  be 
withdrawn  gradually. 

Acute  myocardial  infarction 
Intravenous  beta-blockers  are 
used  in  the  early  treatment  of 
myocardial  infarction  as  they 
may  reduce  the  risk  of  vent- 
ricular fibrillation  and  also 
reduce  the  size  of  the  infarct. 
They  are  not  routinely  pres- 
cribed as  150  patients  need  to 
be  treated  to  save  one  life. 

More  commonly,  beta- 
blockers  are  prescribed  as 
part  of  the  post-MI  follow-up. 
Trials  have  shown  propran- 
olol, atenolol,  metoprolol  and 
timolol  to  reduce  early 
mortality,  as  well  as  having 
long-term  beneficial  effects 
on  mortality. 

They  reduce  the  risk  of 
sudden  death  and  re-infarct- 
ion and  are  thought  to  do  this 
by  protecting  against 
arrhythmias.  The  cardio- 
selective  agents  atenolol  and 
metoprolol  are  the  most 
commonly  used,  post-MI. 

Hypertension 
Both  beta-blockers  and 
diuretics  have  been  shown  in 
clinical  trials  to  be  effective  in 
the  treatment  of  mild  to 
moderate  hypertension.  Both 
are  first  line  therapy  in  the 
British  Hypertension  Guide- 
lines, but  ACE  inhibitors  may 
challenge  this  situation. 

Often  one  agent  alone  will 
not  control  blood  pressure 
effectively  and  the  addition  of 
another  may  be  required. 
Beta-blockers  and  diuretics 
can  be  given.  As  with  angina, 
a  beta-blocker  and  nifedipine 
can  be  used  in  combination, 
as  may  a  beta-blocker  and 
ACE  inhibitor. 

Arrhythmias 
Beta-blockers'  anti-arrhythmic 
properties  have  been  shown 


to  have  beneficial  effects  both 
in  the  acute  early  stages  of  a 
Ml  and  later  in  post-infarct 
follow-up. 

Beta-blockers  are  also 
useful  in  the  treatment  of  a 
range  of  other  arrhythmias, 
although,  in  many  cases,  they 
are  not  the  drug  of  choice  and 
are  used  when  other  agents 
have  failed  to  work. 

Both  atrial  and  ventricular 
arrhythmias  can  benefit  from 
beta-blockade,  eg  in  addition 
to  digoxin  in  controlling 
ventricular  rate  of  atrial  fibrill- 
ation. Although  this  is  now 
unusual,  sotalol  is  useful  in 
treating  ventricular  tachy- 
cardia as  it  has  additional 
anti-arrhythmic  properties. 

Beta-blockers  are  useful  in 
treating  arrhythmias  caused 
by  high  circulating  levels  of 
catecholamines,  ie  as  caused 
by  exercise  and  in  thyro- 
toxicosis where  there  is 
increased  sensitivity  to 
catecholamines. 

Side-effects 

As  mentioned  previously, 
non-selective  beta-blockers 
also  exert  their  effect  on 
many  body  systems  other 
than  the  heart  and  it  is  this 
which  causes  many  of  the 
side-effects. 


Some  of  these  side-effects 
are  common  (eg  fatigue  and 
cold  extremities)  and  not 
serious.  Patients  live  with 
them  due  to  the  increased 
quality  in  their  lives  because 
of  beta-blockers  (see  table  2). 

As  mentioned  above,  beta- 
blockers  may  cause  a 
bradycardia  which  may  lead 
to  withdrawal  of  the  drug.  It  is 
important  to  bear  in  mind  that 
for  patients  on  beta-blockers 
the  resting  heart  rate  should 
preferably  be  maintained  at  a 
rate  of  55-60  beats  per  minute 
and  on  exertion  it  should  be 
maintained  at  100-1 10  beats 
per  minute'. 

Other  side-effects  may  be 
serious  and  even  life-threat- 
ening, eg  broncho- 
constriction  in  an  asthmatic 
patient. 

In  relation  to  this  adverse 
effect,  the  Committee  on 
Safety  of  Medicines  warns: 
"Beta-blockers,  even  those 
with  apparent  cardio- 
selectivity,  should  not  be  used 
in  patients  with  asthma  or  a 
history  of  obstructive  airways 
disease,  unless  no  alternative 
treatment  in  available.  In  such 
cases,  the  risk  of  inducing 
bronchospasm  should  be 
appreciated  and  appropriate 
cautions  taken." 


However,  pharmacists  must 
remember  ocular  preparation 
can  have  systemic  effects  as 
well  as  local  ones. 

Long-term  effects 

Beta-blockers  may  be  given  to 
treat  a  patient's  illness  for  a 
number  of  years  or,  in  the 
case  of  hypertension,  for  life. 

This  group  of  drugs  has 
been  shown  to  affect  glucose 
tolerance  and  may  affect  the 
lipid  profile  adversely,  but  the 
reduction  in  morbidity  and 
mortality  that  these  drugs 
provide  may  outweigh  this.  In 
addition,  there  is  a  lack  of 
evidence  to  support  the  view 
that  these  small  changes  are 
detrimental  and  lead  to 
further  coronary  events. 

Beta-blockers  are 
inexpensive  and  have  proven 
benefits  in  the  treatment  of 
many  cardiovascular 
conditions.  Although  there 
are  now  many  other  classes 
of  drugs  that  compete  with 
beta-blockers,  and  which  in 
many  cases  may  be  better  in 
terms  of  efficacy  versus  side- 
effect  profile,  beta-blockers 
still  keep  their  place  in 
therapy. 

Opie  states:  "Every  clinician 
should  become  thoroughly 
familiar  with  only  a  limited 
number  of  beta-blocking 
agents,  one  of  which  should 
be  cardioselective." 

Maybe  we,  as  pharmacists, 
should  find  out  what  our 
closest  clinicians  prescribe 
and  then  similarly  become 
familiar. 
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Table  2:  beta-blocker  side-effects 


System 

Heart 


CNS 


Peripheral 
Pancreas 


Effect 

Bradycardia 
Cardiac  failure 


Vivid  dreams/- 
disturbed  sleep 
Fatigue 

Cold  extremities 
Diabetics  may 
have  a  decreased 
reaction  to 
hypoglycaemia 


Comment 

If  severe,  a  beta-blocker  with  ISA  may  not  induce  such  a  large 
decrease  in  heart  rate 

Although  beta-blockers  have  a  negative  inotropic  effect  and 
may  exacerbate  heart  failure,  they  also  may  not.  Therefore,  it 
is  prudentto  query  use  in  this  group  and  monitor  for  worsen- 
ing symptoms 

A  change  to  a  water  soluble  agent  may  be  beneficial 

All  beta-blockers  can  cause  this,  but  a  change  of  agent  may 
help 

Change  to  a  cardioselective  agent  or  one  with  a  high  ISA 
Use  a  cardioselective  agent 
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Cystitis  will  affect  80  per  cent  of  the  female 
population  at  some  point  in  their  lives,  but  despite 
this  high  incidence,  it's  a  complaint  that  shouldn't  be 
ignored,  as  Marianne  Mac  Donald  explains 


i  n  America,  urinary  tract 
I  infections  (urethritis,  cystitis 
I  and  pyelonephritis)  are 
second  only  to  respiratory 
infections  in  the  number  of 
doctor  visits  generated,  some 
eight  million  annually. 

Cystitis  probably  accounts 
for  the  bulk  of  these,  with  the 
sufferer  most  likely  to  be  a 
sexually-active  female.  That's 
not  to  say  cystitis  is  solely  a 
female  preserve,  however,  it 
also  affects  babies,  children 
and  men. 

Children  are  predisposed  to 
develop  UTIs  because  their 
short  urethra  allows  easy 
bacterial  penetration,  and 
their  immature  immune 
systems  are  unable  to  fight 
off  invaders. 

In  neonates,  lower  urinary 
tract  infections  are  more 
common  in  males,  affecting 
around  1  per  cent;  but  by  the 
age  of  five,  5  per  cent  of  girls 
and  only  0.5  per  cent  of  boys 
are  affected1.  The  figure  for 
girls  remains  constant  during 
the  teens,  but  for  males 
cystitis  is  rare. 

It  is  worth  noting  that  the 
gender  divide  narrows  with 
age:  although  cystitis  is  50 
times  more  common  in 
women  than  men  up  until  the 
age  of  50,  once  the  half- 
century  is  reached,  this 

When  to  refer 

•  Any  male  or  child  reporting 
symptoms. 

•  Any  woman  whose  symptoms 
persist  for  longer  than  48  hours 
despite  trying  an  OTC  remedy. 

©  If  accompanied  by  fever  and 
vomiting  -  possible  kidney 
infection. 

■  Unusual  vaginal  discharge, 
may  be  caused  by  thrush  or 
vaginal  infection. 

Blood  in  urine. 
D  Pregnant  women. 
©  Recurrent  symptoms, 
t  Recurrent  symptoms  with 
increased  thirst,  weight  loss  and 
thrush  -  a  sign  of  diabetes. 

•  Lower  back  pain,  loin  pain 
and  lower  abdominal  ache  - 
may  indicate  kidney  infection. 

•  Have  not  had  the  symptoms 
before. 


disparity  evens  out.  However, 
among  elderly  men  the  comp- 
laint is  usually  related  to  an 
obstruction,  such  as  a  urinary 
stone  or  enlarged  prostate. 

What  is  cystitis? 

Cystitis  is  a  lower  urinary 
tract  inflammation  (abacterial 
cystitis)  or  infection  (bacterial 
cystitis)  which  afflicts  the 
bladder,  often  following  a 
urethral  infection  (urethritis). 
As  the  urethra  in  females  is 
only  a  few  centimetres  long, 
passage  of  bacteria  from  the 
anus  to  the  bladder  is  rapid. 
Men  have  some  protection  by 
having  a  longer  urethra  and  a 
prostate  anti-bacterial  factor. 

Cystitis  symptoms  include: 
1  frequent  micturition,  but 
with  little  urine  passed 

'■  burning  or  stinging  pain  on 
passing  urine 
3  nocturnal  frequency, 
although  this  is  less  common 
in  abacterial  instances 

•  odorous  urine,  which  may 
be  cloudy,  streaky  or  bloody 
j  ache  in  the  bladder  region 

possible  pyuria. 

The  symptomatology  of 
childhood  cystitis  is  less  well 
defined  than  in  adults,  but,  in 
general,  UTIs  should  be 
considered  if  there  is 
irritability,  a  change  in  urinary 
pattern,  an  unexplained 
recurring  fever,  appetite  loss 
and  incontinence  or  loose 
bowels.  But  with  children 
there  is  a  far  greater  chance 
of  scarring  and  renal  damage 
occurring''. 

At  all  ages,  if  cystitis  is  left 
untreated,  the  passage  of 
bacteria  can  continue  from 
the  bladder  to  the  kidney, 
causing  pyelonephritis.  This 
is  often  asymptomatic,  but 
symptoms  can  include: 
■  pain  in  the  back  or  at  the 
side,  below  the  ribs 

•  nausea  and  vomiting 

•  fever  with  rigors 

®  foul-smelling  urine 

•  loin  pain. 

What's  the  cause? 

Cystitis  can  be  due  to  a 
variety  of  factors,  split  for 
ease  into  those  of  bacterial  or 
abacterial  origin.  The  latter, 
sometimes  called  urethral 


')  To  list  the  symptoms  of 
cystitis 

•  To  be  aware  of  potential 
causes 

•  To  understand  the  diff- 
erence between  abacterial 
and  bacterial  cystitis 

©  To  know  the  OTC  therapy 
options  available 

To  differentiate  between 
reinfection  and  recurrence 
9  To  recognise  interstitial 
cystitis  and  its  symptoms 


syndrome  or  symptomatic 
abacteriuria,  means  bacterial 
presence  is  absent  from  the 
urine,  which  is  often  clear  and 
colourless.  It  can  be  a  self- 
limiting  complaint.  Trigger 
factors  for  abacterial  cystitis 
include:  dehydration, 
perfumed  toiletries,  spicy 
foods,  restrictive  clothing  or 
synthetic  underwear. 

Bacterial  cystitis,  which 
accounts  for  around  half  of 
cases  is  mainly  due  to  colon- 
isation of  Gram-negative 
bacteria  in  the  bladder, 
passing  from  the  external 
perineum,  via  the  urethra  to 
the  bladder.  Often  these 
micro-organisms  are  prop- 
elled into  the  urethra  during 
intercourse,  hence  the  reason 
why  cystitis  is  most  common 
in  sexually-active  women. 


0 

THE  COLLEGE  OF 
PHARMACY  PRACTICE 


This  course  (module  15),  in 
association  with  multiple 
choice  questions  being 
published  in  c&d  june  8, 
provides  1  hour  of  continuing 
education  credit 


Escherichia  coli  is  the  most 
common  cause,  responsible 
for  80-90  per  cent  of  cases, 
followed  by  Staphylococcus 
saprophyticus  (up  to  20  per 
cent)'.  Other  causative 
organisms  include  Klebsiella, 
Proteus  and  Enterococci. 

Certain  factors  predispose 
to  a  cystitis  attack: 

•  sexual  intercourse  (also 
known  as  'honeymoon 
cystitis'),  caused  by  pressure 
and  inflammation  during 
lovemaking  or  propulsion  of 
bacteria  from  the  perineum 
into  the  urethra 

•  some  2-4  per  cent  of 
pregnant  women  will  present 
with  a  UTI  as,  in  the  initial 
stages  of  pregnancy, 
hormones  cause  the  urethral 

Continued  on  PVIII  ► 
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and  bladder  muscles  to  relax, 
allowing  easier  bacterial 
passage.  As  the  baby  grows, 
pressure  from  the  enlarged 
womb  prevents  full  voiding  of 
the  bladder'. 

It  is  important  to  treat  if  a 
UTI  is  suspected  in  a  preg- 
nant woman  as  there  is 
greater  risk  of  the  kidney 
being  implicated  and  it  may 
trigger  premature  labour. 
Untreated  pyelonephritis 
causes  a  high  rate  of 
premature  births  and  low 
birthweight  babies'1 
©  diabetics  also  have  a  high 
risk  of  UTIs,  due  to  alterations 
to  the  immune  system 
®  postmenopausal  women 
have  reduced  oestrogen 
levels,  causing  thinning  of  the 
urethra  and  bladder  linings 
and  aiding  bacterial  infection' 
•  ill-fitting  diaphragms  can 
put  pressure  on  the  urethra 
and  trigger  cystitis'.  Likewise 
spermicides  can  alter  the 
balance  of  vaginal  flora, 
allowing  cystitis  to  occur 
3  catheterisation  where 
micro-organisms  on  the 

Self-help  for  cystitis 

•  Adopt  a  hypokinetic  defence 
by  having  a  high  fluid  intake  of 
around  half  a  pint  of  water  every 
20  minutes  for  three  hours, 
when  experiencing  an  attack. 
This  should  be  combined  with 
frequent  voiding  of  the  bladder, 
roughly  every  hour. 

•  Voiding  the  bladder  last  thing 
at  night  and  after  intercourse. 

•  Ensure  adequate  lubrication 
during  intercourse  and  cleanse 
the  genitalia  before  intercourse. 
©  Maintain  an  alkaline  urine  by 
regular  intake  of  potassium 
citrate  and  salt  mixtures. 

©  A  daily  intake  of  300ml  of 
cranberry  juice  has  been  shown 
to  reduce  the  frequency  of 
infection  in  older  women.  Cran- 
berry supplements  are  also 
available. 

•  Take  showers  rather  than 
baths. 

•  Avoid  feminine  hygiene 
sprays  and  deodorants  which 
may  irritate  the  urethra. 

•  Don't  delay  micturition. 

®  Avoid  the  bladder  irritants 
tea,  coffee  and  alcohol. 


catheter  are  pushed  into  the 
urethra 

•  delaying  micturition. 

Treatment 

In  80  per  cent  of  simple 
cystitis  infections  in  women, 
the  complaint  resolves 
spontaneously  without  the 
need  for  antibiotics,  but  over 
the  counter  treatment  can 
relieve  the  discomfort. 

As  the  bacteria  causing 
cystitis  makes  the  urine  more 
acidic,  hence  causing  dysuria, 
OTC  therapy  focuses  on 
rendering  the  urine  more 
alkaline  by  means  of  potass- 
ium (potassium  citrate)  or 
sodium  salts  (sodium  citrate, 
sodium  bicarbonate,  sodium 
carbonate).  As  well  as  min- 
imising the  pain  on  urination, 
it  also  gives  a  less  favourable 
environment  for  the  bacteria 
to  thrive. 

The  salts  come  in  the  form 
of  sachets  or  tablets  dissolved 
in  water,  ensuring  fluid  intake 
is  maintained.  These  should 
be  taken  three  times  daily  for 
a  maximum  of  two  days.  If 
symptoms  persist,  GP  referral 
is  required. 

However,  use  should  be 
avoided  in  certain  patient 
groups.  Potassium  salts  in 
those  on  potassium-sparing 
diuretics,  aldosterone 
antagonists  or  ACE  inhibitors. 
Sodium  salts  should  not  be 
used  in  hypertensives,  those 
with  heart  complaints  or 
pregnant  women. 

Abacterial  cystitis  can  also 
benefit  from  alkaline  mix- 
tures. Other  options  include 
taking  cranberry  juice,  lovage- 
containing  herbal  teas  (but 
avoid  in  pregnancy  or  as  a 
long-term  therapy  without 
consulting  GP),  Uva  Ursi  tea 
and  equisetum  herb'. 

The  near  future  may  even 
see  antibiotics  available  over 
the  counter,  in  the  form  of  a 
one-off  dose.  Although  there 
have  been  concerns  raised 
over  the  potential  antibiotic 
resistance  problem,  this  is 
unlikely  with  a  single  dose. 

Back  again 

Unfortunately,  not  all  UTI 
cases  are  one-offs:  80  per 
cent  of  women  experiencing  a 
UTI  will  have  the  pleasure  of 
another  within  18  months'. 


Interstitial  cystitis 


Interstitial  cystitis  sufferers  have 
similar  symptoms  to  cystitis, 
although  the  root  cause  is 
different. 

Symptoms  include:  increased 
need  to  micturate,  both  day  and 
night;  painful  sexual  intercourse; 
reduced  bladder  capacity;  pain 
and  tenderness  in  bladder,  pelvis 
and  perineum  which  intensifies 
as  the  bladder  fills  and  wanes  as 
it  empties.  Around  90  per  cent  of 
sufferers  are  women,  with  two- 
thirds  of  these  aged  20-40. 

Sufferers  have  an  inflamed, 
irritated  bladder  wall  which  can 
progress  to  bladder  scarring  and 
a  reduced  capacity.  Ulceration 
can  also  occur,  though  this  is 
most  common  in  middle-aged  or 
elderly  women. 

The  US's  Interstitial  Network 
recommends  a  range  of  self-help 
tips,  such  as  wearing  loose 
clothing  during  an  attack  and 


It's  unclear  why  this  is  so,  but 
it  is  important  to  define  the 
difference  between 
recurrence  and  relapse. 

An  infection  which  occurs 
within  two  weeks  after 
cessation  of  the  previous 
treatment  would  indicate 
relapse,  with  the  symptoms 
due  to  a  rising  level  of  the 
original  infective  organism. 

If  infection  recurs  more 
than  two  weeks  after  treat- 
ment has  stopped,  this  would 
indicate  a  further  infection 
with  a  different  organism,  ie 
recurrence. 

It's  been  suggested  that  one 
reason  why  there  is  recurr- 
ence is  because  in  certain 
women  the  peri-urethral  cells 
(the  peri-urethral  glands  are 
said  to  be  the  female 
equivalent  of  the  prostate 
gland)  are  said  to  have  more 
receptor  sites  for  bacteria, 
when  compared  with  a 
healthy  woman.  An  American 
National  Institute  of  Health 
study  has  also  related  blood 
types  to  recurrent  UTIs4. 

Anyone  whose  cystitis  lasts 
longer  than  two  days,  or  who 
experiences  regular  attacks, 
should  be  referred  to  the  GP 
for  antibiotic  therapy.  Usually 
this  will  be  a  short  three-day 
course,  however,  seven-day 
regimens  are  used  if  the 


giving  up  smoking.  It  also 
produces  a  'top  ten  food  disaster 
list'  of  bladder  irritants:  fizzy  diet 
drinks;  acidic  fruits,  such  as 
strawberries;  chocolate;  alcohol; 
tobacco;  tomatoes  and  tofu;  her- 
bal teas;  spicy  foods;  additives 
and  seasonings;  coffee  and 
cranberry  juice. 

What  causes  the  inflammation 
seen  in  IC  is  unknown,  although 
it  has  been  suggested  thatthe 
lining  of  the  bladder  becomes 
'leaky',  possibly  due  to  an  auto- 
immune reaction,  in  around  70 
per  cent  of  sufferers.  This  allows 
urine  to  penetrate  the  bladder 
wall  and  initiate  symptoms. 

There  is  no  specific  treatment, 
although  bladder  distension  is 
thought  to  improve  symptoms. 
Simple  analgesics  can  relieve 
pain  and  amitryptiline  is  said  to 
inhibit  pain  and  reduce  bladder 
spasms. 


patient  is  diabetic  or  elderly, 
or  there  is  concurrent 
diaphragm  use. 

For  those  with  frequent 
recurrences,  defined  as  more 
than  three  a  year',  other 
options  should  be  considered: 

•  low-dose  antibiotics  given 
at  bedtime  for  six  months. 
The  timing  is  important  as 
nocturnal  urine  volume  is  half 
that  of  the  daytime,  hence  the 
drug  is  in  contact  with  the 
bladder  for  a  longer  period 

•  a  single  antibiotic  dose  for 
using  after  intercourse 

•  a  short  one-  to  two-day 
course  whenever  symptoms 
appear. 

An  alternative  option  in 
postmenopausal  women  is  to 
use  topical  oestrogen  creams 
as  one  American  study 
revealed  it  can  reduce 
recurrent  UTI  episodes. 
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C&D  is  accredited  by  the  College 
of  Pharmacy  Practice  as  a 
provider  of  distance  learning 
material  until  December  31,  1997 


PHARMACYupdate:  distance  learning  for  pharmacists 


Pharmacists  using  Pharmacy 
Update  for  continuing  education 
are  reminded  of  the  need  to  test. 
With  the  support  of  Johnson  & 
Johnson  MSD,  C&D's  readers 
can  self-test  their  progress  by 
using  the  multiple  choice 
question  (MCQ)  paper  to  be 
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inserted  in  the  June  8  issue, 
which  will  cover  this  week's 
modules,  together  with  those  in 
the  May  18  issue. 

The  MCQ  paper  for  the  April 
modules  will  be  enclosed  with 
next  week's  C&D.  This  will  cover 
modules  11-13: 


©  Constipation  (11) 

®  Methadone  (12) 

®  Methadone  supervision  (13). 

A  faxback  service  for  these 
modules  and  associated  MCQs 
operates  on  0891  444791 
(premium  rates  apply).  A 
telephone  marking  service  offers 


independent  verification  of 
results  -  details  are  given  on  the 
monthly  MCQ  papers. 

C&D  in  association  with 

MSD 

Consumer  Pharmaceuticals 
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£500,000  promotional 

exposure  this  year 

•  Efamol  is  the  original  name  in  Evening  Primrose  Oil-based  products  —  and  still 
the  best.  There  are  now  keenly  competitive  prices  tor  Efamol  brands:  to  attract 
new  customers  and  extra  business. 

•  Efamol  brands  have  NEW  consumer  advertising  and  direct  mail  campaigns  tor 
1996.  The  promotional  budget  is  over  £500,000. 

•  Point-of-sale  materials  are  available  from  our  Sales  Operations  Department. 
Please  ring:  0I306  742800. 


Efymol 


Efamol 


Efamol  Ltd.,  Weyvern  House,  Weyvern  Park,  Portsmouth  Road,  Guildford,  Surrey  GU3  1  NA. 

Efamol  is  a  registered  trademark  of  Efamol  Ltd. 


HAIR  CARE 


Niche  is  nice,  but 


With  the  independent 
struggling  to  maintain 
toiletry  sales  against  the 
power  of  the  mighty 
supermarket,  do  niche 
hair  care  products  hold 
the  key  to  a  better 
potential  profit  centre? 
Liz  Jones  reports 

Hair  care  has  traditionally 
been  dominated  by  big 
bunds  and  big  compa- 
nies. This  may  not  have 
changed,  but  with  a 
more  cynical,  sophisticated  and 
educated  consumer  oul  there, 
smaller  brands  have  shaken  off 
the  fear  of  the  big  ones,  fought 
for  shelf  space  and  gained  it  in 
their  own  right. 

There  is  now  greater  con- 
sumer demand  for  specialist,  as 
opposed  to  convenience,  prod- 
ucts. Witness  the  successful 
introduction  ol  ranges  like 
Aussie  Hair  Care,  St  Ives,  Citre 
Shine,  Perma  Shine  and,  mote 
recently,  Vitamins  &  Minerals. 
Distributed  by  Keyline  Brands, 
this  latter  US  import  was  intro- 
duced as  two  intensive  condi- 
tioners and  is  being  followed  up 
with  a  full  range:  shampoo,  con- 
ditioner and  a  body-building 
therapy  (six  new  skus  in  all). 

Aussie  Hair  ('are  also  shows 
t  hat  niche  brands  don't  stand  still 
and  that  they  invest  in  the  sector. 
Under  the  new  distribution  of 
Brand  Managers,  the  shampoo 
range  has  inc  reased  in  size  from 
250ml  to  300ml  bottles  (with  no 
increase  in  price) 

Certain  professional  brands 
have  also  made  inroads  in  a  mar- 
ket traditionally  dominated  by 
the  multinationals,  eg  Andrew 
Collinge,  Trevor  Sorbie,  John 
Frieda,  Daniel  Calvin,  Dank 
Field,  Nicky  Clarke  and  E< 
monds  Aromat  hera]  >y. 

And  with  signs  that  sales  of  2  in  1 
hair  care  products  have  peaked 
and  that  using  separate  shampoo 
and  ci  >nditi( >ner  is  reviving,  the  sec 
lor  now  has  an  even  bigger  profit 
potential  for  the  independent. 

Designer  strengths 

Mark  Barclay,  marketing  consul- 
tant for  Edmonds  Aromatherapy, 
says  designer  ranges  are  ideally 
positioned  to  maximise  profits 
for  the  independent  by  comple- 
menting the  best  sellers.  "They 
are  generally  premium-priced, 
hence  premium  cash  margins, 
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and  most  are  not  stocked  by  the 
major  food  multiples  or  drug 
chains  -  hence  no  adverse  price 
comparison." 

Stephen  Nurse,  operations 
director  at  Daniel  Calvin,  agrees, 
but  warns:  "Niche  brands  still 
need  some  education  and  must 
be  supported  by  a  credible  mar- 
keting and  awareness  cam- 
paign." Another  advantage  of 
niche  products  is,  he  says,  if  the 


brand  is  not  available  to  the  mul- 
tiples. "Pharmacies  are  more 
likely  to  get  a  repeat  purchase 
due  to  product  quality  and 
selected  distribution,"  he  says. 

There  are  two  reasons  why 
pharmacies  should  stock  the  big 
brands,  even  when  they  are  often 
subject  to  multi-buy  promotions 
m  the  larger  chains  and  super- 
markets: first,  they  are  the  mar- 
ket-leading brands  and  invest  a 


lot  m  advertising  and.  second, 
consumers  are  familiar  with 
them.  In  a  distress  or  last-minute 
purchase,  a  consumer  is  more 
likely  to  buy  a  name  they  know. 

Pantene  push 

Procter  &  Gamble  prides  itself 
on  the  development  of  the 
healthy  hair  category  with  the 
introduction  of  Pantene  in  1993. 
This  year,  it  is  relaunching  its 
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brands  are  bigger 
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Pantene  became  P&G's  number  one 
brand  in  just  18  months.  Proctor  & 
Gamble  Ltd.  Tel:  01932  896000 

number  one  brand  with  a  stag- 
gering S8  million  spend. 

The  follow-up  mar  keting  plan 
is  about  to  break,  with  new  tele- 
vision copy  and  renewed  PR.  A 
total  spend  from  May  to  August 
of  just  over  S3m.  Trade  activity 
for  the  relaunch  has  included  on- 
pack  money  back  offers,  off- 
shelf  siting  and  creative  point  of 
sale  for  in-store  awareness. 

Not  to  be  outdone,  Elida 
Faberge  is  backing  Organics  this 
year  with  its  biggest  media  sup- 
port package  yet  -  S14m!  One  of 
London's  top  hairdressers, 
Denise  McAdam,  has  been 
recruited  to  endorse  the  brand  in 
a  campaign  which  broke  in  April. 

Elida  Faberge  is  also  currently 
in  the  process  of  relaunching  and 
revitalising  Timotei.  And  it's  a 
move  that  it  is  backing  with  a 
huge  ij 7m  spend,  which  includes 
a  12  million  triple  sachet  door 


Schwarzkopf  is  relaunching  its 
Gliss  hair  care  range  with  an 
ingredients  system',  called  Hair 
Repair  Complex.  Schwarzkopf 
Ltd.  Tel:  01296  314000 


Piz  Buin  has  developed  a 
shampoo  for  sun-stressed  hair. 
Piz  Buin  Anti  Sun  Stress 
Strengthening  Shampoo,  £3.99  for 
200ml.  Zyma  Healthcare.  Tel: 
01306  742800 

drop  sampling  campaign. 

Wella's  main  push  last  year 
was  in  intensive  conditioners, 
which  Heather  Cooper,  category 
manager  for  hair  care,  says  are 
up  17  per  cent  year  on  year, 
growth  that  she  believes  was 
fuelled  by  the  launch  of  Liquid 
Hair.  She  says  the  way  ahead  in 
hair  care  is  through  technologi- 
cal innovation  and  products  with 
perceptible  benefits  at  accessi- 
ble prices. 

Wella  has  big  plans  for  lire 
shampoo  and  conditioner  cate- 
gory this  year,  but,  as  Chem  is/  & 
Druggist  went  to  press,  il  was 
still  all  firmly  under  wr  aps. 

Belinda  Wallace,  commercial 
category  manager  for  body  care 
at  Colgate-Palmolive,  says:  "The 
hair  care  market  is  showing  signs 
of  polarisation,  with  consumers 
moving  towards  premium- 
priced,  added-value  products  at 
one  end  and  more  economical 
family  products  at  the  other." 

Laboratoires  Gamier  has  a 
growing  interest  in  the  hair'  car  e 
sector  with  its  Nutralia  range. 
The  six  shampoos  will  be  joined 
this  month  by  a  range  of  three 
conditioners.  The  company  says 
it  is  a  "natural  move"  for  the 
brand  following  a  survey  it  car- 
ried out  which  revealed: 

•  people  want  natural,  well  con- 
ditioned hair 

•  people  prefer  the  same  brand 
conditioner  as  their  shampoo 

•  consumers  feel  that  their  con- 
ditioner is  more  important  than 
their  shampoo. 


Again,  wilh  the  emphasis 
firmly  on  healthy  hair,  condition 
eis  air  of  growing  importance 
Indeed,  according  to  Taylor  Nel- 
son ETCD,  the  UK  has  the  high 
est  number  of  people  using  a 
conditioner'  in  a  week  -  some  27 
pei  cent  in  the  I  K,  compared  to 
only  17  per  cent  on  average  in 
Europe. 

Helene  Curtis,  currently  being 
taken  over  by  Unilever,  has  been 
very  active  in  the  past  12  months, 
Iml  not  specifically  in  indepen- 
dents More  recently,  the  com- 
pany introduced  Program,  a  pre 
mium  range  which  is  restricted 
to  Boots. 

Vitamins  for  hair 

Alberto-Culver  is  exploring  the 
health  concept  with  the  intro- 
duction of  V0f>  Vitamin  Hair 
Treatment.  Each  capsule  con- 
tains a  combination  of  vitamins. 
There  are  two  variants  available: 
Revitalising  and  Restructuring,, 
retailing  at  £4.!>!l  for  l()x  lml  cap- 
sules. 

Schwarzkopf  is  getting  in  on 
the  act,  too.  It  is  relaunching  the 
Gliss  range  with  a  new  'ingredi- 
ents system',  called  Hair  Repair 
Complex.,  which  aims  to 
str  engthen  and  protect  the  hair's 
internal  structure  by  providing  a 
protective  layer  ar  ound  the  hair 
cuticle. 

The  range  is  being  extended 
with  two  new  products:  Gliss  2 
Phase  Repair  and  Care  arrd  Gliss 
Hydro  Treatment  The  first  is  a 
two-phase  conditioning  treat- 
ment available  in  variants  for 
long  hair,  dry/damaged  and 
permed  or  coloured  hair  (£4.99 
for  100ml  spray).  The  hydro 
treatment,  is  a  leave-in  gel  which 
is  specifically  for  long  hair.  It  has 
a  non-greasy  formulation  which 
provides  continuous  24-hour 
hydration  ( 125ml  tube  £2.99). 

Schwarzkopf  is  supporting  the 
relaunch  with  a  S2m  programme, 
which  includes  national  televi- 
sion coverage.  It  breaks  in  June, 
targeting  women  who  are  con- 
cerned about  the  appearance 
and  condition  of  their  hair  -  and 
willing  to  pay  a  premium 


Stop  press 


This  week  Sara  Lee  launched  the 
first  haircare  range  specifically 
foi  men  under  the  Biylcreem 
brand  name.  The  company  is 
backing  the  launch  of  the  sham- 
poos and  conditioners  with  a 
S3. 6m  multi-media  spend  ami, 
coincidentally,  is  relaunching  its 
styling  packs  (see  Counterpoints  ). 


All  products  in  the  Daniel  Galvin 
Hair  Care  range  contain  UV  filters 
and  have  a  contemporary  ozonic 
fragrance.  The  celebrity 
hairdresser's  range  has  recently 
extended  to  a  semi-permanent 
colorant  range,  Salon  Colour. 
Daniel  Galvin.  Tel:  0171  486  9661 


Organics  is  countering  the 
Pantene  challenge  this  year  with 
a  massive  £14m  media  spend. 
New  product  activity  is  also 
indicated  for  later  this  year, 
though  details  are  still  under 
wraps.  Elida  Faberge.  Tel:  0181 
481  6000 


V05  Vitamin  Hair  Treatments  are 
new  leave-in  products  presented 
in  capsule  form.  There  are  two 
variants:  Revitalising  Complex 
and  Restructuring  Complex. 
Alberto-Culver  Co  UK  Ltd.  Tel: 
01256  57222 
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Medicated  matters 


With  the  POM  to  P 
switch  of  Nizoral,  the 
medicated  hair  care 
sector  has  been  given  a 
whole  new  lease  of  life 

Tlic  over  the  counter  launch 
of  Nizoral  Dandruff  Sham- 
poo is  a  new  challenge  for 
the  medicated  hair  care 
market  traditionally  domi- 
nated by  coal  tar-based  prepara- 
tions. Nizoral  has  a  unique  posi- 
tioning with  its  patented  formula- 
tion for  the  treatment  of  the  yeast 
pityrospovutn  untie  (the  primary 
cause  i  if  dandruff). 

And,  according  to  Johnson  <vi 
Johnson  MSI ),  the  launch  is  already 
exceeding  expectations.  "By  the 
end  of  the  initial  sell-in,  nine  out  of 
ten  pharmacists  had  placed  an 
order,"  says  Karen  Robinson, 
senior  product  manager. 


Stafford-Miller  believes 
Alphosyl's  2  in  1  fragrance  and 
packaging  make  it  a  more  popular 
choice  for  sufferers  embarrassed 
about  their  condition.  Stafford- 
Miller  Ltd.  Tel:  01707  331001 


Neutrogena's  T-Gel  Shampoo  has 
benefited  from  a  huge  advertising 
spend  over  the  past  few  months, 
it  is  a  coal  tar  formulation 
containing  2  per  cent  Neutar  to 
suppress  Df\!A  synthesis  and  skin 
cell  growth.  Johnson  &  Johnson 
Ltd.  Tel:  01 528  822222 


Press  and  television  advertis- 
ing has  only  just  broken  foi  the 
brand  and  Ms  Robinson  predicts 
thai  consumer  demand  will  "take 
off  dramatically".  Indeed,  televi- 
sion advertising  does  add  to  the 
buoyancy  of  the  sector.  Neutro- 
gena  has  been  pushing  its  T-Gel 
Shampoo  this  year  in  a  huge 
national  campaign.  Using  a 
refined  form  of  coal  tar,  called 
Neutar,  the  brand  has  an  estab- 
lished record  in  doctor  and  phar- 
macist recommendation.  The 
sector  itself  has  grown  5  per  cent 
year  on  year  -  despite  there 
being  no  more  dandruff  sufferers 
out  there  than  last  year. 

"We're  not  going  after  Head  & 
Shoulders  users,"  she  says,  "we 
are  positioned  as  a  medical  treat- 
ment, appealing  to  severe  suffer- 
ers." She  is  aware  that  con- 
sumers can  be  put  off  by  some 
medicated  shampoos  and  their 
perceived  strength:  "Especially 
when  it's  only  av  ailable  m  a  phar- 
macy. They  tend  to  think.  'Oh,  it 
must  be  stronger.  And  it  it  treats 
dandruff,  what  else  does  it  do'?'" 
She  believes  Nizoral's  advertis- 
ing will  reassure  consumers  that 
it  treats  the  dandruff  and  is  good 
for  your  hair. 

Women  care  more 

Stafford-Miller's  Alphosyl  con- 
ducted a  Gallup  poll  on  con- 
sumer attitudes  to  dandruff  It 
found  that  85  per  cent  of  women 
thought  that  clean,  glossy  hair 
was  important  compared  to  only 
68  per  cent  of  men  and  that  over 
three-quarters  of  women  notice 
dandruff  and  Hakes  on  people's 
clothes  (compared  to  less  than 
two-thirds  of  men).  However,  the 
poll  proves  that  women  do  tend 
to  be  more  open  about  admitting 
to  suffering  from  dandruff  or  a 
scalp  condition. 

Yet  the  medicated  market  is 
still  dominated  by  the  bigger, 
more  'cosmetic'  brands.  Due,  no 
doubt,  to  the  fact  that  dandruff  is 
a  very  common  problem,  affect- 
ing 7")  per  cent  of  people  at  some 
time  in  then  lives.  It  often  begins 
during  adolescence,  but  is  most 
frequently  experienced  by  peo- 
ple in  their  20s  and  30s,  becom- 
ing less  common  by  the  age  of  50. 

In  pole  position  is  Head  & 
Shoulders  (  Procter  &  (iambic), 
with  sales  of  5 17.8  million;  in  sec- 
ond place  is  Vosene,  followed  by 
Head  &  Shoulders  2-in-l,  Pan- 
tene  Pro-V  2-in-l  medicated,  Tim- 
otei  medicated,  Organics  2-in-l 
medicated  and  Organics  med- 
icated. This  market  is  worth 
around  S52.8m  (52  weeks  to  Feb- 
ruary 25,  1996,  IRI  Infoscan). 

Wella  has  recently  completely 


revamped  the  Vosene  range, 
launching  a  new  Junior  variant 
and  repackaging  the  <  H  iginal  and 
Frequent  varieties.  Wella  says 
thai  the  launch  of  Vosene  Junior 
is  designed  to  increase  the  fol- 
lowing of  the  medicated  brand. 

The  children's  market  for 
shampoo  and  bath  additives  is 
currently  worth  £30.5m  and  is 
growing  fast  at  41  per  cent  year 
on  year.  To  stimulate  trial  and 
boost  sales  of  the  new  variant, 
Wella  is  limning  an  extensive 
sampling  campaign.  Sachets  of 
the  new  shampoo,  along  with  a 
money  off  coupon,  worth  SO. 20, 
are  being  door  dropped  to  a  total 
of  1.5  million  households  in 
areas  with  a  high  population  den- 
sity of  children.  In  addition,  the 
company  is  running  a  major 
'Dennis  the  Menace'  cartoon 
character  advertising  campaign. 

Naturally  medicated 

Potter's  has  formulated  two  nat- 
urally medicated  products  for 
conditioning  hair:  Adiantine  and 
Medicated  Extract  of  Rosemary. 

Adiantine  is  a  non-greasy  liq- 
uid that  is  massaged  into  the 
scalp,  morning  and  night,  to  con- 
dition the  hair  and  help  prevent 
dandruff.  The  main  ingredient  is 
artemisia  abrotamum  (southern- 
wood), whic  h  has  a  stimulating 
and  detergent  effect.  This  tonic- 
action  is  supported  by  rosemari- 
nus  (rosemary),  which  has  long 
been  a  popular  ingredient  of  hair 
preparations,  and  the  essential 
oil  laurus  (bay),  which  is  used  to 
counter  dandruff. 

A  widely-used  herbal  astrin- 
gent, hamamelis  (witch  hazel) 
water  is  used  to  check  sec  re  1  ions 
from  the  scalp  and  the  w  hole  is 
pleasantly  perfumed  with  gera- 
nium oil. 

Rotter's  Medicated  Extract  of 
Rosemary  provides  the  essential 
oil  from  rosemarinus  in  an  easily- 
applied  form.  In  addition  to  its 
concentrated  properties,  this 
licensed  herbal  remedy  includes 
capsaicin,  bay  oil  and  methyl  sal- 
icylate, which  together  provide  a 
circulat  ion-stimulating  effect 
when  gently  massaged  into  the 
scalp.  Capsaicin  is  an  oleoresin 
of  capsicum  (chilli  pepper), 
which  is  used  in  a  low  concentra- 
tion as  a  gentle  scalp  stimulant. 

Essential  oil  producer  Tis- 
serand  is  also  active  in  this  area. 
It  has  recently  added  a  rosemary 
essential  oil  to  its  Lemon  and  J'ea 
Tree  shampoo.  This  includes 
extract  of  birch  to  stabilise  a 
flaky  scalp.  It  also  recommends 
its  Seal])  oil  as  benefic  ial  in  the 
treatment  of  scalp  problems 
when  combined  with  massage. 


Hair-raising 
figures 

Total  shampoo  sales:  £151  million 

Shampoo  sales  in  chemists 
(excluding  Boots):  £13.7m 

Top  five  brands 

Pantene  Pro  V  (Procter  & 
Gamble) 

Organics  (Elida  Faberge) 
Vidal  Sassoon  Wash  &  Go 
(Procter  &  Gamble) 
Head  &  Shoulders  (Procter  & 
Gamble) 

Timotei  (Elida  Faberge) 

Total  conditioner  sales:  £65.7m 

Conditioner  sales  in  chemists 
(excluding  Boots):  £7. 5m 

Top  five  brands 

Pantene  Pro  V 
Organics 
Salon  Selectives 
Alberto  V05 
Vidal  Sassoon 

Total  styling  aid  sales:  £53. 7m 

Mousse:  £24.7m 
Gel/Wax:  £1 5.2m 
Styling/Gel  Spray:  £1 1.7m 
Setting  Lotion  £1.4m 

Top  five  brands 

Shockwaves  Gel/Wax 
Freestyle  Mousse 
Studio  Line  Styling/Gel  Spray 
Studio  Line  Gel/Wax 
Studio  Line  Mousse 

Total  colorant  sales:  £36. 3m 

Permanents:  £13. 6m 
Semi-permanents:  £10. 5m 
Temporary  colour:  £7. 7m 
Tone  on  tone:  £4. 4m 

Top  six  brands 

Clairol  Nice  'n  Easy  Permanent 
Clairol  Loving  Care  Semi 
Permanent 

Recital  Performance  Permanent 
Harmony  Semi  Permanent 
Casting  Tone  on  Tone 
Gamier  Belle  Color  Permanent 

Source  IRI  Infoscan  52  weeks  ending 
February  25.  1996 


Vosene  maintains  its  position  in 
the  top  six  best-selling  shampoos 
with  a  2.5  per  cent  share.  Wella 
Great  Britain.  Tel:  01256  20202 
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4fc  into  plant  milk 


for  beautiful  hair. 


Hmotei,  one  ol  the  top  5  hair  care  brands,  is  being 
relaunched  with  new  packs  and  a  unique  new  formula 
containing  plant  milk  to  reinforce  the  hair's  own 
natural  protec  tion. 

Plant  milk  replaces  protective  elements  which  the  hair 
loses  through  daily  living.  With  new  Timotei  the  hair  will  look 
radiantly  healthy  and  beautilul  -  just  what  your  customers 
want,  according  to  our  latest  research  lindings.  At  the  same 
time,  Timotei  is  still  mild,  ideal  for  frequent  use. 


Elida  Farerge 


The  relauni  h  is  ba<  ked  by  Lrt. 3  million  on  TV  starting 
in  |une,  plus  samples  of  shampoo,  conditioner  and 
2-in-1  's  to  I  2  million  households. 

[Demand  will   increase  sharply  across 
the  wh<  )le  Time >tei 
range,  so  make 

stock  1 
TIMOTEI  TIMOTEI  HMOTEI 


sure  you 
up  n<  >w. 


rease  sharply  across 

*  -  - 


TIMOTEI 


BUSINESS  IS  LOOKING  GOOD 


HAIR  CARE 


Only  the  good  dye  young? 


Hair  colorants  have 
moved  to  a  more  'natural 
enhancement' 
positioning  -  attracting 
a  younger  consumer 

Traditionally,  home  hair 
colorants  have  been 
associated  with  an  older 
clientele  who  w  ish  to 
cover  grey  hair.  But 
today,  manufacturers  can  see  the 
profit  potential  in  targeting 
younger  consumers. 

Colorant  sales  are  up  1  I  per 
cent,  according  to  Mintel.  The 
introducti(  m  of  a  number  of  new. 
easy  to  use  products  thai  do  not 
change  hair  colour  permanently 
has  attracted  new  consumers. 

Permanent  colorants  are  the 
largest  segment,  accounting  for 
47  per  cent  of  sales.  They  have 
maintained  their  strength 
through  strong  customer  loyalty 
and  the  number  of  women  who 
wish  to  retain  their  natural  hair 
colour  (rather  than  opting  for 
change ). 

Tone  on  tone 

In  the  desire  to  capture  a 
younger  audience,  the  sector'  has 
witnessed  the  emergence  of  the 
tone  on  tone  sector.  Laboratoires 
Garnier's  Movida  and  Daniel 
Galvin's  Salon  Colour  are  two  of 
the  more  recent  market  entries. 

Stephen  Nurse,  operations  dir- 
ector at  Daniel  Calvin,  explains 
the  rationale  behind  the  launch 
of  Salon  Colour:  "We  identified 
the  need  for  a  totally  safe,  honest 
colouring  product  that  boosts, 
revives  and  enhances  colour 
between  salon  visits.  It's  our  goal 
to  take  some  of  the  Kl  I  >  factor 
( tear,  uncertainty  and  doubt )  out 
of  home  hair  colour."  These 
products  also  cover  grey.  So,  m 
effect,  target  both  ends  of  the 
market. 

And  yet  Gamier  believes  its 
Movida  is  ideal  Tor  consumers 


who  have  been  uncertain  about 
the  benefits  of  colouring  thei) 
hair  and  for  first-time  users.  The 
same  could  be  said  for  the  <  ialvin 
range  in  that  the  spread  of 
shades  is  far  from  dy  namic.  The 
six  shades  are  also  tone  on  tones 
of  brown  and  blonde. 

However,  Wella  has  found  that 
purchasers  of  its  Shaders  and 
'loners  are  tending  to  be  more 
experimental.  And  Sarah  Mclner- 
ney  at  Jerome  Russell  Cosmetics 


in  an  independent  survey,  V05  Colour  Mousse  was  given  top  marks  for 
effectiveness  of  colouring  by  93  per  cent  of  respondents.  Alberto- 
Culver  Co  UK  Ltd.  Tel:  01256  57222 


points  to  a  very  recent  trend 
reported  in  Hair  Flair  of  wearing 
temporary  coloui  on  selected 
areas  of  the  hair  Jerome  Rus- 
sell's Temporary  Spray  In  is  ideal 
for  tins  being  available  in  wild 
and  vivid  colours 

Red  is  tops 

Laboratoires  Gamier  conducted 
a  consumer  telephone  poll  on 
hair  ci  il(  irants.  (  >n  cole  uu  die  lice, 
women  preferred  red  and  blonde 
shades;  while  men.  perhaps  sur- 
prisingly, favoured  browns 
(though  youngei  men  did  prefer 
blondes').  Consumers'  reasons 
I'oi  changing  their  colour  was 
dominated  by  a  big  social  occa- 
sion (party  or  wedding).  The 
research  revealed  that  13  pel 
cent  were  sceptical  about  home 
colorants  and    had   never  col- 

 ed  their  hair.  This  was  due  to 

worry  ab<  »ut  damage  (  16  per 
cent ).  about  the  result  (  10  per 
cent )  and  not  having  the  time  (13 
per  cent ).  The  time  issue  is  a  con- 
sumer myth,  as  Gamier  discov- 
ered that  most  believed  that  a 


colour  could  take  up  to  two 
hours  to  take.  Modem  formula- 
tions, such  as  Movida,  only  take 
15  minutes.  And  yet,  despite  all 
the  negativity,  83  per  cent  said 
thai  a  change  of  hair  colour  can 
actually  boost  a  woman's  feel- 
good factor  and  confidence. 

In  September,  Gamier  is 
relaunching  Belle  Color,  the 
number  one  pharmacy  brand. 
Currently,  it  has  a  core  audience 
of  45  and  overs,  but  with  a  new 
look  and  formulation  -  Color- 
ease  Gel  -  Gamier  hopes  to 
attract  a  youngei  user  to  the  per- 
manent colour  sector.  The  gel 
only  lakes  120  minutes  to  work 
and  the  company  is  boasting  it  as 
a  'foolproof  formulation. 

Indeed,  permanent  colorants 
are  the  largest  sector  of  the  mar- 
ket, with  a  48. 1  per  cent  share; 
semi-permanents  come  in  at  25.9 
per  cent;  demi-permanents  have 
15.5  per  cent,  and  temporaries 
hold  10.6  per  cent 

Bristol-Myers,  with  its  Clairol 
brand,  is  the  market  leader, 
accounting  for  around  33.9  per 
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cent  (S34.5  million).  Ii  owns  the 
shampoo-in  permanent  eolorant 
Nice  'n  Hasy,  whicli  remains  the 
number  one  hair  colorant  in  the 
UK,  wit li  an  1 1.65  per  cent  share 
of  the  total  market  (IR1  Infoscan ). 
It's  going  to  he  supported  this 
year  with  a  second  burst  of  its 
'Wedding'  television  advertising, 
which  breaks  in  June,  in  a  cam- 
paign worth  SI. 5m. 

Alleviating  confusion 

Clairol  consumer  research  shows 
consumers  find  the  colorant  cate- 
gory extremely  contusing.  It 
revealed  an  opportunity  to  attract 
new  users  by  answering  two  ke> 
questions:  how  long  do  1  w  aul  my 
colour  to  last  and  whal  shade  do  1 
want  to  be?  Clairol  has  since 
developed  a  level  system:  Level 
One  brands  last  six  to  eight 
washes;  Level  Two  lasts  through 
24  shampoos;  and  Level  Threes 
are  permanent. 

Bristol-Myers'  most  recent 
product  introduction  is  Natural 
Instincts  which  has  a  natural 
ingredient  positioning  and  ammo- 
nia-free formulations.  It.  too,  is  to 
be  supported  by  television  adver- 
tising in  a  new  campaign  to  break 
in  mid-May. 

The  company  has  also  up- 
graded the  conditioning  process 
of  its  Ultress  brand  to  include 
Ultracolour  Care  Conditioner, 
used  following  the  colouring 
process  and  again  as  a  condition- 
ing booster  between  colouring 
sessions.  Ultress  is  currently 
being  supported  by  a  second 
burst  of  television  advertising 
with  the  'Power  of  Colour'  adver- 
tisement, stalling  supermodel 
Linda  Evangelista. 

In  semi-colorants,  the  company 
owns  Glints,  which  w  ill  be  sup- 
ported by  a  'buy  one  get  one  free' 
promotion  between  May  and 
June.  The  promotion  will  encour- 
age trial  by  young  women,  w  ho 
often  go  shopping  and  colour 
their  hair  with  a  friend.  Con- 
sumers will  be  targeted  through 
an  extensive  press  campaign  in 
young  women's  titles  in  May  and 
June,  ami  impactful  point  of  sale. 

Colorants  have  also  become 
more  accessible  through  colour- 
ing shampoos.  Last  year,  Alberto- 
Culver  launched  V05  Colour 
Enhancing  Shampoo,  which  it 
says  more  than  doubles  the  ster- 
ling share  of  all  other  colour 
shampoos  and  has  nearly  three 
times  the  rate  of  sale.  It  w  as  also 
voted  'best  colour  shampoo'  in  a 
national  teen  magazine.  Alberto 
V05  recently  added  a  further  two 
colours,  Plum  and  Mahogany,  to 
the  original  six.  Alberto  is  also 
active  with  its  Colour  Mousse 
Plus  range.  In  a  recent  survey,  90 
per  cent  of  respondents  rated  its 
ease  of  use  as  excellent  or  very 
good;  88  per  cent  thought  it  was 
good  value  for  money,  while  H:j 
per  cent  gave  top  marks  for  effec- 
tiveness of  colouring. 


Switch  on  to  styling 


In  the  £41m  hand  held  dryer 
sector,  Philips'  1,650w  Volume 
Control  diffuser  hairdryer 
(HP4374)    in  the  top  ten  list  of 
best-selling  dryers.  Philips  DAP. 
Tel:  0181  689  2166 

Morphy  Richards.  Newei  names 
hi  the  seci oi  are  Vidal  Sassi ion, 
(  i  mail  (with  Re\  li  in ),  R<  >w  enta 
and  Kenwood. 

Braun  says  iis  Supervolume 
Twist  was  the  biggest  sellei  nuts 
sectoi  at  ( 'hristmas  (supported 
with  a  S250.000  promotional 
spend),  while  the  c<  impany's 
Style  Shaper  was  the  number  one 
hair  care  producl  purchase  over- 
all al  ( ihristmas  (again  benefiting 
from  S250,000  in  support ). 

Currently,  health  and  condi- 
tion are  at  the  top  of  the  con- 
sumer's agenda.  So,  wary  of  elec- 
tricals'  reputation  foi  harsh  dry- 
ing effects,  Braun  has  come  up 
wiih  1'owei  flower,  an  attach- 
ment that  combines  fast  with 
gentle  drying.  It  is  an  attachment 
foi  the  Supervolume  Tw  ist,  and 
will  be  available  in  August. 

Last  year,  Braun  introduced 
the  first  hairdryer  specifically  for 

Continued  on  P624  ► 


The  electrical  styling 
market  is  currently 
worth  around  £87  million 

According  to  figures 
from  Philips,  the  value 
of  the  electric  ban 
appliance  market  was 
up  2.7  per  cent  year  on 
year  at  over  S87  million  in  the  12 
months  ending  February,  1996. 
The  main  growth  areas  were  hot 
air  brushes  and  healed  rollers, 
with  electric  tongs  and  gas  appli- 
ances also  showing  growth. 
Braun's  figures  show  hair  dryers 
are  in  decline,  with  most  expan- 
sion coming  in  gas-powered 
appliances. 

IVIintel  says  that,  while  prod- 
ucts al  the  lop  end  of  the  market 
continue  to  sell  well,  the  under- 
S10  sector  is  growing.  Changing 
fashions  have  an  enormous 
impact  on  this  market.  Today's 
trend  is  towards  fuller  styles, 
which  require  special  tools  to 
achieve  the  desired  look.  Conse- 
quently, stylers  are  attracting 
greater  interest  than  hairdryers, 
which  previously  had  been 
boosted  by  the  introduction  of 
the  diffuser. 

Main  players 

The  six  main  players  in  the  mar- 
ket are  Braun.  Remington  (with 
the  Clanol  brand).  Philips,  lifco 
Carmen   Salton,   Babyliss  and 


VERY  BEST 
FOR  HAIR 


The  famous  Mason  Pearson 
cushion  technique  conditions 
as  it  brushes  to  promote 
shining  loveliness. 

Write  for  colour  brochure  of  range 

KfASON  DEARSON 

A     A  M.  -  the  great  original 

37  Old  Bond  Street,  London  W1X  3AE 
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men,  retailing  al  S29.99.  H  was 
brave  territory,  considering  that 
82  per  cent  of  men  prefer  to  lei 
their  hair  dry  naturally  (Mintel)  - 
that's  twice  as  many  men  as 
women! 

Rowenta's  locus  has  been  in 
dryers.  Al  the  end  of  last  year,  it 
launched  Volum'Active  (PH164), 
hailed  as  a  'revolutionary'  dif- 
fuse!' dryer.  Its  innovative  feat  ure 
was  'moving  fingers'  that  not 
only  increase  the  volume  of  the 
hair  but  also  have  a  massage 
effect.  It  retails  at  £24.99.  Follow 
ing  this  trend  to  meet  the  demand 
for  volume-creating  hairdryers, 
Rowenta  also  introduced  the 
PH170,  with  an  rrp  of  £17.99.  This 
powerful,  compact,  low-noise 
hairdryer  has  three  styling 
attachments  for  extra  volume. 

Philips  is  strong  in  the  hot  air 
brush  market,  a  sector  initially 
developed  by  the  company. 
Today,  Philips  accounts  for  one 
in  five  of  all  hot  air  brushes  sold 
and  its  Pro-Air  Styler  range  grew, 
year  on  year,  from  £9m  to  nearly 
£12m.  The  company  forecasts 
that  the  introduction  of  more 
powerful  (and  therefore  more 
effective)  models  into  the  sector 
will  help  to  ensure  continued 
growth. 

New  to  the  range  this  year  is 
the  Superlift  Styler  100,  which 
has  4()0w  of  power.  "The  extra 


power,"  explains  Caroline  Her- 
old,  Philips  DAP  product  man- 
ager for  hair  care,  "makes  the 
Superlift  Styler  extremely  effec- 
tive. It  dries,  adds  volume  and 
styles  at  the  same  time."  There 
are  three  attachments:  the  Super- 
lifter  with  extra  volume  boost,  a 
retractable  bristle  brush  and  a 
volumiser.  The  Superlifter  has 
been  curved  lo  follow  the  shape 
of  the  head,  while  its  nine  'fin- 
gers' have  vents  which  get  the  air 
righl  to  the  roots  of  the  ban. 

A  load  of  hot  air 

Babyliss  is  the  number  three 
brand  in  both  volume  and  value 
sales.  Its  Volume  Style  was  the 
best  hot  air'  styler  last  Christmas 
and  it  continues  to  be  the  number 
one  braird  in  crimpers  (a  sector  il 
dominates  with  a  it")  per  cent 
share!).  With  its  salon  heritage,  il 
is  a  brand  with  a  professional 
bias.  Carol  Stephens,  European 
marketing  manager,  sees  contin- 
ued gr  owth  in  the  styling  and  vol- 
ume sectors.  "Even  with  today's 
Sixties'  flick-up  styles,  root,  vol- 
ume is  still  important,"  she  says. 

The  market  has  been  static, 
she  admits,  putting  this  down  to 
the  trend  towards  natural  styles 
and  the  aftermath  of  the  reces- 
sion. To  inject  new  life  into  the 
sector;  the  brand  is  launching 
Professional  Aircomb  Styler' 
(£17.99),  a  hot  air  brush  with 
three  styling  attachments.  Its 


HealthAid 


******  'jf  ***** /&!*<****■/*'*>*'*' 


Available  at  all  independent  Chemists  and 
Health  food  stores  throughout  the  U.K. 
For  further  information  contact: 
PHARMADASS  LTD. 

16  Aintree  Road,  Greenford,  Middlesex  UB6  7LA  U.K. 
Tel:  0181  991  0035  Fax:  0181  997  3490 


introduction  will  be  supported  by 
press  advertising  in  the  summer 
and  agaiir  for  Christmas  sales. 
Before  Christmas,  Babyliss  will 
launch  four-  new  hairdryers. 

Heated  rollers  ar  e  also  pr<  >v<  ik- 
ing renewed  interest.  Beverley 
Martin,  marketing  director  for 
Pifco  Group,  comments:  "Car- 
men, with  its  traditional  strength 
in  heated  rollers  and  styling,  is 
benefiting  from  this  trend  with 
products  such  as  the  Twenty  Car- 
mens  heated  rollers  and  the  Car- 
men Blow  'n'  Curl  Plus  hot  air 
styler,  which  remains  unique 
because  of  its  one-handed 
retractable  bristles  mechanism." 
She  believes  that  fashion  will 
continue  to  play  a  secondary  role 
to  the  consumer,  "who  will  be 


looking  to  keep  hair  in  good  con- 
dition. This  will  be  a  priority  to 
the  consumer  and  will  be 
reflected  in  a  new  and  exciting 
range  of  Carmen  products  - 
including  new  packaging  -  set  to 
be  launched  later  this  year." 

The  electrical  hair  care  sector 
will  continue  to  be  an  important 
market  in  pharmacy  for  two  rea- 
sons, according  to  Mintel:  primar- 
ilv  be<  ause  most  women  will 
always  want  to  look  good  -  a  high 
percentage  of  women  consider  a 
hairdryer  a  necessity,  so  much  so 
thai  they  will  often  have  two  in 
case  orre  breaks  down;  and. 
because  the  growing  range  of 
stylers  on  the  market  at  relatively 
low  prices  is  more  accessible  to 
the  small  retailer  than  ever  before. 


Style  counsel 


With  the  trend 
towards  ever-more 
natural  hair  styles,  how 
are  styling  products 
holding  their  own? 

Mintel  says  the  current  decline 
in  hairsprays  and  products  to 
style  the  hair  is  a  direct  result  of 
the  fashion  trend  for  less 
sculpted  styles  and  more  nat- 
ural-looking hair. 

Sales  of  all  types  of  styling 
products,  which  include  hair- 
sprays,  mousses,  gels,  waxes, 
styling  sprays  and  lotions, 
declined  to  £245  million  in  1995. 
In  real  value  terms,  sales  in  this 
sector  contracted  even  further- 
to  stand  at  23  per'  cent  lower  last 
year,  relative  to  1991  (Mintel). 

Hairspray  still  tops 

Hairsprays  continue  to  domi- 
nate the  sector,  despite  a  dis- 
tinct lack  of  innovation,  with 
just  over  half  of  sales.  Mousses 
are  the  second-lar  gest  segment, 
accounting  for  around  22  per 
cent  of  the  total.  Waxes  and 
creams  are  relatively  the  newest 
developments  and  have  big  teen 
appeal,  as  well  as  a  following 
with  men.  Wella's  Shockwaves 
and  Alberto's  V05  Molding  Mud 
dominate  the  wax  sector. 

Style  and  protect 

So  what  the  market  has  experi- 
enced is  a  shift  irr  emphasis  from 
plain  styling  products  to  styling 
products  which  are  good  for 
your  hair-  and  will  actually  make 
your  hair  healthier.  Indeed, 
styling  products  are  now  pro- 
moting themselves  as  ways  of 
achieving  creative  styling  with- 
out compr  omising  the  condition 
and  shine  of  the  hair.  Take  Wella 
Shockwaves  Protect  &  Shine, 
for  example. 


L'Oreal's  rationale  for 
relaunching  Studio  Line  as  Stu- 
dio Line  With  Multi  Vitamins  (for 
vitality  and  protection)  was  con- 
sumer-led: today's  consumers 
have  become  increasingly  awar  e 
of  the  damage  heated  styling 
appliances,  the  sun  and  pollu- 
tion can  do.  So  demand  for  prod- 
ucts that  improve  the  healt  h  and 
condition  of  the  hair  has  grown. 

A  load  of  hot  air 

The  market  has  also  seen  a  blur- 
ring of  product  sectors  due  to 
technological  improvements, 
such  as  gel  sprays,  mousse 
sprays  and  moussing  waxes. 

And  while  teenagers  are  great 
users  of  this  kind  of  pr  oduct,  the 
number  of  people  aged  1 5-24  has 
been  declining,  which  will  result 
in  less  demand  for  such  prod- 
ucts in  the  future. 

Mirrtel  believes  this  will  be  off- 
set by  the  fact  that  the  10-14  age 
group  will  increase  over  the 
same  period. 
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WEAR  YOUR 
SMILE  WEEK  STICKER 

AND  YOU  COULD 
vVIN  A  CASH  PRIZE  IN 
OUR  £10,000  DRAW 


From  May  1  5th- 1 9th,  the  British  Dental  Health  Foundation  is  running  National  Smile  Week 
to  encourage  people  to  improve  their  dental  hygiene  routine. 
Elida  Faberge  is  delighted  to  support  Smile  Week  with  our  three  (anions  family 
toothpaste  brands,  Signal,  SR  and  Mentadent. 


l  ilt:  UK'S  I  IRST  STRIPEY  I  I II  I  IKS  I  K  )(  >TH PASTE  EVER  THE  FIRST  T<  X  >THPAS  II  Willi 

TOOTHPASTE  ADVERTISED  ( )N  UK  TV  A  CUM  III  XIII I  Ml  SSAUl 


You  can  help  to  promote  Smile  Week  In  wearing  a  sticker  from  the  sheet  in  this  magazine. 


STAND  BY  TO  WIN 
A  SPOT  PRIZE 


HUNDREDS  Ol  ADDICTION 
FRAGRANCES  W<  >RTH  l4»5 
I  (  )  BI  W(  )N 


During  Smile  Week  our 
Surprise  Shoppers  w  ill  visit 
hundreds  ol  Independent 
Pharmac  ists  and  Grocery 
stoics  ri<du  across  the  UK. 
All  sales  stall  w  ho  are 
wearing  a  Smile  Week 
sticker  in  shops  displaying 
Signal,  SR  and  Mentadent, 

will  win  a  tree  gilt  (lelt). 


ida  Faberge 


THEN  ENTER 
THE  £10,000  PRIZE 
DRAW 

II  you  arc  wearing  a  sticker,  the 
Surprise  Shopper  will  also  ask  you  to 
answer  three  simple  questions  (the 
answers  are  in  this  ad! ) 
II  you  get  them  ri<dit,  your  name  will  he 
entered  into  a  Prize  Draw  to  win  one  of 
40  \  Ll  50  cash  prizes. 
I  he  di  aw  w  ill  take  place  on  June  1st, 
1996.  So  don't  forget  to  stock  up  on  all 
three  brands.  And  make  sure  you  wear 
your  sticker  during  Smile  Week. 


BUSINESS  IS  LOOKI NG  GOOD 


LETTERS 


SCRIPTS:  getting  the 
balance  right 

I  read  with  increasing  concern 
the  content  of  your  article 
'Pay  problems  could  scupper 
SCRIPTS'  (C&D  April  13, 
p481 ).  My  concern  was  that  it 
seemed  to  present  a  negative 
view  from  pharmacists.  This 
view  is  anything  but  in 
keeping  with  the  messages  I 
get  from  those  taking  part  in 
the  SCRIPTS  pilot  phase. 

I  decided  to  clarify  the 
situation  for  myself  and  spoke 
to  a  couple  of  the  pharmacists 
involved.  I  contacted  Mr 
Dinnet  of  the  Village 
Pharmacy,  Houston,  one  of 
the  SCRIPTS  pilot  sites.  His 
response  was: 

"I  did  experience  a  number 
of  minor  problems  during  the 
first  week  or  so,  but  as  this  is 
a  trial  of  the  system  in  the 
'real  world'  this  was  only  to 
be  expected.  Also  the 
potential  for  problems  was 
made  clear  to  me  in  my  initial 
discussions  before  becoming 
involved.  I  was  asked,  and 
expected,  to  give  feedback. 
PPD  and  Mediphase  have 
resolved  all  problems  as 
quickly  as  possible. 

"I  have  not  experienced  any 
increase  in  time  taken  to 
dispense  or  price 
prescriptions  and  have  not 
had  to  install  another 
telephone  line.  I  can  see  no 
need  to  employ  extra  staff  as 
any  extra  time  which  may  be 
required  on  SCRIPTS  will  be 
compensated  by  no  longer 
having  to  sort  and  bundle 
prescriptions.  The  on-screen 
information  available  also 
helps  save  time  and  money. 

"I  firmly  believe  that 
SCRIPTS  is  the  solution  to 
what  I  have  always  found  a 
most  tedious  task,  namely 
sorting  prescriptions  for 
submission  to  the  PPD.  I  have 
no  regrets  about  becoming 
involved  with  SCRIPTS  and  if 
pharmacists  are  unable  to  see 
this  as  progress,  I  fear  for  the 
future  of  my  profession." 

Not  satisfied  with  one  view, 
I  also  spoke  to  Mr  Brunton 
(who  was  quoted  in  your 
article),  who  informed  me 
that  while  your  article  was 
correct  in  stating  that 
prescription  pricing  is  taking 
him  longer,  it  does  not  qualify 
this  by  stating  that  he  has  not 
yet  had  the  full  Mediphase 
Highway  conversion  due  to  a 
hard  disk  capacity  problem. 
This  necessitates  the  re-entry 
of  patient  history  within  PMR 
for  each  new  prescription. 

Mediphase  is  in  the  process 
of  resolving  this  hard  disk 
capacity  problem  at  no 
additional  cost.  The  cost  of 


software  upgrades  has  been 
met  by  Mediphase.  Any  new 
system  has  a  learning  curve 
which  involves  greater  input 
at  the  beginning.  These  are 
not  enduring  problems. 

On  balance  he  said:  "In 
technical  terms,  SCRIPTS  is 
good.  There  are  many  hidden 
advantages.  Prescription 
pricing  does  take  me  longer, 
but  because  of  the  fact  there 
are  problems  attendant  to  the 
SCRIPTS  package,  I  cannot 
accurately  determine  how 
much  of  that  extra  work  may 
be  attributable  to  SCRIPTS." 

Getting  the  balance  right  is 
always  difficult  -  and  always 
important.  The  pharmacy 
profession  must  decide  for 
itself  the  merits  or  demerits  of 
SCRIPTS.  All  PPD  asks  is  the 
information  given  is  balanced. 
Nicholas  Orr 
Transition  manager,  PPD 


I  would  draw  attention  to  the 
Update  article,  entitled  The 
PC4  Problem'  (C&D  April  20). 

The  article  implies  that  a 
pharmacist  might  be 
disciplined  for  providing 
information  about  a  medicine, 
in  this  case  PC4.  This 
assumption,  surely,  is 
incorrect.  A  pharmacist  is  free 
to  provide  any  information 
about  any  medicine  to  the 
public.  What  he  or  she  is  not 
free  to  do  is  to  divulge  to  a 
third  party  the  medication 
records  a  patient  has  reposed 
with  him  in  confidence. 

There  was  no  suggestion 
that  the  pharmacist  did  this.  It 
was  not  the  pharmacist  who 
told  Mrs  Jones  that  her 
daughter  had  used  PC4.  She 
found  this  out  for  herself. 

It  is  ludicrous  to  suggest 
that  a  pharmacist  is  liable 
because  he  has  provided 
information  about  a  medicine, 
but  no  information  to  a  third 
party  that  a  particular  patient 
is  taking  that  medicine.  Note 
that  the  pharmacist  in 
question  did  not  comment  on 
the  patient  at  any  stage. 
P  Francis 
Northampton 

Surgichem  surviving  at 
pharmacy's  expense 

Representatives  of  Surgichem 
inform  me  that  they  are  doing 
independent  pharmacy  a 
favour  by  convincing  homes 
to  use  the  Nomad  System, 
which  any  pharmacist  would 
be  only  too  pleased  to  supply 
free!  They  then  approach  the 
local  independent  pharmacy, 
blame  Boots  for  offering  this 
service  free,  and  expect  the 
pharmacy  to  offer  the  service 


for  nothing. 

The  company  does  not 
make  it  clear  that  the 
pharmacy  has  to  bear  the  cost 
of  the  monitored  dosage 
system  and,  for  a  95p 
dispensing  fee,  is  making  a 
loss  in  offering  this  service. 
They,  in  fact,  suggested  to  me 
that  the  payment  for  advice  to 
homes  should  be  offset 
against  these  costs. 

We  were  in  a  fortunate 
situation  until  recently  when, 
due  to  our  negotiating  skills, 
we  had  convinced  the  homes 
we  dealt  with  to  contribute 
towards  the  cost  of  materials. 
Due  to  the  marketing 
methods  of  Surgichem,  the 
homes  have  now  refused  to 
contribute  at  all. 

I  wrote  twice  to  Mr  Niven  of 
Surgichem  and  have  not  had 
any  written  response.  His 
representatives  telephoned 
me  to  say  that  a  large 
proportion  of  pharmacists 
were  only  too  happy  to  get 
extra  prescription  business 
and  could  not  understand  my 
reason  for  concern. 

Wake  up,  pharmacists!  The 
only  party  to  gain  out  of  this 
arrangement  is  Surgichem.  I 
am  writing  to  inform 
colleagues  of  the  dangers  of 
Surgichem's  activities,  as  my 
belief  is  that  they  are  not 
working  in  the  interest  of  the 
profession.  I  would  like  to 
hear  from  any  pharmacist 
who  has  had  similar 
experiences,  on  0171  722 
5221.  Also,  I  would  ask 
pharmacists  to  think  very 
carefully  before  offering  the 
Nomad  System  to  clients.  It  is 
my  understanding  that  Boots 
is  reviewing  its  position  too. 

If  we  are  so  gullible,  then 
we  must  not  complain  about 
the  state  of  our  remuneration. 
A  Kantaria 
London  NW3 


In  your  otherwise  excellent 
profile  of  my  colleague 
Georgina  Craig  (C&D  April  13) 
I  was  concerned  to  read  that 
"...  Mary  Allen  left  the  NPA  at 
the  end  of  last  summer  at 
short  notice".  This  is  not  so. 
Our  parting  was  totally 
amicable  and  on  full 
contractual  terms. 

During  her  eight  years  at 
Mallinson  House,  Mary  did  a 
super  job,  first  as  head  of 
information  and  then  as  head 
of  the  professional  services 
department.  She  has  a  fully- 
justified  reputation  for  hard 
work,  professionalism  and 
dedication  to  the  cause  of 
community  pharmacy. 
Tim  Astill 
Director,  National 
Pharmaceutical  Association 


TRILUDAN 

terfenadine 
a  major  part  of  the  plan 


TRILUDAN  -  the  first  POM-to-P 
non-sedating  antihistamine  -  has  mac 
the  transition  so  successfully  that  it  is 
now  market  leader  and  there  are  mar 
excellent  reasons  to  accord  it  pride 
of  place: 

•  It's  the  most  frequently  customer- 
selected  hayfever  brand  in 
pharmacy' 

•  It's  backed  by  a  high-impact 
consumer  campaign  for  optimum 
awareness: 

Press  Advertising.  PR  Campaign. 
Direct  Mail  targeted  to  Hayfever 
Sufferers 

Reference  1  Counterpoint, Year-to-Date,  September  1995 

Presentations:  Triludan  Tablets  Each  tablet  contains  60mg  ten 
Triludan  Forte  Tablets  Each  tablet  contains  120mg  terlenadine.Si 
Tablets  Each  tablet  contains  120mg  terfenadine.  Uses:  Antihistaj 
indicated  lor  symptomatic  relief  ol  hayfever.  allergic  rhinitis  and  aj 
skin  conditions  Dosage  and  Administration:  Adults  and  Chi\ 
over  12 years  As  a  single  dose  or  two  divided  doses  Allergic  sH 
conditions  120mg  daily  Hayfever.  allergic  rhinitis'  Starting  do3 
daily,  increase  to  120mg  daily  il  required  Children:  Allergic  skin 
conditions,  hayfever,  allergic  rhinitis.  6-12  years  30mg  twice  dd 
not  exceed  the  maximum  recommended  dose  Contra-indicatii; 
warnings  etc.:  Contra-indications:  Concomitant  use  with  oral 
ketoconazole  or  itraconazole  or  erythromycin  Use  in  patients  wij 
significant  hepatic  dysfunction  Known  hypersensitivity  to  the 
drug  Warnings  QT  prolongation  andtir  ventricular  arrhythmias,  I 
including  torsades  de  pointes  have  been  reported  at  doses  highel 
those  recommended  and  at  normal  doses  in  patients  whose  telle] 
metabolism  is  impaired  by  drugs  or  by  liver  disease  (see  'Contra] 
indications')  It  syncope  occurs,  tertenadine  should  be  discontin] 
the  patient  evaluated  lor  potential  arrhythmias  Precautions:  Terfl 
is  not  recommended  in  palients  in  whom  electrolyte  imbalance  q 
prolonged  QT  interval  are  known  or  suspected  Concomitant  us| 
tertenadine  is  not  recommended  in  patients  receiving  potentially 
anhythmogenic  drugs  and  those  producing  electrolyte  imbalanc] 
aslemizole  Although  evidence  is  lacking,  the  risk  ol  arrhythmia 
increased  (see'Warnings')  Pregnancy  and  lactation:  See  lull  da! 
Side-effects:  The  following  side-ettects  have  been  reported:  ;j 
pain  and  dyspepsia,  alopecia,  anaphylaxis,  angioedema,  arrhytti| 
bronchospasm,  contusion,  convulsions,  depression,  dizziness, 
insomnia,  taundice,  liver  dyslunclion,  menstrual  disorders, 
musculoskeletal  pain,  nightmares,  palpitations,  paraesthesi 
photosensitivity  reactions,  rash,  sweating,  syncope  (see  'Warninl 
tremor,  visual  disturbances  In  objective  tests  Triludan  has  beer| 
to  be  free  Irom  central  nervous  system  side-elfects.  Reports  of 
drowsiness  are  extremely  rare  but  it  is  advisable  to  check  the  hi 
response  before  driving  oi  performing  complicated  tasks  Drug1 
Interactions:  Use  with  oral  ketoconazole  or  itraconazole  is  crj 
indicated  Use  with  erythromycin  is  contra-indicated.  Concurn 
with  other  imidazole  oral  antifungals  or  other  macrolide  antibiol] 
recommended  Concurrent  use  ot  drugs  with  arrhythmogenic  p| 
those  causing  electrolyte  imbalance  is  not  recommended  (seed 
sheet)  Pharmaceutical  Precautions:  None  Legal  Catego 
Package  Quantities:  Triludan  Tablets:  Packs  ol  10  tablets.  Tr 
Forte  Tablets  Packs  ol  7  tablets  Seldane  Tablets:  Packs  ol  7t;| 
Product  Licence  Numbers:  Triludan  Tablets  4425/0024. 7 
Forte  Tablets  4425/0091. Seldane  Tablets  4425/0097  Produi 
Licence  Holder  Marion  Merrell  Lid .  Broadwater  Park.  Denh; 
Uxbridge  UB9  5HP 

RSP  (including  VAT)  Triludan  Tablets:  pack  ol  10  £299  Trill 
Tablets:  pack  ol  7  £3.95  Seldane  Tablets:  pack  ol  7  £3.95 
Oate  of  preparation:  April  1996 
Further  intormation  including  Product  Data  Sheet  is  available 
Marion  Merrell  Ltd.,  Hoechst  Marion  Roussel,  Broadwater  Part, 
Uxbridge,  Middlesex  UB9  5HP 

Marion,  Merrell,  Seldane  and  Triludan  are  registered  trademark^ 
960307a  SG 
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ADVERTISEMENT  FEATURE 


Over  the  past  2  years  there  has  been  a 
rush  of  POM-to-P  launches  within  most 
product  categories.  Many  of  these  new 
products  represent  big  profit  potential  for 
their  manufacturers  -  and  are  heavily 
promoted  to  consumers  as  well  as 
professionally.  Pharmacy  shelf-space  is 
now  at  a  premium  -  but  should  you 
reduce  the  space  of  established  brand 
leaders  and  their  predictable  profits  for 
newcomers  which  may  not  live  up  to  their 
profit  promises7 

Space  Planograms  - 
facing  up  to  the  future 

Of  course  it  makes  sense  to  capitalise  on 
POM-to-P  introductions  -  customers 
always  prefer  an  up-to-date,  well-stocked 
pharmacy.  But  how  do  you  get  the 
balance  between  new  and  existing 
products  right? 

Space  planning  techniques  are  becoming 
much  more  sophisticated  and  scientific, 
based  on  balancing  the  sales  and  profit 
potential  of  established  as  well  as  newly- 
launched  brands. 

The  very  latest  in  display  technique  - 
space  planograms  -  provides  the  retail 
pharmacist  with  a  blueprint  to  allocate 
facings  according  to  these  principles  - 
and  what's  more,  it's  a  simple  procedure 
designed  to  save  hours  of  planning  time! 

Space  Planograms  - 
giving  seasonal  products 
room  to  grow 

In  no  area  of  pharmacy  medicine  has  there 
been  such  a  rush  of  POM-to-P  product 


for  Windows'"  Space  Management 
system  -  a  technique  widely  used  by  the 
major  Grocery  chains. 
Where  space  is  at  a  premium,  this 
system  has  been  shown  to  maximise 
both  sales  and  profit,  while  still  ensuring 
customer  choice. 

Hoechst  Marion  Roussel  have  sponsored 
a  major  initiative  to  help  the  independent 
pharmacist  optimise  his  profits  this 
hayfever  season  by  combining  this  new 
Apollo  technology  with  the  latest  Nielsen 
Market  Research. 

Based  on  1995  Nielsen  OTC  Hayfever 
Market  data  for  Independent  Pharmacies, 

Point  of  Sale  Materials  available 
to  support  Tnludan 


Making  sure  hayfever 
profits  aren't  left  on  the 
shelf 

For  ease  of  customer  selection,  all 
hayfever  products  are  grouped  by 
subcategory  -  Oral  Remedies,  Nasal 
Sprays  and  Eye  Drops.  The  planograms 
are  designed  to  allocate  facings  on  the 
shelf  according  to  national  brand  shares 
(value  and  volume)  plus  trade  profit 
before  bonus. Oral  remedies  account  for 
about  three  quarters  of  all  OTC  Hayfever 
sales,  which  is  reflected  in  their  share  of 


space  planograms  have  been  specifically 
formatted  for  typical  Independent 
Pharmacy  shelf  units  -  3  foot  (91  cm), 
4  foot  (1 .22  cm)  and  2  x  3  foot.  There's 
no  doubt  that  more  and  more  pharmacies 
will  now  start  to  use  planogram 
techniques  to  get  the  most  from  the 
hayfever  season.  So,  how  do  they  work? 


shelf  space.  With  a  brand  share  over 
three  times  that  of  the  second  leading 
antihistamine,  it  is  not  surprising  that 
TRILUDAN  is  the  major  contributor  to  the 
Oral  Remedies  sector. 

For  further  information  on  space  planning 
and  Point-of-Sale  material,  contact  your  local 
Hoechst  Marion  Roussel  representative. 
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icences  than  in  the  hayfever  market  - 
and  this  means  that  the  pharmacist 
leeds  to  take  extra  care  to  allocate  shelf 

pace  and  facings,  to  ensure  optimal 
jrofit  in  the  short  3-4  month  season.  One 

f  the  best  ways  to  do  this  is  the  Apollo 


Finally  -  some  useful  hints 

•  As  the  hayfever  season  is  so  short,  maximise 
profits  by  devoting  as  much  space  as  possible  to 
hayfever  brands  and  by  setting  up  a  full  display  just 
before  the  summer  pollen  starts  to  peak 

•  Try  displaying  products  in  a  prominent  site 


behind  the  counter  (if  possible  at  eye-level)  - 
and  involve  your  assistants  by  asking  them  to 
maintain  the  planogram  display  throughout  the 
season  (April-July) 

•  If  your  shelf  space  isn't  exactly  like  the  one 
shown,  don't  worry  -  simply  use  the  facing 
plan  as  a  guide  for  your  display 


BUSINESS  NEWS 


mark  promises  increased 
value  for  shareholders 


Numark  shareholder  Alf  Hawkins  from  High  Wycombe  (left)  at  the 
Numark  AGM  with  Stuart  and  David  Gale  from  Sutton  Coldfield 


Numark  directors  recommended 
an  interest  payment  of  5  percent 
per  annum  from  February,  l!l!)f>, 
on  all  shareholdings,  in  addition 
to  1995  allocations,  at  the  com- 
pany's first  A(iM  in  Birmingham 
recently. 

The  1!)!).")  results  show  a  sur- 
plus of  £377,000  before  alloca- 
tions of  £326,000  on  a  turnover 
lot  the  period  ol  rS.r,,r,2:!,7.r)5.  This 
represents  a  recovery  of  84  per 
c  ent  of  the  lee  for  the  1  1  months 
lor  the  average  shareholder.  The 
highest  sum  paid  in  rebate  to  a 
single  pharmacy  shareholder 
was  S 1 ,255. 

II  is  the  intention  of  Numark 
that  the  rebate  should  exceed 
UK)  percent  in  1996. 

The  company  commenced  trad- 
ing on  February  1,  1995,  with  820 
pharmacies.  The  figure  now 
stands  al  900. 

( )wn-brand  sales  were  up  by  21 
per  cent  on  1994.  Twenty-nine 
products  were  launched  and  six 
relaunched.  There  was  a  79  per 
cent  increase  on  OTC  earnings  in 
1995  over  1994. 

An  EPoS  user  group  is  being 

PMI  lowers  home 
premium  rates 

A  rates  review  means  thai  most 
Pharmacy  Mutual  Insurance  pol- 
icyholders will  enjoy  lower'  home 
insurance  premiums  when  they 
renew  after' May  1  -withonlya  few 
going  up.  In  sorrre  cases,  tire  reduc- 
tions will  be  substantial,  says  PMI. 

A  sophisticated  computer  sys- 
tem was  used  to  compare  differ- 
ent risk  areas  down  lo  the  fourth, 
or  even  fifth,  postcode  digit. 

PMI  will  continue  lo  offer  its 
free  renewal  scheme,  whereby 
five  consecutive  years  without  a 
claim  will  entitle  tin'  policyholder 
to  a  sixth  year's  cover'  free.  The 
company  is  also  offering  lo  pay 
any  transfer  fee,  of  up  to  ,Sii5, 
incurred  by  moving  policies  from 
banks  or  building  societies. 


formed  to  offer  information  and 
guidance  to  shareholders,  espe- 
cially in  matters  of  range,  pricing 
and  stockholding. 

Terry  Norris,  Numark's  manag- 
ing director,  told  C&D  I  hat  a  data 
collection  system  from  a  user 
group  representing  different 
types  of  pharmacies  is  now  in 
place.  Analysis  of  the  data  will 
enable  rapid  merchandising  ad- 
vice to  be  provided.  The  system, 


Smith  &  Nephew  has  established 
a  joint  venture  with  California- 
based  Advanced  Tissue  Sciences 
to  produce  and  market  an  off  the 
shell  bioengineered  human  skin 
replacement  product  Derma- 
graft  will  be  targeted  al  a  $2.5  bil- 
lion worldwide  market  for  the 
treatment  of  chronic  diabetic 
foot  ulcers. 

S&N  believes  Hits  second  ven- 
ture with  ATS  will  help  to  con- 
firm its  position  as  the  leading 
world  supplier  of  tissue  repair 
systems.  It  predicts  that  products 
based  on  such  tissue  engineering 
technology  will  provide  cost 
advantages  and  above  average 


which  currently  involves  30-35 
users  and  is  expanding,  will  be 
able  to  report  on  w  hat  is  selling 
and  w  hat  linear  footage  is  being 
given  to  particular'  groups  of 
pr<  (ducts. 

Some  problems  on  reporting 
and  communication  arose  in 
1995,  but  these  are  being 
addressed  in  1996.  A  programme 
of  visiting  shareholders  is  begin- 
ning this  month. 


sales  growth  goirrg  into  the  next 
millennium. 

S&N  is  to  pay  an  initial  $10  mil- 
lion for  a  50  per  cent  interest  in 
the  joint  venture,  and  will  pro- 
vide a  three-year  loan  of  10m  al 
LIB<  >R,  plus  4  per  cent. 

I  sing  a  method  similar  to  the 
existing  cartilage  replacement 
joint  venture,  human  cells  are 
cultured  on  a  biodegradable 
mesh.  Clinical  evaluation  has 
been  under  way  in  the  US  and 
France  and  expedited  review  sta- 
tus has  been  granted  on  the  basis 
of  clinical  need.  Product  launch 
is  expected  in  the  third  quarter  of 
191)7 


Glaxo  Wellcome  'to  get 
closer'  to  community 
pharmacies 

There  was  speculation  this  week 
that  long-standing  talks  between 
( ilaxi  i  Wellcc  ime  and  win  ilesaleis 
on  the  company's  agency  scheme 
were  reaching  a  crucial  point 
with  an  imminent  announcement 
possible.  GW  has  been  re-assess- 
ing trading  agreements  ami  has 
consulted  the  British  Association 
of  Pharmaceutical  Wholesaler  s. 

However,  a  spokesperson  for 
GW  said  aspects  ot  t  he  agreement 
were  still  being  examined  and  a 
strategy  might  not  be  finalised 
until  later  in  the  summer'. 

Meanwhile,  GW  is  conducting  a 
survey  of  community  pharmacy. 
It  has  sent  a  questionnaire  to  all 
community  pharmacists  in  what 
its  believ  es  is  recognition  of  their 
importance  as  customers  and 
"the  need  to  get  closer  to  them". 

Challenge  over 
parallel  imports 

Three  research-based  companies 
are  taking  the  European  Commis- 
sion to  court  m  a  bid  to  prevent 
economic  damage  from  the  paral- 
lel importing  of  unpatented  pr  od- 
ucts from  Spain  and  Portugal. 

Glaxo  Wellcome,  Mer  c  k  Sharp 
&  Dohme  and  Organon  filed  an 
action  on  Monday  with  tire  Court 
of  First  Instance  of  the  European 
Communities  to  challenge  the 
Commission's  decision  to  reject 
applications  by  ten  member 
states  for  safeguards  against  dis- 
tortions in  the  internal  market. 

The  transit        period  in  Spain's 

accession  treaty,  winch  allowed 
patent  holders  to  block  unpatented 
Spanish  imports,  is  ending. 


Panpharma  sets  up  sales  force 

Panpharma  is  setting  up  a  new 
ten-strong  pharmacy  sales  f<  iree. 

"With  Movelat  Relief  destined  to 
become  a  major  over  the  counter 
brand,  and  other  products,  such  as 
Propain  and  Dermacort,  destined 
to  grow  significantly,"  the  com- 
pany has  recruited  ten  a<  -count 
managers  to  facilitate  the  distribu- 
tion, display  and  pharmacy  sup- 
port programme  for  all  Pan- 
pharma products. 


Smith  &  Nephew  sets  up  a 
second  skin  joint  venture 


PHARMACY 


ONE 


FT! 

is        >  ll 
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HOUR 


FILM  CENTRE 


The  ONLY  Photographic  Minilab 
Designed  for  Pharmacies. 

Why  Choose  Anything  Else? 

To  find  out  more,  call  Gretag  Imaging  on  (01 753)  840920 
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OTC  benefits  endorsed 


The  European  Parliament  and 
Council  of  Ministers  have  ad- 
opted resolutions  which  should 
provide  a  fillip  for  over  the 
counter  medicines. 

The  final  text  from  the  Parlia- 
ment "considers  thai  respons- 
ible sell-medical  ion  should  he 
further  promt >!ed,  w  hich  w  ill  h  is 
ter  the  growing  desire  of  the 
European  Union's  citizens  to 
take  responsibility  for  I  hen  own 
health  and  also  help  reduce 
health  expenditure 

"In  recent  years,  responsible 
self-medication  has  been  identi- 


fied as  an  important  element  in 
long-term  health  policy  by  the 
institutions  of  the  European 
( '( immunity.  As  a  pai  l  i  if  I  he 
process  of  improving  the  legal 
en\  ironmenl  lot  non-prescrip- 
tion medicines,  ll  will  lie  llilpol 

tant  to  establish  more  transpar- 
ent proci 'dures  which  define  the 
method  bj  which  prescription 
medicines  can  be  transferred  to 
nun  prescription  slalus." 

The   lexis   will    be   useful  lor 

trade  associations  when  lobby- 
ing for  advances  at  national  and 
European  level. 


BSE  threatens  animal  medicine  market 


The  continuing  uncertainly  over 
BSE  is  putting  in  jeopardy  up  to 
£80  million  of  animal  medicine 
sales,  Brian  ('lark,  the  new 
chairman  of  the  National  Office 
of  Animal  Health,  said  at  the 
association's  annual  dinner  last 
week  (April  2-1).  Stability  could 
only  be  re-established  by  deci- 
sive action  based  on  science,  he 
added. 

Farmers  were  understandably 
cutting  back  on  postponable 
expenditure  and  animals  were 
not  being  treated. 


A  NOAH  survey  showed  sales 
of  just  over  S327m  for  1995,  re- 
presenting a  15.9  per  cent 
increase  on  lil'.H.  Areas  of  partic- 
ular growth  included  pel  and 
farm  annual  ectoparasiticides 
and  cardiovascular  and  diuretic 
products. 

A  second  survey,  with  28 
\<).\ll  member  companies  res- 
ponding, revealed  a  net  positive 
balance  of  trade  of  nearly  £60m 
in  1995. 

N(  )AH  this  yeai  celebrates  its 
tenth  anniversary. 


Two  of  the  UK's  most  successful 
over  the  counter  marketeers  have 
resigned  from  Warner  Wellcome 
Consumer  Healthcare  to  form  K2 
Marketing.  Jeremy  Kelly  and 
Jason  Kalik  were  responsible  for 
the  launches  of  Zovirax  Cold  Sore 
Cream,  Beconase  Hayfever, 
Benylin  4-Flu  and  Zantac  75  -  four 
of  the  UK's  six  best-selling  OTC 
product  launches  over  the  past 
three  years.  According  to  Jeremy 
Kelly,  the  newly-formed  company 
will  be  able  to  deliver  a  fully- 
integrated  range  of  consulting 
and  agency  services  from  one 
source  for  the  whole  of  the 
marketing  cycle. 
K2  Marketing.  Tel:  01962-843141. 


Retailers  urged  to  cut  plastic  card  crime 


OverS83  million  was  lost  to  plas- 
tic card  fraud  m  19H5  and  retail- 
ers were  the  prime  target  for 
these  fraudsters,  says  Card 
Watch,  the  banking  industry's 
prevention  campaign.  Nearly 
seven  out  of  ten  fraudulent  card 
transactions  took  place  over  the 
counter 

But  retailers  were  fighting 
back  -  in  1995,  over  115,000 
fraudulent  cards  were  stopped  at 
the  counter  by  attent  ive  stall 

Clues  to  look  for  were  transac- 
tions where  the  value  was  made 


up  to  just  below  the  cheque  guar- 
antee or  floor  limit;  customers 
who  appeared  to  select  goods  at 
random,  or  those  buying  many  of 
the  same  item;  customers  or 
groups  of  youths  trying  to  dis- 
tract your  attention  by  being 
over-friendly  or  rowdy. 

Card  Watch  suggests  asking: 
Does  the  customer  avoid  eye 
contact  and  appeal"  to  be  shifty'.1 
Do  the  goods  being  bought 
match  the  customer's  apparent 
image  or  lifestyle? 
Card  Watch.  Tel:  0990  500005. 


NUCARE  CONVENTION 


The  power  of  the  multiples, 
the  privilege  of  independence 


The  first 
Nu  care 
convention, 
held  at  the 
Stakis  Hotel, 
Northampton, 
last  weekend, 
was  judged  a 
resounding  success  by 
the  120  Nucare 
members  and  suppliers 
who  attended. 
Managing  director  Veni 
Harani  described  the 
company  as  a  new 
animal  which  has 
defined  a  new  place  in 
the  pharmacy  world 

"The  future  offers  a  tremendous 
opportunity  for  independents 
who  come  together  as  a  team," 
Council  member  Andrew  Burr 
told  delegates  at  the  Nucare 
convention.  "We  need  to  talk 
about  the  future  in  terms  of 
pharmacists."  His  vision  of  the 
future  included  negotiating  for  a 
contract  which  offers  a  substan- 
tial professional  allowance  for 
services,  irrespective  of  pre- 
scription volume.  "The  current 
situation,  effectively  being  paid 
for  piecework,  is  almost  an 
abomination  for  a  profession. 
We  need  a  future  that  is  based 
on  professionalism." 

Independent  privilege 

"Nucare  offers  the  power  o|  the 
multiples  and  the  privilege  of 
independence.''  Tony  de  Nicola, 
an  American  phannacy  consul- 
tant, told  the  conference.  Mr  de 
Nicola,  a  founder  member  of  a 
buying  group  in  New  York  some 
20  years  ago,  stressed  the  value 
of  buy  ing  groups  as  a  voice  for 
independents  when  dealing  with 
multinationals,  "particularly  when 
power  is  concentrated  with  global 
manufacturers". 

Ihs  advice  to  Nucare  mem- 
bers was:  commit  to  and  partici- 
pate in  all  programmes;  con- 
form to  supplier  terms;  partici- 
pate in  group  activities;  and  pro- 
vide input  to  home  office. 

Looking  to  the  future,  Mr  de 
Nicola  predicted  a  declining 
number  of  independents,  all 
independents  in  groups  or  net- 


ueare, 


works,  and  many  changes  to 
pharmacists'  reimbursement 
"The  supply  function  has  verj 
limited  value  and  no  one  wants 
to  pay  a  lot  of  money  lor  if"  he 
warned. 

Commitment 

"<  )iu  two  organisations  must 
work  together  for  our  mutual 
futures,"  David  Taylor,  manag- 
ing director  of  AAII  Pharmaceu- 
ticals, told  the  convention.  "We 
need  you  to  maintain  and  sup- 
port our  sales  growth  and  to 
maintain  ( nu  ci  immitmenl  to  I  he 
independent  sector."  In  return 
for  its  commitment,  Mr  Taylor 
said  AAH  wanted  commitment 
from  Nucare  members.  He  cau- 
tioned against  "cherry  picking" 
from  a  full-line  wholesaler. 
"Don't  go  to  others  and  expect  a 
Rolls-Royce  service  from  us." 

His  parting  words  to  the  con- 
vention highlighted  the  need  for 
both  companies  to  "respond  to 
market  changes  and  enjoy  our 
growth  together". 

Breaking  through 

A  1  ichei  in  yi  lursell  w  ill  all<  >\\ 

you  lo  overcome  obstacles'  was 
one  of  the  central  messages  in 
the  interactive  presentation 
from  Alex  McPhail,  managing 
director  of  Speakers  Interna- 
tional, a  corporate  training 
organisation. 

His  suggestions  for  success 
included  modelling  yourself 
exactly  on  a  highly  successful 
mentor  and  not  allowing  lack  of 
success  to  have  a  negative  feed- 
back effect  on  your  perfor- 
mance. The  grand  finale  was  a 
practical  demonstration  of 
belief  in  yourself  overcoming 
obstacles  with  three  delegates 
slicing  a  block  of  woi  id  in  hall 
with  their  bare  hands 
•  Nucare  used  the  convention 
to  launch  its  new  logo  (pic- 
tured), which  reflects  its  devel- 
opment from  simply  "negotiat- 
ing competitive  prices"  with 
suppliers  to  helping  members 
expand  professional  services, 
raise  standards  and  invest  in  fur- 
ther training. 
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Classified 


Appointments  £25P.S.C.C.  +  VAT  minimum  3x1 
General  Classified  E23P.S.C.C.+  VAT  minimum  3x2 
Box  Numbers  E12.0U  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  I Oam  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way.  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377222  Internet:  http://www.dotphamiacy.comy. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


VISA 


7^ 


APPOINTMENTS 


Pharmacists/Dispensers 

Elders  Pharmacies  Pic  is  a  recently  established  and  dynamic 
company  offering  exceptional  career  opportunities  to  the  right 
candidate. 

We  are  seeking  well-motivated,  enthusiastic  and  hard  working 
individuals  to  complement  our  existing  teams  in  Stirling  and 
Manchester. 

Pharmacists  are  required  at  both  our  branches.  In  return  we  offer  an 
excellent  salary  package  and  company  car. 

Dispensers  are  required  at  our  Manchester  branch.  In  return  we  offer 
an  excellent  salary  package. 

Please  send  a  letter  of  application  and  CV  to  Dr  Andrew  Gitsham, 
Elders  Pharmacies  Pic,  Unit  5,  Milton  Court,  Horsfield  Way, 
Bredbury  Park  Industrial  Estate,  Stockport  SK6  2TD. 


SWAINS 

INTERNATIONAL  PLC 

WE  INVITE  APPLICATIONS  FOR 
THE  POSITION  OF 


AREA  SALES  MANAGER 
FOR  SCOTLAND 


As  a  leading  photographic  and  video  wholesaler  and 
distributor  we  require  someone  with  a  desire  to  suc- 
ceed m  a  competitive,  yet  rewarding,  environment 
Knowledge  ot  Ihe  pholographic  trade  and  its  prod- 
ucts would  be  an  advantage  but  is  not  essential  We 
otter  a  very  attractive  salary  package  with  company 
car  and  other  benetits  together  with  a  high  degree  ol 
job  satisfaction 
You  will  report  directly  to  the  regional  manager 

Please  apply  in  writing,  enclosing  a 
copy  ol  your  CV  to 


Steve  Allen,  Regional  Manager, 
Swains  International  pic, 
Eastland  House,  Westgate, 
Hunstanton,  Norfolk  PE36  5EW. 

Tel:  01485  533393 

NO  AGENCIES 

Ail  applications  will  be  treated  in  the 
strictest  confidence 


LONDON  SE15 

We  require  an  enthusiastic  manager  for  a 
pharmacy  close  to  a  GP  health  centre.  You 
should  be  keen  on  patient  counselling  and 
professional  development,  but  also 
understand  the  commercial  reality  of  the 
NHS. 

We  can  offer; 

■  4/5  day  week,  alternate  Saturdays 

■  Expenenced  staff:  dispenser  and 
counter  assistant 

■  Support  for  professional 
development 

■  Salary  by  negotiation 

If  you  fit  the  bill  please  contact 
Tony  De  Souza 
Tel:  01634  232079  (day) 
Please  leave  a  message 
or  0973  703120  (evenings). 


CORNWALL 

II  you  ore  interested  in  living  and  working  in  this 
desirable  area  please  forward  details  ol  your 
requirements  As  a  small  privately  owned  group  we  will 
be  pleased  to  provide  details  ol  immediote  ond  luture 
manageriol  prospects  Phormoosts  are  encouroged  ond 
expected  to  use  their  own  initiative  in  the  running  ol 
each  branch  Regular  salary  review  and/or  commission 
ensure  that  success  is  rewarded.  Free  health  and  sick 
pay  insurance  and  live-day  week  scheme,  help  with 
removal  expenses 

Write  to  Williams  Chemists  Ltd, 
30  Normondy  Way,  Bodmin,  Cornwall  PI  3 1  I  EX 
Telephone:  01208  72769 


AGENTS  WANTED 
England,  Wales  &  Ireland 

OTC  Topical  lotion.  Great  story  with  proven  track  record.  20% 
commission.  No  stockholding.  For  further  details  contact 
Graeme  Scott,  2 1  Macadam  Place,  South  Newmoor,  Irvine,  Ayrshire 
Tel:  01294  215951.  Fax:  01294  221600 


Near  Durham  City 

Enthusiastic  Pharmacist  Manager 
required  for  busy  community 
pharmacy  in  pleasant  area.  Full 
supporting  staff.  Five  day  week. 

No  late  nights.  Minimum 
paperwork.  Four  weeks  holiday. 
Excellent  salary  and  bonus  for 
right  applicant.  Newly  qualified 
(June  '96)  considered. 
Telephone  (0191)  384  7708 
weekdays,  (0191)  386  0566  after 
6pm  and  weekends. 


WEST  LONDON 

We  require  a  Pharmacy  Manager 
for  an  easily  managed 
pharmacy.  This  position  Is  an 

Ideal  appointment  for  a 
commercially  minded,  newly 
qualified  pharmacist. 
•  Excellent  supporting  staff  •  5 
day  working  week  •  Competitive 
salary. 

Please  telephone  Mr  Mlhir 
Thakerar  on  0181  743  1320 
(days)  0181  449  7127  (evenings) 


WORCESTER 

Enthusiastic  Pharmacist  required 
for  a  new  community  pharmacy. 
Excellent  salary  and  supporting 
staff.  Locums  also  required. 

Telephone  01905  23822  or 
01905  458104  (after  7pm) 


HALIFAX 

Manager  required  for  newly  refitted 

branch  pharmacy.  Excellent 
supporting  staff  and  no  rotas.  Top 
salary  package  and  bonuses. 
Telephone  Colin  Parker  on 
01422  .372108  during  working  hours  or 
01937  8.35163  al  any  other  time. 


OXFORD 

Relief  Pharmacist  Manager  required 
by  small  progressive  group  Applica- 
tions welcome  from  experienced  Phar- 
macists as  well  as  those  registering 
this  summer 

Please  contact  Adrian  Taylor  on 
01242  226814  (office  hours)  or01793 
706767  (evenings). 


HIGHAMS  PARK 
LONDON  E4 

Pharmacist  Manager  or  long- 
term  locum  required  for  an 
easily  run  pharmacy.  Minimum 
paperwork.  Also  locum  required 
Bethnal  Green  London  E2 
(near  tube) 
Please  telephone  01376  520052 
or  01763  248440  anv  time 


South  East  Essex 

Enthusiastic  Pharmacist  Manager 
required  for  small  expanding 
group  of  pharmacies.  Five  or  five 
and  a  half  day  week.  Minimum  of 
paperwork.  Good  supporting 
staff.  Salary  negotiable 
Please  call  0 1 708  856627  or  01 702 
78758  (days)  or  01702  551219 
(evenings). 


Dispensing  Assistants 

BEXLEY,  &  THORNTON  HEATH. 
Kent  Croydon 

We  are  looking  for  experienced  dispensers.  One  lo 
work  in  Bexley  &  one  in  our  Croydon  branch. 

Excellent  rates  of  pay 
Tel:  0181  942  0311  (dayl 
or  0181  764  6308  (eves)  lor  further  details 


SMETHWICK, 
BIRMINGHAM 

Branch  manager  required.  Newly 
qualified  considered.  Training 
provided,  good  supporting  staff.  Five 
days  per  week.  Monday  to  Friday. 
Modern  pharmacy.  Salary  £24,000 
plus. 

Please  contact  K.  H.  Fakir, 
MRPharmS,  telephone  0121  440  1642 
or  0121  434  4022. 


PHARMACIST  POST 
EAST  LONDON 

For  a  well  established  community 
pharmacy. 

*  Minimum  Paper  Work 
+  Good  Working  Hours 
+  Friendly  Atmosphere 
+  Salary  Negotiable 

Contact  R.  Patel 

Tel:  0181  558  7741 


MO 
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LOCUMS 


BUSINESS  WANTED 


LOCUM 

We  have  over  5,000  pharmacists 
registered  PLUS  experience  of  I 
handling  over  250,000  bookings 
NATIONWIDE! 

*  Provided  by  experienced  staff.  I 

*  Locum  bone-fides  checked.  I 
■  A  mobile  &  motivated  locum  pool. 
-  NATIONWIDE  COVERAGE.  I 

*  Pharmacist  staff  to  deal  with  I 
technical  issues. 

LEAVE  THE  WORRY  TO  US| 


PHARMACY 

SEK¥B€Sf  

BiXHlMqkm  0121-233  0233 
J/ea/eaitU  0191-2330506 
ManM&t  0161-766  4013 
Cfoffuld  0114-2699  937 
Edtobwyk  0131-229  0900 
Cardiff  01222549174 
London  01892515963 
ExOn  01392422244 


Moss  Chemists  are  a  subsidiary  of  Unichem  PLC,  controlled 
by  Pharmacists  with  a  positive  professional  approach.  We 
are  expanding  rapidly  and  wish  to  hear  of  pharmacies  or 
groups  of  pharmacies  for  sale  throughout  the  U.K.  with  a 
minimum  turnover  of  £500,000. 
Freeholds  purchased.  Please  write  or  telephone: 

Mr  M.  C.  Bayly,  Development  Director 
Moss  C  hemists 
Fern  Grove,  Feltham, 
Middlesex  TW14  <JBI) 
Tel  No:  0181  890  9333 


MOSS 

CHEMISTS 


COMPUTER  SYSTEMS 


LOCUMS 

urgently  required  in  South 
Wales  and  Bristol  area. 
Contact: 

Capital  Support 

Services 
Tel:  01222  540940 
Fax:  01222  549185 


SELF-EMPLOYED 
LOCUMS 

+  Are  you  familiar  with  self- 
assessment'  rules  starting  from 
April  1996? 

+  Qualified  Accountant  provides 
a  full  accountancy/tax  service 
for  reasonable  rates. 

Tel:  0181  908  5006 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS 
&  STOCKTAKERS 


INVERNESS 

EDE3  Town  centre  pharmacy 
available  on  new  lease  with 
flexible  terms.  Est  T/O 
31.03.96  £401,000.  NHS  items 
around  2,325  per  month.  Offers 
around  £95,000  for  GW/Fix 
plus  SAV. 


(01423)  508172 

PRESTON 

[233  Freehold  pharmacy  next 
to  surgery.  This  unique  business 
trades  only  34  hours  per  week. 
T/O  circa  £  1 70,000  showing  net 
profit  to  owner  around  £37,000. 
Offers  for  GW/Fix  around 
£35,000  plus  freehold  £30,000 
plus  SAV. 


PLEASE  PHONE  FOR  DETAILS  OF  THESE 
AND  OTHER  QUALITY  PHARMACIES  FOR  SALE 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%+ VAT  -  24  Buspar 
5mg  (exp  7/96),  60  Lopid  300mg  (exp 
8/96),  84  Rythmodan  100  (8/96),  56 
Rythmodaii  retard  '250mg  (8/96),  150 
Pertofran  (6/96),  62  Lasikal  (exp 
9/96).  Tel:  0131-225  7770. 

TRADE  LESS  30%+VAT+POSTAGE  - 
2x100  Neurontin  300mg,  2x60  Loron 
520.  Tel:  01753  524137. 

TRADE  LESS  30%+VAT  -  lxS4  Moli- 
paxin  50mg  (exp  9/99),  3x28  Trise- 
quens  (exp  2/98),  28  Rifinah  300  (exp 
5/98),  34  Securon  120mg  (exp  9/99), 
42  Surgam  SA  (exp  10/96),  2x50  Indo- 
cid  retard  75mg  PI  (exp  7/96).  Tel: 
0181  994  2447. 

TRADE  LESS  50%+VAT  -  Granuflex 
S143,  Conveen  urisheath  S130,  Con- 
vatec  S300x4.  30  Brufen  granules. 
Trade  less  30%+VAT  -  133  Svnflex. 


2x28Staril  lOmg,  2x30  Colestid,  2x56 
Orimeten  250mg.  Tel:  01474  533047. 
HOLLISTER  -  Stoma  caps  7184  2x50 
S30  each,  Rythmodan  lOOmg  (exp 
11/97,  6/98)  8x84  S5  each.  Prices 
include  VAT+Postage.  Tel:  01:383 
723571 

TRADE  LESS  30%+VAT+POSTAGE 

8  Metrodin  high  purity  inj  75iu  (exp 
09/97).  Tel:  01484  428646. 

TRADE  LESS  30%+VAT+POSTAGE  - 
Sectral  200mg  caps,  Dytac  caps, 
Exterol  inhaler,  Orudis  50mg  caps, 
Hygroton  50mg  tabs,  Trandate  400mg 
tabs,  Provera  400mg  tabs,  Lasilac- 
tone  caps.  Tel:  0181-672  61 16. 

TRADE  LESS  30%+VAT  -  Cyprestat 
50mgxl68  (exp  7/99),  Loron  520x57 
(exp  12/96),  Convatec  S281xl4 
boxes.  Tel:  01268  5651 11 

TRADE  LESS  30%+VAT  -  2x30  Hollis- 
ter  :3460,  1x10  Ileodress  S840,  2x5 
Surgicare  S248,  2x30  Surgicare  S298. 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation  IS 

Improve  Communication         \M  ProfeSStOnM 

improve  Efficiency         M   Dispensing  Systems  for 

Slash  Workloads  ; f    .     °  £  J 

Provide  Professional  Practice  image  \M  ProfeSSlOtldl  PhamiOCtStS 
Increase  Flexibility            II  FOR  DETAILS 

*m  AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM 1610,  ALTRINCHAM,  WA14 1AR 


IBM  computers  are  amongst  the  most  highly 
respected  in  the  industry  They  have  unequalled 
reliability,  are  manufactured  in  the  UK  and  have  a 
reputation  second  to  none  It  is  only  fitting  they 
should  run  software  of  equal  standing.  That 
software  is  JRC. 


IBM  &  JRC,  forward  thinking  ,  here  for 
the  future. 

Call  John  Richardson  Computers 

(a  division  of  Taylor  Nelson  AGB  pic) 

ON  FREEPHONE:  0500  947116 


Tel:  01662  831219. 

TRADE  LESS  30%+VAT  -  Septrin  UK 
(exp  3/99),  Ponderax  PA  (exp  9/96) 
and  many  others.  Tel:  01482  354260. 

TRADE  LESS  30%+VAT  -  50  Nebcin 
vial  80mg/sml.  Trade  less  40%  -  67 
Prograf  5mg.  Tel:  0113  2570559. 

TRADE  LESS  25%+VAT  -  Diamox  SR 
caps,  Mefenamic  500nig  tabs,  Tamox- 
ifen lOmg  tabs,  Danazol  200mg, 
Cyproterone  50mg  tabs,  Cardene 
30mg  caps.  Tel:  01766  830437. 

TRADE  LESS  20%+VAT+POSTAGE  - 
00  Distaclor  caps  250mg,  28  Unipine 
XL  tabs  30mg,  2  Evorel  50mcg.  Tel: 
01963  250259. 

TRADE  LESS  15%+VAT  -  12x500ml 
Isoniazid  50mg/5m)  (exp  1/98),  30 
MST  Cont  200mg.  Trade  less  30%+ Vat 
-  300  Sinemet  plus  and  80  Sinemet 
275mg  (exp 6/99),  150 Surgam 200mg 


(exp  9/97),  and  many  others.  Tel: 
0181-8000  4876 
TRADE  LESS  30%+VAT+POSTAGE 

Pentasa  100ml  enema.  Tel:  01923 
825753. 

TRADE  LESS  40%+ VAT  -  Blocadren 
lOmg  PI  x  100.  Trade  less  20%+ VAT  - 
Axsain  cream  45gx2.  Tel:  0181-592 
4904. 

TRADE  LESS  25%+VAT  -  Haloperidol 
5mg,  Lederfen  450mg,  Ikorel  10ml, 
Inderetic  caps.  Ledemiycin  caps 
150mg.  Tel:  0191  536  4640. 

TRADE  LESS  30%+VAT  -  Aventyl 
25mg  caps  (exp  98),  Lofenalac 
2x450g  (exp  12/96),  30  Lodine  SR 
600mg  (exp  98),  60  Hiprex  (exp  98). 
Tel:  01305  7.85236. 

TRADE  LESS  50%  -  10x12x500ml  Fre- 
subin  Isofibre  neutral  (exp  6/96).  Tel: 
0171  622  2821. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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medfcflte  pic 

TEL:  0181-841  4144 

FAX:  0181  841  8390 


S 


( 


( 


KODAK  GOLD  FILM 


NETT  PRICE 

%  OFF  TRADE 

GA  135x24  EXPS(IOOASA) 

1.48 

40% 

GA  135x36  EXPS(IOOASA) 

1.90 

40% 

GB  135x24  EXPS  (200ASA) 

1.79 

33% 

GB  135x36  EXPS  (200ASA) 

2.26 

33% 

GC  135x24  EXPS  (400ASA) 

2.21 

22% 

GC  135x36  EXPS  (400ASA) 

2.76 

22% 

KODAK  FUN  CAMERA 

2.99 

E&OE  —  GOODS  SUBJECT  TO  AVAILABILITY 
MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNITS  16  &  17  BELVUE  ROAD 
NORTHOLT,  MIDDX  UB5  5QQ 
TEL:  0181  841  4144  FAX:  0181  841  8390 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.   We  try 

hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249  days.  01327  341192  Eves 
Fax:  01327  349397 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


TRADE  LESS  40%+VAT+POSTAGE  - 

2x100  Dilzem  SR  GOmg  (exp  9/06)164 
Moditen  5mg(exp  10/97),  40  ( llbetam 
250mg  (exp  10/98),  4x10  Motilium 
supps  (exp  9/96),  168  Allegron  lOmg 
(exp  12/97),  72  Efexor  37  5mg  (exp 
3/98),  40  Efexor  75mg  (exp  6/98)  Tel: 
01835  823732. 

TRADE  LESS  50%+VAT+POSTAGE  • 
Hollister  bags  8  boxes  S261,  2  boxes 
S296,  2  boxes  S311,  4  boxes  3119,  1 
box  3114.  Trade  less 
30%+VAT+postage  -  3x100  Keflex 
f.OOnig  caps.  Tel:  0181-672  61 16. 

TRADE  LESS  50%+VAT  -  Colodress 
S8(>!  20  boxes  good  condition.  Tel: 
0181-802  7007. 

TRADE  LESS  30%+VAT  -  100  Car- 
dene  caps  2()nig,  60  Nuelin  SA  2.r>0nig, 
28  Pepcid  tabs  20mg,  50  Exactech 
strips,  100  caps  Madopar  C'R,  100 
caps  Madopar  125,  100  Aspav.  Tel: 
0181-204  8665 


TRADE  LESS  20%+VAT  -  Sinemet  CR 
x  56,  Efatnast  224,  Grisovin  500,  Oni- 
vail  lOOnig,  Dariazol  200n\g,  Madopar 
62.5mg  and  many  more.  Tel:  01.S27 
262488. 

TRADE  LESS  40%+VAT+POSTAGE  - 

Epilimchrono  200mg  (exp  7/96), 
Motilium  suppositories  (exp  11/96). 
Proscar  tabs  (exp  6/96).  Tel:  01245 
264252. 

TRADE  LESS  30%+VAT+POSTAGE  - 

[Vntasa  100ml  enema,  Ditropan  tabs 
5mg.  Tel:  01923  825753. 

TRADE  LESS  30%+VAT+POSTAGE  - 
76  Dapsone  lOOmg,  18  Macrodantin 
lOOmg  caps,  51  Adizem  SR  180mg 
caps,  10  Adalat  5mg  caps,  5  Amoxil 
fiz  tabs,  78  Antepsin  lg  tabs,  71 
Achromycin  250mg  caps,  7  Artanc 
2mg  tabs,  16  Ubretid  5mg  tabs,  3 
Remedeine  tabs,  30  Sinemet  LS  tabs. 
Tel:  0181-684  1352. 

TRADE  LESS  25%+VAT  -  Fucidin 


The  Power 
of  Multiples . . . 
...  the  Privilege 
of  Independence. 


Independent  Pharmacists 
"Profit  from  Professionalism" 

Become  a  member  of  the 
UK's 

fastest  growing  group 
•  JOIN  US  NOW  • 


Wish  to  become  a  member?    NllCaXe  plC 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


3  ST.  MICHAELS  RD.,  MAIDSTONE,  KENT 
TEL/FAX  MAIDSTONE  (01622)  754427  MOBILE  (0589)  367605 


tabs  (exp  5/96),  22  Catapres  300mcg 
3x84,  Alupent  20mg  (exp  1 1/96)  102 
Lescol  20mg  (exp  7/96).  Tel:  0181-800 
2931. 

TRADE  LESS  50%+VAT+POSTAGE  - 

30  Colodress  plus  S861,  60  Zantac  eff 
150mg  (exp  6/96)  10x2ml  Droleptan 
amps.  Tel:  016973  21891. 
TRADE  LESS  25%+VAT  -  2x100  Neu- 
rontin  400mg  (exp  5/98),  306  Opilon 
tabs  (exp  9/97),  60  Dilzem  SR  120 
(exp  7/97).  Trade  less  50%  -  80  Neu- 
rontin  300mg  (exp  11/96).  Tel:  01502 
585296. 

TRADE  LESS  40%+VAT  -  12x100ml 
Triclofos  (exp  3/97),  2  Isomil  400g 
(exp  5/96),  4x  150ml  Molipaxin  (exp 
5/96),  3  Granuflex  granules  (exp 
11/98),  plus  many  more.  Tel:  01765 
602109. 

TRADE  LESS  50%+VAT  -  160  Cypro- 
stat,  84  Molipaxin  50mg,  100  Parlodel 
2.5mg.  500  Froben  lOOmg,  168 
Voltarol  25mg,  567  Androcur  50mg, 
56  Slromba.  100  Dolobid  500mg,  84 
Climagest  2mg  (exp  6/96)  30  Provera 
400mg  (exp  6/96).  Tel:  01798  872480. 

TRADE  LESS  30%+VAT+POSTAGE  - 
6x500g  Protifar  powder  (exp  9/96), 
20x500g  Polycal  powder  (exp  12/96). 


Tel:  01268  793297 


FOR  SALE 


RIMMEL  -  Clearance  plus  free  stand  if 
required,  50%  off  retail  price,  mint 
condition.  Tel:  01462  742250. 

MINI  LAB  -  Oriental  Mini  2,  print  sizes 
up  to  8x12.  100  films  per  day,  extras 
available.  Tel:  01703  869820  (eve). 

GELLER  604  TILL-  4  ye;irs  old,  S200, 
Casio  2404  till  S 100,  pius  till  rolls.  Tel: 
0181-965  2112. 

50p  EACH  +VAT+POSTAGE31x3 
Flashcubes,  23  Flashbar,  14  Super  10 
Flipflash.  Tel:  01642  245*59. 


WANTED 


ILUBE  -  Eye  drops.  Tel:  01226  207020. 
TABLET  COUNTER  -  Preferrably  not 

the  weighing  type.  Tel:  Mr  P  Gill 

01203  336992. 

ACCOMMODATION 

Costa  Del  Sol  -  Golf  Villa  -  offers. 
Almost  free  golf  for  four  at  Aloha  GC, 
two  weeks  left  in  June.  S490  per 
week.  Tel:  01463  233261. 
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SHOPFITTINGS 


ATTENTION  ALL  CHEMIST  SHOPS 
IN  THE  MIDLANDS 

Are  you  fed  up  with  decreased  profits? 
Would  you  like  to  sell  something  that  costs  little  to  you 
and  is  guaranteed  to  sell? 
+  Why  not  sell  BahyWear!  -h 
We  are  a  small  family  business  who  will  call  on 
you  with  full  stocks  -  no  need  to  wait  for  completed 
orders  -  at  lowest  possible  prices 
on  hi^h  quality  mechandise. 
Don't  miss  this  opportunity 

CALL  TODAY! 
Ask  for,  Roy,  Allan  or  Jacqui 
on  01827  280015 


SHOPFITTINGS 


6f|0PFrrjiNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


WOODSTYLF 

T    T     SHOPFITTING  AND  DESIGN  ■ 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


EXDRJJM 

IL.STQREFITTERS, 


COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 

FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


SPECIALISING  IN  THE  DESIGN 
&  SHOPFITTING  FOR  THE 
PHARMACY  TRADE. 
FOR  YOUR  INDIVIDUAL  NEEDS 
TEL:  01392  491920 


4\  \  j  zj  VISUAL  MERCHANDISING 
"       AT  ITS  VERY  BEST 

Designers  and  Manufacturers  ol  Glass  Cube  •  Open  Frame  Displays 


3i 

jj 

-  LL_ 

- 

i 

■ 

Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


the  key  to 

solve  your  pharmacy 

iltap^ittitUf,  problems 

•  comprehensive  service    •  part  or  full  refits  ~ 

•  competitive  quotations     •  free  advice  'budgets 

write/telephone:  fredenck  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  Q  01 525  222526 

name  &  address   


r 


=  SHOPFITTERS  = 

LANCASHIRE 

•  SPECIALIST  PHARMACY  INTERIORS  • 
•  TRADITIONAL  BESPOKE  QUALITY  • 
•  TOTAL  RETAIL  ENVIRONMENTS  • 
SHOPFITTERS  TO  DIXON  &  SPEARMAN 

DESIGN  BY  ALBERT  EWAN  OF  WELLA  (G.B.) 
AWARD  WINNING  DESIGNS. 
INITIAL  CONSULTATION  FREE 
PHONE  NOW  — IVOR  BAIRD  (DIRFCTOR) 
01254  882877/884861 


STOCKTAKERS 


FRANKLAND  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road.  Belgrave.  Leicescer.  LE4  6QN 
Telephone:  (01  16)  266  5299   Facsimile:  (01  16)  261  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

Comprehensive  ^i^^^^^x 
stocktaking  and     \  v^JLjJ^S 


Member  ot  the  Trade  Valuers  Inslitule 


business  transfer 
service 


*  <n  m  rrv 

\SS1  KKI)  I  >K(,  \S[/  \T1HN 


DEADLINE  FOR  THE  NEXT  ISSUE  IS  7TH  MAY  AT  4PM. 
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MP  visits  Prescription 
Research  Centre 


Sir  Sydney  Chapman,  member  of 
parliament  for  Chipping  Barnet, 
gained  first-hand  experience  of 
the  workings  of  the  Pharmaceuti- 
cal Services  National  Prescrip- 
tion Research  Centre  in  South- 
gate  when  he  paid  it  a  visit 

He  attended  as  a  guest  of 
administrator/superintendent 


Pamela  Davidson.  Sir  Sydney 
toured  the  office,  which  handles 
over  400,000  NHS  prescription 
items  every  month,  and  met  the 
20  staff  working  there. 

Later  that  day,  the  politician 
visited  pharmacist  Shamim  Danji 
at  Charles  Sampson  based  in 
Whetstone. 


Mrs  Davidson  (centre)  explains  the  working  of  the  research  centre  to 
Sir  Sydney 


COMING  EVENTS 


WEDNESDAY,  MAY  8 

Hertford  Branch  RPSGB 

At  the  Postgraduate  Centre,  QEII 
Hospital,  Welwyn  Garden  City, 
7.30  ror  8.00pm  (buffet).  'Recent 
advances  in  ophthalmology'  by 
Mr  Coker,  consultant. 

Shropshire  Branch,  RPSGB 

At  Shrewsbury  Medic  al  Institute, 
Royal  Shrewsbury  Hospital, 
Southsite,  7.30  for  8.00pm  (buf- 
fet). 'Pharmaceutical  care'  by  Dr 
Brian  Veitch  of  the  Welsh  School 
of  Pharmacy. 

THURSDAY,  MAY  9 

Wirral  Branch,  RPSGB 

Branch  resolution  meeting  in  the 
committee  room  at  Wirral  Post- 
graduate Medical  Centre,  Clatter- 
bridge  Hospital,  7.30  for  8.15pm 
(buffet). 


Four  new  governors 
elected  for  CPP 

The  College  of  Pharmacy  Prac- 
tice has  elected  four  new  mem- 
bers to  serve  as  governors. 

They  are  Claire  Anderson,  a 
lecturer  in  community  pharmac  y 
at  King's  College,  London,  and  a 
local  tutor  for  the  Centre  for 
Pharmacy  Postgraduate  Educa- 
tion; Charles  Butler,  managing 
director  and  superint  endent  phar- 
macist of  .J  R  Butler  Chemists  in 
Reading;  Alan  Crabbe,  a  propri- 
etor pharmacist  in  Pontypridd; 
and  David  Morgan,  director  of 
pharmaceutical  public  health  and 
immunisation  co-ordinator  in 
Clywd. 

All  will  serve  for  a  period  of 
three  years,  except  Mr  Morgan 
who  will  serve  for  two. 


Robert  H  Stewart 
(left)  retired  from  his 
position  as  secretary 
of  the  Scottish 
Pharmaceutical 
Federation  after  24 
years  of  service.  He 
was  honoured  with 
presentations  from 
SPF  chairman  Alan 
Cruikshank  (pictured 
right)  and  John 
D'Arcy,  deputy 
director  of  the 
National 
Pharmaceutical 
Association 


Burr  celebrates  his  50th 


Andrew  Burr  hit  50  last  week,  but 
he  still  has  his  own  hair  and  teeth. 
How  does  he  do  it?  By  spreading 
his  wisdom  at  various  Society 
branch  meetings  throughout  the 
land. 

In  fact,  he  was  not  celebrating 
his  50th  birthday  (he's  actually  a 
mere  twenty-something),  but 
marking  his  50th  branch  address 
since  September,  hosted  by  the 
Northumbrian  Branch  of  ihc 
Royal  Pharmaceutical  Society. 


His  aim  is  to  motivate  pharma- 
cists everywhere,  which,  he  says, 
he  does  by  keeping  his  talks  topi- 
cal arrd  drawing  parallels  between 
pharmacy  and  current  affairs. 

'United  at  the  terraces'  was  the 
title  of  talk  number  50  and  it's 
obvious  he  had  Newcastle  United 
at  the  back  of  his  mind.  Maybe 
Kevin  Keegan  should  stop  listen- 
ing to  the  Honey  Monster  and 
take  a  few  hints  from  Mr  Burr, 
instead. 


NPA  team  takes  the  plunge 


A  team  of  swimmers  from  the 
National  Pharmaceutical  Associ- 
ation took  to  the  water  recently 
to  raise  money  for  charity. 

They  completed  150  lengths 
(5,000  metres)  at  the  local  swim- 


a  British  Telecom  Swimathon. 

Over  £400  was  raised  in  spon- 
sorship by  the  NPA  team,  which 
went  to  various  char  ities,  includ- 
ing Childline  and  others  dedi- 
cated to  improving  sporting  facil- 


ming  pool  in  St  Albans  as  pari  of      ities  for  the  disabled. 


NPA  swimmers  who  took  to  the  water  (left  to  right):  Kate  Elliott 
(personnel),  Ailsa  Benson  (training),  Glyn  Walduck  (legal),  Sharon 
Matthews  (print  room)  and  Matt  Barton  (press  office) 
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1'he  1996  NPA  Challenge  Cup,  organised  in  conjunction  with 
Pharmacy  Today  and  Chemist  &  Druggist,  will  take  place  at  the 
Aldenham  Golf  and  Country  Club,  just  off  the  M25,  Ml, 
on  Tuesday,  June  1 1th. 


Join  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup' 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  I  Ith  is  fast  approaching.  Places  are 
limited,  so  anyone  who  has  not  registered 
their  interest  in  playing  should  do  so  by 
returning  the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  start 
when  players  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes. 

Following  lunch  the  individual  competition  wi 
begin.  This  Stableford  rules  competition  will  be 
played  over  I  8  holes  and  incorporates  integral 
competitions,  plus  other  individual  prizes. 

After  the  day's  golf,  players  will  be  able  to 
relax  over  a  drink  before  the  evening  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for  the  full  day's  activities  is  £68  including  VAT. 


Send  off  the  coupon  today  to: 

Richard  Langrish  Associates, 
Osborne  House, 
13-19  Ventnor  Road, 
Sutton, 

Surrey,  SM2  6AQ. 

Or  fax  it  to:  0181  288  0844. 

For  further  details, 
call  Richard  Langrish 
on:  0181  288  0833. 


Please  send  me  (no  of  persons)  tickets  for  the  1996  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No: 


Handicap: 


L 


On  target  for  another  Pharmacy  Only  blockbuster,  new  TOEPEDO  cream  for  Athlete  s  Foot  has  been  launched 
by  the  team  who  brought  you  the  sure-fire  winners,  Ibuleve ™,  Otex ™  and  Bazuka ™.  Dual-action  TOEPEDO  will 
be  fuelled  nationwide  by  an  explosive  combination  of  TV,  radio  and  press  advertising. 
We  will  be  making  waves  in  the  Athlete's  Foot  market.  Make  sure  you  don't  miss  out-load  up  with  stock  now!* 

RELIEVES  ITCHING  AND  DISCOMFORT  FAST!! 


TOEPEDO  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Limited,  Hitchin,  SG4  7QR,  UK.  Distributed  by  DDD  Limited,  94  Rickmansworth  Road.  Watford, 
Herts,  WD1  7JJ,  UK  Active  Ingredients:  6.0%  w/w  benzoic  acid  BP,  3.0%  w/w  salicylic  acid  BP  Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until  absorbed. 
Apply  twice  daily  until  symptoms  clear.  Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and  other  appropriate  fungal  skin  infections.  Precautions:  Do  not 
use  to  treat  thrush,  and  keep  away  from  the  face,  bottom  and  genital  (sex)  regions  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which  TOEPEDO  is  not  recommended  Do  not  use 
if  sensitive  to  any  of  the  ingredients.  Keep  all  medicines  out  of  the  reach  of  children.  [FOR  EXTERNAL  USE  ONLY  !  Legal  category:  P  Packing:  Tubes  of  20  g  (PL  0173/0020), 
price  £3.95  (E3 .36  exc.  VAT).  3/96. 

'Contact  your  Dendron  representative  or  wholesaler.  Dendron  tel.  no:  01923  229251. 


